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10  Cents  a  Copy 


The  Army  Edition  of  THE  CHICAGO  TRI¬ 
BUNE,  published  in  France,  has  a  circulation  of 
more  than  5,000:  this  is  increasing  rapidly.  It 
is  published  daily  and  circulates  chiefly  among 
the  American  soldiers  now  located  in  France, 
for  whose  benefit  it  was  primarily  intended. 

The  Army  Edition  is  a  four-page  paper,  about 
one-half  the  size  of  the  ordinary  American 
newspaper.  The  type  page  measures  16?^  in¬ 
ches  by  11  inches  with  five  columns  to  the  page. 
There  are  230  agate  lines  in  the  column,  which 
is  2i%  inches  wide. 

We  have  established  a  fair  advertising  rate  of 
twenty  cents  per  agate  line-  for  this  edition  and 
will  allow  regular  agency  discounts.  The  mini¬ 
mum  order  that  we  can  accept  is  twenty-five 
agate  lines  one  time  each  week  for  three 
months,  the  maximum  up  to  one  full  page 
every  day. 

The  World’s  Greatest  Newspaper 
(  Trade  Mark  Registered) 

Member  Audit  Bureau  of  Circulations 

Eastern  Advertising  Office:  251  Fifth  Ave.,  New  York  City  Pacific  Coast  Advertising  Office:  742  Market  St.,  San  Francisco 
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ILLINOIS  IfADS  THE  US  IN  VALUE  OF 
FARMS.  PRODUCE  AND  LIVE  STOCF.-OV- 
ER  $697,000,000  IN  I9l6  THIS  15  THE 
BEST  PART  OF  THIS  BEST  STATE  THE 
FAMOUS  ILLINOIS  CORN-BELT  PRODUCING 
375,000.000  bushels  A  YEAR 
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NEW  RUSSIA 


On  October  27th  will  be  published  the  first  unified, 
authentic  message  from  New  Russia  to  America. 

This  clear  voice  from  out  the  turmoil  of  evolution 
discloses  the  true  trend  of  Russia,  the  power  behind 
her  purpose,  and  the  plans  for  her  rebuilding. 

New  Russia’s  leaders  have  devoted  themselves  per¬ 
sonally  to  its  preparation,  so  l^that  it  shall  enjoy 
the  full  weight  of  their  authority. 

In  special  articles  and  statistical  studies,  the  com¬ 
mercial  possibilities  in  Russia  will  be  analyzed  for 
Business  America. 

“New  Russia”  will  be  issued  as  a  magazine  supple¬ 
ment  to  the 


N^Ur  )|0rk 

More  Than  a  Newspaper — A  National  Institution 
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The  NET  Paid  Circulation  of 

The  Birmingham  News 

The  South  *s  Greatest  Newspaper 

for  May,  June,  July  and  August 

(Usually  recognized  as  the  four  dullest  months  of  the  year) 

was: 

Daily  -  -  41,729 
Sunday  -  45,637 

and  it  is  Steadily  Climbing 

No  Voting  Contests  No  Premiums  No  Coupons 
No  Artificial  Stimulus  of  Any  Kind — 

JUST  PLAIN  MERIT 

\ 

Birmingham 

The  South  *s  Greatest  Newspaper 

Member  Audit  Bureau  of  Circulations 

Kelly-Smith  Company 

210  Fifth  Avenue,  NEW  YORK  FOREIGN  REPRESENTATIVES  Lytton  Building,  CHICAGO 

1 
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Issued  every  Saturday — forms  closing  at  ten  A.  M.  on  the  Friday  preceding  the  date  of  publication —  by  The  Editor  and  Publisher  Co.,  Suite  1117,  New  Yoik 
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Entered  at  tbe  New  York  Poet  Oflice  aa  aecood>«Ut«  matter. 


Vol.  50 


NEW  YORK,  SATURDAY,  SEPTEMBER  22,  1917 


No.  15 


CONGRESS  TO  APPROPRIATE  SIX  MILLION  DOLLARS 
FOR  OCTOBER  LIBERTY  LOAN  PROMOTION 

Conference  Committee  Agrees  on  Fifth  of  One  Per  Cent,  for  Floating  Future  Bond  and 
Savings  Certificate  Issues— But  Secretary  McAdoo  Makes  Conflicting  Statements 
About  Advertising  Campaign— Says  Fund  Is  Insufficient  for  Comprehensive 
Campaign  as  Recommended  by  Advertising  Committee- 
Newspaper  Schedule  in  Doubt. 


WILLIAM  G.  McADOO,  Secretary 
of  the  Treasury,  is  to  receive 
from  Congress  for  the  expense  of 
Hoating  the  Second  Liberty  Loan  of 
$3,000,000,000  the  sum  of  $6,000,000. 

The  final  agreement  reached  by  the 
House  and  Senate  conferrees  on  the  War 
('redits  bill,  authorizing  $11,538,000  of 
new  bonds  and  certificates,  was  upon  the 
l>a.sis  of  one-fifth  of  1  per  cent  to  cover 
the  printing  and  promotion  of  the  pop¬ 
ular  war  bonds  and  war  savings  certifi¬ 
cates,  otherwise  called  “thrift  certifi¬ 
cates.”  One-tenth  of  1  per  cent  is  al¬ 
lowed  for  the  cost  of  the  promotion  of 
the  Treasury  certificates  of  indebtedness, 
which  will  not  need  to  be  advertised. 

If  the  conference  recommendation  is 
finally  accepted,  as  doubtless  it  will  be 
next  week,  Mr.  McAdoo  will  get  just 
what  he  asked  for — one-fifth  of  1  per 
cent,  or  at  the  rate  of  $2,000,000  per  bil¬ 
lion  of  bonds. 

AT  HIS  DISCRETION. 

How  this  fund  will  be  spent  is  at  Mr. 
McAdoo's  discretion.  He  says  he  will  do 
•‘.some  advertising,”  but  he  does  not 
specify.  He  has  given  notice,  however, 
that  the  $2,600,000  campaign,  recom¬ 
mended  by  the  Committee  on  Plan  and 
Scope,  composed  of  expert  and  disin¬ 
terested  advertising  men,  submitted  at 
his  .solicitation  three  weeks  ago,  cannot 
l)e  accepted.  That  recommendation  rec¬ 
ognized  all  forms  of  advertising  and  all 
published  media. 

Mr.  McAdoo,  hence,  becomes  a  riddle. 
He  has  been  in  favor,  he  has  said,  of  an 
advertising  campaign,  and  has  admitted 
the  injustice  of  the  unpaid  and  wasteful 
campaign  of  last  June.  But  he  has  said 
that  an  advertising  campaign  by  the 
Government  must  recognize  all  forms  of 
commercial  advertising  and  also  all  pub¬ 
lished  media.  He  might  have  had  this 
for  $2,600,000,  but  he  did  not  ask  Con¬ 
gress  for  an  appropriation  to  provide 
that  sum.  And  now  he  Is  talking  about 
“.some  advertising,”  but  he  doesn’t  say 
whether  it  will  run  in  new.spapers  or 
will  take  other  forms.  He  is  just  sure 
of  one  point — that  the  $6,000,000  appro- 
I)rlation  which  he  asked  for  and  will  get 
will  not  be  sufficient  to  warrant  a  $2,- 
600,000  expenditure  for  advertising. 

MC  ADOO’S  VIEW. 

During  the  past  week  Mr.  McAdoo 
made  this  significant  statement:  “My 
.suggestion  is.  If  you  (Congress)  allow 
me  one-fifth,  I  am  going  to  use  it  to 
-sell  the  bonds,  and  if  advertising  would 


THERE  IS  STILL  TIME  TO  RIGHT 
A  MISTAKEN  ACTION 

A  MILLION  American  boys  stand  at  the  precipice. 

Next  month  Uncle  Sam  will  ask  for  three  billion  American  dollars 
to  back  tho.se  boys. 

The  American  people  will  provide  three  billion  and  as  many  more 
billions  as  are  nece.ssary. 

But  before  the  American  people  buy  three  thousand  millions  of  Govern¬ 
ment  bonds  in  October  they  must  understand  the  terms  of  the  investment — 
they  must  be  brought  to  face  the  stern  respon.sibillty  and  be  inspired  to 
act.  That  calls  for  adverti.sing — graphic,  gripping,  compelling  display  adver- 
tLsing,  the  accustomed  Instrument  and  oi-dlnary  means  of  communication 
between  buyers  and  .sellers  in  this  country. 

Because  experience  in  advertising  reflects  the  indisputable  fact  that 
to  be  effective  and  economical  it  mi.st  conform  to  .standard  rules,  mu.st 
be  regulated  to  coordinate  with  selling,  mu.st  be  issued  with  special  .skill. 
The  Editor  and  Publisher  has  held  that  the  best  policy  of  the  Government 
was  formally  to  accept  standard  commercial  advertising,  on  merit  and 
without  con.sideration  of  any  element  save  the  grave  duty  of  the  hour. 

Congress  is  about  to  double  the  sum  appropriated  for  the  first  Liberty 
Loan  for  the  expenses  of  forthcoming  issues,  but  Secretary  McAdoo,  in 
conflicting  statements,  still  declares  for  a  policy  which  fails  to  recognize 
the  fundamental  principles  recommended  to  h(m  by  distinguished  adver¬ 
tising  men,  who  have  bought  many  millions  of  dollars  of  commercial  space, 
are  devoted  to  the  mighty  war  cause,  have  nothing  to  sell  to  the  Govern¬ 
ment,  and  are  pledged  to  give  of  their  time  and  skill  to  assist  a  Government 
campaign  without  thought  of  compen.sation. 

It  is  not  known  to  what  extent  Mr.  McAdoo  will  appropriate  from  an 
available  $700,000  per  billion  of  bonds  for  advertising,  nor  is  it  known 
what  media  he  will  employ. 

But  advertising  men  have  reason  to  fear  that  the  October  campaign 
will  not  be  true  to  .standard  method  and  that  another  gruelling  task  will 
fall  upon  bond  salesmen  for  whom  advertising  should  properly  pave  the 
way  and  another  vast  space  donation  be  morally  demanded  from  merchants, 
bankers,  civic  and  patriotic  organizations,  individuals,  and  newspaper  pub¬ 
lishers. 

This  is  what  it  will  come  to,  if  Mr.  McAdoo  does  not  find  the  way  out, 
or  if  Congress  fails  finally  to  recognize  advertising  as  a  commodity  to  be 
purchased  as  other  war  supplies  are  purchased. 

The  majority  of  newspapers  will  expect  payment  for  space,  whether 
it  comes  from  the  Government  or  from  private  sources,  not  because  the.se 
newspapers  are  one  whit  le.ss  patriotic  in  their  impulses  than  any  other 
Institutions  or  individuals,  but  because  they  are  economically  unprepared 
to  withstand  the  expense  of  the  operation. 

There  is  still  time  for  Congress  to  right  a  mi.staken  action.  There  is 
still  time  for  Mr.  McAdoo  to  put  the  second  Liberty  Ijoan  on  a  business 
basis. 


help  sell  them,  use  part  of  it  for  adver¬ 
tising,  but  I  will  not  exceed  the  appro¬ 
priation,  whatever  it  may  be.”  He  ad¬ 
mitted  at  the  same  time  that  the  cost  of 
selling  the  recurring  issues  would  be  in 
increasing  ratio,  and,  in  this  relation,  he 
said  that  if  he  found  one-fifth  was  not 
going  to  cover  the  ground  he  would 
come  ‘‘back  and  ask  for  another  appro¬ 
priation.” 


There  is  no  prospect  of  Mr.  McAdoo 
asking  for  additional  funds  for  the  Oc- 
tolier  campaign.  It  is  plainly  his  idea, 
expressed  in  his  eleventh-hour  state¬ 
ments  to  the  Senate  Finance  Committee, 
that  he  will  permit  the  success  of  next 
month’s  campaign  to  rest,  at  least  in 
part,  upon  the  generous  and  patriotic 
energy  of  bankers,  merchants,  civic  and 
patriotic  organizations,  and  private  in¬ 


dividuals  to  again  buy  advertising  for 
the  Government  and  newspaper  publish¬ 
ers  to  contribute  their  space  commodity 
without  cost. 

This  is  the  effect  of  Mr.  McAdoo’s 
action,  and  it  is  plainly  his  judgment, 
though  it  mu.st  be  said  that  he  continues 
to  reiterate  that  the  Treasury  Depart¬ 
ment  “has  not  and  will  not  ask  the 
new.spapers  to  donate  their  space.” 

•  WHAT  CONGRESS  GIVES. 

Mr.  Mc.Adoo  will  have  twice  as  much 
for  the  expen.ses  of  the  October  and 
.subsequent  loans  as  Congress  appropri¬ 
ated  for  the  flr.st  Liberty  Loan. 

A  fifth  of  1  per  cent,  per  billion  means 

$2,000,000. 

The  cost  of  the  first  Liberty  Loan, 
per  biliion,  is  estimated  at  $1,300,000. 

Thus,  if  the  expenses  of  the  October 
loan  were  to  be  kept  to  the  same  limit 
as  the  June  campaign,  the  total  flotation 
cost  would  be  $3,900,000. 

So  Mr.  McAdoo  has  for  the  three- 
billion  October  campaign  $2,100,000  in 
excess  of  the  expense  requirement  as 
established  in  the  June  operation.  This 
is  $700,000  per  billion. 

How  Is  Mr.  McAdoo  to  expend  this 
$700,000  per  billion  of  bonds,  which  is 
his  margin  over  the  June  rate  of  ex¬ 
pense? 

Some  of  it  will  go  for  advertising — 
but  no  one  knows  what  form  it  will 
take. 

Some  of  It  will  go  to  recompense 
bankers  and  bond  salesmen  for  their 
actual  expense  in  selling  the  bonds,  such 
as  postage,  telegrams,  extra  printing, 
and  the  meals  of  clerks  working  over¬ 
time.  Mr.  McAdoo  says  definitely  that 
he  desires  to  cover  such  expenses.  Will 
they  amount  to  one  million  dollars  or 
two  million  dollars?  If  so,  nothing  will 
be  left  for  a  paid  newspaper  advertising 
campaign.  Mr.  McAdoo  has  already 
heavily  contracted  for  po.sters  and  win¬ 
dow  card.s  which  will  be  paid  for  out  of 
his  margin  over  the  first  bond  campaign. 
Perhaps  this  is  the  "some  advertising” 
he  is  now  referring  to. 

NO  DEFINITE  CAMPAIGN. 

It  is  Impossible  to  learn  from  Mr.  Mc¬ 
Adoo  what  his  plan  Is.  But  there  is 
every  indication  that,  while  Congress 
has  given  Mr.  McAdoo  what  he  asked 
for,  it  will  not  be  used  to  cover  the 

{Continued  on  page  26) 
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ZONE-RATE  PLAN  IN  MODIFIED  FORM  HAS 
BEEN  ACCEPTED  BY  CONFERENCE  COMMITIEE 


SENATOR  SMOOT  SAYS  WESTERN  PAPERS 
NOW  SECURE  NEWS  PRINT  AS  LOW  AS  $2.50 


Coiiiproinise  Affected  Between  Provisions  of  McKellar  Amendment 
and  House  Bill,  Providinji;  for  Establishment  of  Prineiple 
of  Zone-Svstem.  Yet  Carrying  Moderate  Rate 
Increases  to  Cover  Cost  of  Long  Hauls. 


Senate  Debate  Draws  Out  Statement  from  Utah  Senator  That  Many  Con¬ 
tracts  Are  Being  Made  at  Figures  Ranging  from  ?2.50toS2.76  Per 
Hundred  in  Carload  Lots— Cites  Instances  of  Salt  Lake  City 
Newspapers — Trade  Commission  Stands  on  Price  Fixed. 


H  T  tASH I N'( ;T( )X,  S«'|>temlH'r  19. — 
\\  While  nothiiiK  definite  ean  U'  .stat¬ 
ed  as  tothe  status  of  the  conference 
on  theWarllevenue  hill  relating  to  second 
cla.ss  postal  tJixe.s,  it  is  stated  upon  pood 
authority  that  a  modified  zone  plan  for 
increasing  rales  on  newspaiM-rs  and  |>e- 
rifslicals  has  Is-en  tentatively  decided 
upon.  While  none  »)f  the  conferrees 
would  disclose  any  intimation  of  their 
action,  it  is  .sttid  hy  others  in  clo.se  touch 
with  the  .s<-cond-<’lass  mail  question 
that  the  conferrees  had  agreed  upon  a 
mcMlitication  of  the  Hoii.s*'  zone  plan. 
This  information  is  to  the  effect  that  a 
cotnpromi.s*'  lietween  the  House,  the  Mc- 
Kell.'ir  plan,  and  the  Hardwick  filaii  had 
iK-en  reached  proposing  a  litnited  circu¬ 
lation  area  in  which  the  pn-.si'nt  one- 
cent-a-po)md  rate  wo\ild  not  l)e  rai.sed 
and  reducing  Isith  the  Kraduat«‘d  zone 
rate  increa.ses  of  hoth  the  Hoiise  and  the 
McKellar  plan.  It  is  .said  I’ostmaster- 
fleneral  Hurle.son  talked  with  the  con¬ 
ferrees  liefore  their  decision  was  reach¬ 
ed,  and  was  said  to  have  urfred  the 
Hardwick  plan  of  rai.sing'  po.stal  rates, 
e.s|K-cialIy  on  advertisinp-  portions  of 
publications.  Ilefire.sentative  Kitchin 
and  the  other  House  conferree.s.  it  was 
said,  threatened  to  hike  the  fiKht  back 
to  the  floor  of  the  Hou.se,  if  the  Senate 
conferrees  did  not  yield  on  the  second- 
<'la.ss  mail  qiiestion.  The  Senate  is  on 
record  as  oppo.sinp  all  increased  rates 
upon  second-cIa.ss  mail  matter.  Secre¬ 
tary  Mc.Xdoo,  it  is  said,  injected  himself 
into  the  second-class  mail  fiftht,  on  the 
.side  of  the  puhli.sher.s,  and  his  state¬ 
ment  is  believed  to  have  had  much  to 
do  with  the  conferrees  reaching:  an 
agreement.  It  is  .stated  that  he  told  the 
memUTs  of  the  conference  that  he  did 
nr>t  think  such  a  prohibitive  rate  as 
propos«s1  by  the  Hou.se  bill  .shnidd  I>e 
fixed. 

THK  IIAnnWICK  AMKNOMENT. 

The  provisions  of  the  McKellar 
amendment  have  lieen  rcfK-atedly  stated 
in  thes<‘  columns.  The  body  of  the  Hard¬ 
wick  amendment  is  as  follows; 

Tli*t  I1h‘  ral.n  of  iKKiiag*’  od  riibllcations  en- 
ti'iaal  a«  we'Sicl^’Iaaa  matter,  until  June  30.  ISfs. 
•  Iiall  Ih-  one  e«'iit  a  j-oiind  «r  fraetlon  thereof  for 
tile  lortlon  of  tlie  [Mihlh'.atfon  devoti'il  to  reaillnx 
niatOT  other  than  aitvertisin*,  amt  two  rents  a 
IsHiiel  or  fraetlon  thens.f  for  the  I'ortion  <1e- 
vot.sf  to  advertlsinc ;  an<t  iK'itinnlnjt  July  1,  this, 
anil  until  June  :tt>.  Ihltl.  tlw  rale  of  pnlaire 
shall  Is'  one  rent  a  lound  or  fraetlon  thereof 
for  the  jiortliui  Ik-voted  to  reading  matter  other 
than  adverlisln*.  and  fiair  rents  a  jiound  or 
fraelkui  theris>f  for  tlie  jurtion  devotisl  to  ad- 
vertlaitig:  and  la-ginning  July  1.  11*19,  and  until 
June  30.  l!i20,  the  rate  of  poatage  shall  la-  one 
rent,  a  jaiund  or  fraetlon  tliereof  for  the  rortiim 
ik-Tot.-d  to  r-ading  matter  otln-r  tlian  adver- 
li«ing.  and  six  rents  a  paiml  or  fraetlon  thereof 
for  the  portion  ik-voted  to  advertising;  and  be¬ 
ginning  July  1,  1!*20,  and  thereafter,  the  rate  of 
lostage  shall  lie  one  rent  a  lound  or  fraction 
theri-of  for  tlie  lortion  ik-voti-d  to  reading  matter 
Ollier  than  a  Ivertl-ilng.  aiwl  eight  rents  a  paind 
or  fraetlon  thi-nsif  for  the  lortion  devoU-d  to 
advertising. 

THK  HOISK  BILL. 

The  Hoti.sc  [irovision  is  sub.stantiaily 
as  follows; 

Tlie  gone  systiaii  aipliralile  to  parcel  pist 
shall  apply  to  mall  matter  of  the  second  class, 
and  la)  from  date  of  i-naclment  of  this  art 
until  .November  1,  1917,  the  rale  of  postage 
shall  la-  as  follows,  ei'-eiit  as  In-relnaft.  r  pro- 
vlik’d ;  One  and  ow-slxtli  ci-uts  a  lauind  or 
fraction  thereof  when  for  delivery  within  the 
first  sour,  one  and  one-third  cents  a  pound  or 


fraction  tliereof  when  for  (k-llveiry  within  the 
neeoml  or  third  gone,  one  and  two-thirds  cents 
a  isniiid  or  fraction  then-of  when  for  delivery 
a-ithin  the  fourth  or  fifth  sone,  two  cents  a 
piund  or  fraction  thereof  when  for  delivery 
within  tin-  sixth  gone,  two  and  one-third  cents 
a  lound  or  fraction  thenaif  when  fr  de-livery 
within  the  wventh  gone,  and  two  and  two-thirds 
ca-nts  a  lasiiul  or  fraction  then-of  when  for 
delivery  within  the  eighth  gone,  and  (h)  from 
NoveuiJa-r  1,  1917,  until  March  1,  191S,  the  rate 
of  laistage  shall  la.-  as  follows,  except  as  bere- 
inafti-r  provlik-il :  One  ami  one-third  cents  a 
|sHiud  or  fraction  thereof  when  for  delivery 
within  the  first  gone,  <me  and  two-thirds  cents  a 
poind  or  fraction  tliereof  wlwn  for  dellvwy 
within  the  seiaiud  or  third  gone,  two  and  one- 
ihii'd  cents  a  piHind  or  fraction  tlieisaif  wla-n 
for  «k-livery  within  the  fourtli  or  fifth  gone, 
thri-i-  i-enls  a  piuiid  or  fraetlon  thereof  when 
for  ik'livery  witliln  Hie  sixth  gone,  three  ami 
two-tljirds  cents  a  |Hiund  or  fraction  thereirf 
when  for  delivery  within  the  seventh  gone,  and 
four  and  one-third  cants  a  laiund  or  fraction 
thereof  wh*-n  for  delivery  within  the  eighth  gou<-, 
and  (c)  after  March  1,  1919,  the  rate  of  postage 
sliall  Is-  Its  follows,  excejd  as  herc-inafter  provld- 
isl:  <*iie  and  oiH'-half  cents  a  pound  or  fraction 
tlieUHif  when  for  delivory  within  the-  first  gone, 
two  cents  a  iiound  or  fraction  thereof  whe-n  for 
delivery  within  the  second  or  third  gone,  three 
(Slits  a  piund  or  fraction  thereof  when  for 

d--livery  within  the  fourth  or  fifth  gone,  four 
<s-nta  a  ismnd  or  fraction  thereof  when  for 

delivery  witliln  tin-  sixth  gone,  five  cents  a 
pound  or  fraction  thereof  when  for  delivery  with¬ 
in  the  seventh  gone,  and  six  o-nts  a  pound  or 
fraction  tlwrc-of  wln-n  for  delivery  within  the 
eightli  xoiK-. 

OHJKCT  TO  POSTAL  INCREASE 

Postal  Coniiiiitlee  of  A.  N.  P  A.  Urges 
Members  to  Continue  Protests. 

The  Po.stal  Commillct:  ul  the  Amerl- 
van  New.spaper  Publishers’  Association, 
of  which  Don  C.  Seitz  is  chairman,  has 
sent  out  notices  to  all  members  throug'h- 
out  the  country  to  continue  their  pro- 
te.sts  apainst  Congress  using  the  postal 
.service  to  levy  an  unjust  tax  upon 
new  spapers. 

Mr.  Seitz  explained  that  while  the 
Senate  recently  had  rejected  all  amend¬ 
ments  designed  to  Inflict  such  a  tax 
upon  newspapers  there  was  danger  that 
while  the  War  Revenue  bill  is  in  con¬ 
ference  efforts  would  be  made  to  rein¬ 
state  some  of  the  obnoxious  punitive 
sections. 

“Ncw.siiapcr  publishers  are  therefore 
urged  by  the  as.soclation,”  the  notice 
ix-ad,  "to  immediately  take  such  steps 
as  may  api>eal  to  them  to  safeguard  the 
Itrinciple  Involved,  of  not  having  the 
publishing  business  singled  out  as  one 
to  be  burdened  by  forms  of  taxation 
not  levied  again.st  any  other  line  of 
business. 

"Newspaper  publishers  without  ex¬ 
ception  expect  to  pay  full  taxes  of 
every  kind  and  are  protesting  solely 
again.st  propo.sals  to  visit  them  with  a 
form  of  taxation  not  applied  to  any 
other  busine.ss.” 


First  Zone  to  be  250  Miles 
Washinhton,  Septemiier  20. — l.jite  to¬ 
day  the  conferrees  agreed  upon  a  modi¬ 
fied  form  of  the  McKellar  amendment. 
The  Hr.st  zone  was  made  250*  miles  in¬ 
stead  of  300  miles,  and  within  that  zone 
the  one-oent-a-pound  rate  for  second- 
class  mail  will  ije  established.  Increases 
for  the  outer-zones.  It  is  understood, 
are  moderate. 


I^iyalty  to  country  does  not  have  to 
lie  explained  and  a.sserted — it  is  felt  and 
lived. 


SENATOR  FLETCHER,  of  Florida, 
chairman  of  the  Joint  Committee  on 
Printing,  pre.sented  to  the  Senate 
la.st  Friday  a  resume  of  his  experiences 
in  dealing  with  the  International  Paper 
Company  in  regard  to  the  supply  of 
news  print  needed  by  the  Government, 
detailing  the  .steps  which  led  up  to  the 
i.ssuing  by  the  President,  through  the 
Secretary  of  War.  of  the  oflieial  order 
to  that  corporation  to  furni.sh  200  tons 
of  paper  to  the  Government  at  the  price 
fixed  by  the  Trade  Commission  as  fair 
and  rea.sonable. 

.Xll  correspondence  bearing  on  the  mat¬ 
ter  was  read  into  the  record.  This  corre¬ 
spondence  shows  that  President  Dodge, 
of  the  International,  submitted  to  the 
order  of  the  Secretary  of  War  under 
protest,  reserving  whatever  rights  the 
corporation  may  have  in  the  matter  of 
conte.sting  the  right  of  the  Government 
to  commandeer  paper  at  the  price  of 
$2.50  per  hundred  pounds.  It  also 
shows  that  the  Federal  Trade  Comml.s- 
sion,  when  a.sked  to  flx  a  fair  and  rea¬ 
sonable  price  for  paper  under  PRES¬ 
ENT  CONDITIONS  OF  MANUFAC- 
Tf^RE,  adhered  to  its  former  price,  stat¬ 
ing  that  the  $2.50  price  permits  a  net 
profit  to  the  manufacturers  of  $5  per 
ton,  or  10  per  cent.,  which  was  approxi¬ 
mately  the  profit  earned  before  the  pe¬ 
riod  of  price  boosting.  Mr.  Dodge’s  con¬ 
tention  that,  very  recently,  costs  of  cer¬ 
tain  materials  have  sharply  advanced 
is  met  by  the  .statement  that  the  profit 
named  is  still  possible  at  the  $2.50  price. 

ITTAH  senator’s  SENSATIONAL  STATEMEINT. 

The  mo.st  interesting  feature  of  the 
discus.sion  in  the  Senate  was  the  state¬ 
ment  by  Senator  Smoot,  of  Utah,  that, 
to  his  personal  knowledge,  western 
newspapers  were  .securing  news  print 
under  contracts  made  within  the  la.st 
sixty  days  at  figures  much  lower  than 
could  be  obtained  by  Ea.stem  publishers. 
Senator  Smoot’s  statement  follows; 

Mr.  Smoot:  I  will  mJ-  that  I  know  of  a  nnm- 
lior  of  oontrai-tB  that  have  heen  made  at  $2. .SO 
I>er  hundred  and  at  fi2.7fl  per  hundred,  and  they 
have  la-en  made  within  the  laat  alxty  daya. 

Mr.  Tomerene;  And  with  newapaper  pnh- 
llHliera? 

Mr.  Smi'Ot ;  Yes.  with  newapaper  pnhlishera: 
that  is.  the  maniifaeturera  of  paper  are  eharirinf; 
the  newspaper  piihliahers  to-day  from  $2. .30  to 
*2.70  a  hundred  hy  carload  kita.  Wherever  paper 
la  sold  in  less  tlian  earload  lota  the  price,  I 
think.  Is  as  high  as,  and  in  some  cases  higher 
tlian,  the  Senator  from  Florida  has  already 
slated. 

Mr.  I’omcreiie :  That  price  Is  very  much  lower 
than  the  prevailing  prlcea  some  montha  ago.  If 
I  am  rightly  informed. 

Mr.  Smoot;  I  will  aay  that  newapapers  which 
were  purchasing  large  quantitica  of  print  paper 
•lid  for  a  while  pay  as  high  as  three  cents  a 
lioiind  for  It;  those  who  had  contracts  at  that 
time  were  paying  at  the  old  contract  price  of 
alsiiit  *2.40  a  hundred. 

Mr.  Tomerene:  Hoes  the  S<-nator  mean  to  say 
that  he  has  knowledge  of  several  instancea  of 
that  kind,  or  is  that  the  price  generally  to  pub¬ 
lishers  In  carload  lots? 

Mr.  Smoot:  In  answer  to  the  Senator  I  will 
state  that  I  know  the  M'eatern  newapapers  are 
liaying  the  pricea  which  I  have  just  named; 
and  I  take  it  for  granted  that  the  Eastern  newa- 
paiiers  using  news  print  In  large  qnantiUea  would 
pay  no  more  than  the  Western  papers  are  liay¬ 
ing. 

Senator  Fletcher  here  intervened  to 
suggest  that  as  the  manufacturers  had 
refused  to  sell  paper  to  the  Government 
at  the  $2.50  price  he  could  not  see  how 
they  could  consistently  sell  it  for  that 
price  to  publishers.  Senator  Smoot  re¬ 
plied: 


"I  will  assure  the  Senator  that  the 
I'onIrai'Is  are  beiii)c  inude.  I,  myself, 
have  seen  the  contracts  and  I  know 
that  they  are  being  made  at  the  prires 
I  have  named.  For  instance,  take  the 
newspapers  of  Sail  Lake  City.  The 
I^venin"  Telegram  now  has  contracts 
that  will  run  for  nearly  four  years.” 

.Senator  Fletclier ;  May  I  ask  the  Senator  it 
Hume  coiilnicts  were  made  before  war  conditions 
arose? 

.Senator  Siiusil :  They  were  made  just  a  few 
iii'iiitha  ago,  and  tliat  concern  is  now  paying 
*2..>l>  a  hiiiidreil  for  its  paiier.  I  know  of  two 
otlier  pniNTs  that  have  made  contracts  within 
tlilrly  days  and  they  are  cjuiiH-Iled  to  pay  *2.7ii 
liy  the  same  |in|ier  making  concern  that  sold  the 
|piils-r  to  Hie  Kveiiing  Teli'gram  for  *2.50  u 
liiiiidred.  I  take  It  for  granted  that  all  Eastern 
iisera  of  print  I'uiier — that  la.  the  large  news 
paiiers — certainly  would  not  pay  more  than  we 
are  paying  in  tlie  West. 

Senator  Fletcher  reviewed  the  history 
of  the  arliitration  agreement  and  it.s 
later  repudiation  by  the  news  print 
manufacturers,  the  indictment  of  cer¬ 
tain  manufacturers  under  the  Sherman 
law',  and  expressed  the  hope  that  the  ac¬ 
tion  of  the  Government  in  enforcing  on 
its  own  account  the  price  fixed  by  the 
Trade  Commission  would  lead  to  relief 
for  the  newspajiers,  "to  a  large  numlicr 
of  which,  the  Commission  reports,  the 
increased  price  means  a  difference  be¬ 
tween  a  living  margin  of  profit  or  com¬ 
plete  ruin  of  their  business  and  the 
.suspension  of  their  publications.” 

In  the  course  of  the  debate  Senator 
F'letcher  made  it  clear  that  the  sole 
reason  why  the  Federal  Trade  Commis¬ 
sion  had  not  yet  been  able  to  restore 
reasonable  prices  for  news  print  is  be¬ 
cause  of  their  lack  of  authority  to~  en¬ 
force  their  rulings,  'fhis  power  they 
have  asked  the  Congress  to  grant  to 
them,  and  up  to  date  no  action  has  been 
taken  on  the  bills  Introduced  for  that 
purpose. 

“I  am  hopeful,”  said  Senator  Fletcher, 
"that  in  view  of  the  President’s  order 
fixing  the  price  of  news  print  paper  at 
2%  cents,  as  found  by  the  Federal  Trade 
Committee  to  be  a  fair  compensation, 
tlie  news  print  paper  manufacturers 
will  at  once  recognize  the  justice  of 
such  an  act  and  make  their  product 
available  to  the  publishers  of  the  coun¬ 
try  at  this  figure  without  further  action 
by  the  Government.” 

3  PAPERS  BUYING  AT  $2.50  A  HlINIlRhai. 

In  respon.se  to  a  telegraphic  inquiry. 
The  Editor  and  Publisher  received  on 
Thur.sday  the  following  dispatch  from 
A.  N.  McKay,  general  manager  of  the 
Salt  I.gikc  Tribune: 

"Three  Salt  L;ike  papers,  the  Tribune, 
News,  and  Herald-Republican,  pay  two- 
fifty  per  hundred  f.  o.  b.  Salt  Lake 
for  news  print  on  basis  of  long  contr.ict 
made  more  than  two  years  ago.  ’riie 
Evening  Telegram  is  paying  $2.95.  Our 
contract  is  with  the  Crown  Willamette 
Pajier  Company  direct.  Other  papers 
supplied  by  Graham  Paper  Company 
from  tTown  Willamette  Mill.s.” 

Obviously,  on  Mr.  McKay’s  statemen?. 
Senator  Smoot  was  not  fully  Informed 
as  to  the  situation  with  the  Salt  Lake 
now.spapers,  particularly  as  to  the  dates 
of  their  contracts.  Rut  the  fact  seems 
to  be  established  that  at  least  one  big 
paper  company  finds  it  po.sslble  to  sell 
news  print,  DELIVERED  AT  DESTI¬ 
NATION,  at  the  price  fixed  as  fair  and 
reasonable  by  the  Trade  Commission 
for  carload  lots  at  the  mills. 


The  Editor  ^  Publisher  for  September  22,  1017 


PROPOSED  A.  B.C.  BY-LAW  AMENDMENT  ROUNDLY 
CONDEMNED  BY  MANY  PUBLISHERS 

Letters  to  The  Editor  and  Publisher  from  Publisher-Members  of  Audit  Bureau  of 
Circulations  Indicate  Growing  Opposition  to  Proposal  to  Give  Organization  Dicta¬ 
torial  Power  as  to  Policies  of  Newspapers  in  Advertising  Their  Circulation 
Figures— Value  of  Membership  in  Bureau  Menaced  by  Policy  of  Secrecy. 


THK  Koitor  and  Publisher  has  re- 
ceivi'd  many  letters  from  publish¬ 
ers  of  newspapers,  from  all  jiarts 
of  the  Continent,  during  the  past  week, 
on  the  subject  of  the  proposed  amend¬ 
ment  to  the  by-laws  of  the  Audit  Hu- 
reau  of  Circulations. 

The.se  expressions  of  opinion  may  bo 
divided  into  three  classes;  (1)  Pub¬ 
lishers  who  are  oppo.sed  not  only  to  the 
adoption  of  the  amendment,  but  also 
to  the  spirit  of  the  existing  by-law 
and  who  have  voted  or  will  vote  again.st 
the  amendment  because  it  would  am¬ 
plify  and  strengthen  that  by-law,  plac¬ 
ing  in  the  hands  of  the  Bureau  the  un¬ 
doubted  authority  to  dictate  as  to  the 
advertising  policies  of  publisher-mem- 
tiers;  (2)  Publishers  who  have  voted 
in  favor  of  the  amendment,  or  who  have 
aliout  .decided  to  do  so,  in  the  belief 
that  it  does  not  prohibit  the  use  of  the 
name  of  the  A.  B.  C.  in  connection 
with  circulation  .statements,  but  that  it 
merely  penalizes  false  statements  or 
misleading  excerpts  from  the  full  au¬ 
dit  reports:  (3)  Publishers  who  are  un¬ 
reservedly  in  favor  of  the  amendment, 
lielieving  it  to  be  nece.ssary  for  the 
curbing  of  dishone.st  publishers  who 
would  .seek  to  place  the  seal  of  the  A. 
B.  on  mi.sleading  statements  of  cir- 
cul.'hion. 

The  great  majority  of  publishers  who 
have  written  to  The  Editor  and  Pi;b- 
i.isHKR  on  this  subject  are  .strongly  op- 
IMised  to  the  amendment,  and  either 
have  already  voted  against  its  adop¬ 
tion  or  expect  to  do  so. 

SO.ME  VOTFiS  WILL  BE  CHANOED. 

The  editorials  in  The  Editor  and 
I’rBLiSHER.  in  which  the  significance 
of  the  amendment  to  publishers  has 
Ix'en  frankly  di.scussed,  have  influenc¬ 
ed  some  publisher-member,s  of  the  A. 
B.  C.,  who  had  already  voted  "Yes"  in 
the  referendum  poll,  to  recon.sider  and 
to  change  their  votes  to  “No.”  The 
correspondence  in  hand  indicates  the 
livelie.st  interest  on  the  part  of  pub¬ 
lishers  in  the  principle  involved,  and 
some  of  it  voices  drastic  criticism  of 
the  attempt  to  censor  the  adverti.sing 
fiolicies  of  newspapers. 

A  leading  publisher  of  Wisconsin 
writes,  in  part: 

"I  oftn  cencelvp  of  no  Ritnatlon  wlilch  would 
iniike  ndriaalile  any  newapaiier  piildlaMiiK  a  alx 
or  wvon  paae  audit  made  by  the  A.  B.  C.  It 
KH'ina  to  mo  that  any  momtier  oiiKht  to  have  the 
rlitht  to  state  that  the  A.  B.  C.  audit  found 
a  not  paid  circulation  to  lie  ao  much.  If  mom- 
laTKhip  In  tlie  A.  B.  C.  la  worth  anythlnR,  a 
iiiomlior  ought  to  l>o  al)le  to  say  in  his  advor- 
tisliig  tiiat  Ik*  is  a  momber  of  the  A.  B.  C., 
wliich  is  really  all  that  la  nocoBsary  ao  far  as 
any  lionoflt  la  cjncornod.” 

The  general  manager  of  one  of  the 
leading  daily  newspapers  west  of  the 
.Mi.ssissippi  says: 

“Sh  mid  the  by  law  amendment  lie  enacted  It 
would  destroy  almost  entirely  Uie  advertising 
value  of  the  reimrt.  It  ought  to  be  entirely 
lossible  to  make  extracts  from  tlie  reports.  To 
pidhlhlt  memlM'rs  from  making  such  extracts 
Would,  to  an  almost  Incalculable  extent,  reduce 


the  publicity  that  coulil  be  develoiKHi  by  a  more 
lllieral  use  of  the  audit  figures,  hence  the  very 
puriHiiH!  of  the  organization — namely,  the  dis¬ 
tribution  of  accurate  information  concerning 
newspaper  circulations —would  lie  defeat»*d.  This 
pap<*r  will  take  great  pleasure  In  voting  against 
the  amendment.” 

A  I’cnn.sylvania  publisher  of  promi¬ 
nence  writes: 

”1  nni  absolutely  in  accord  with  your  views 
and  have  voted  against  the  amendment.  I  was 
m.iv<*d  to  do  so  not  only  from  the  reasons  out- 
llneil  In  Tiih  Eiiitok  and  PpBi.iaiiER,  hut  also 
iMs-ause  of  the  fact  that  In  recent  years  It  ap- 
IH'ars  to  have  liec.mie  a  practice  of  the  Bureau 
to  put  through  every  now  and  then  amendments 
lo  the  by-laws,  with  the  r<*8Ult  that  their  doing 
so  has  caused  constant  changing  in  the  manner 
of  kiH'pIng  the  circulation  accounts,  and  the  au¬ 
diting  of  same,  and  when  the  auilitors  come 
around  fnapiently  complications  and  unpleas¬ 
antness  arise  on  account  of  these  changes.  It 
has  Ihs-ii  my  contention  for  some  time  that  tlie 
.\udit  Bureau  of  Circulations  should  fix  a  regu¬ 
lar  time  each  year  for  amendments  to  the  by¬ 
laws  and  have  suggested  that  such 

amendments  lie  (tinsldered  at  the  annual  conven¬ 
tion.  and  that  due  notice  of  any  proposed  amend¬ 
ments  lie  sent  to  members  several  weeks  In  ad¬ 
vance  of  that  mw'ting.  I  trust  that  the  Influ¬ 
ence  of  your  publication  will  help  to  defeat  the 
present  proposed  amendment  and  that  you  will 
also  advwste  a  flxe<l  time  of  the  year,  namely, 
the  annual  meeting,  for  making  amendmentg  to 
by-laws  and  the  constitution.” 

A  lttatiojj  bv  the  bureau. 

To  indicate  to  what  extent  the  Bureau 
feel.s  justified,  under  the  existing  by¬ 
law,  in  censoring  the  advertising  polt- 
dies  of  newspapers  holding  memtier- 
ship,  the  attention  of  The  Editor  and 
Pi  Bij.sHER  has  been  called  to  a  cita¬ 
tion  made  very  recently  by  the  Bureau 
to  a  prominent  publisher-member.  The 
new.spaper  in  question  is  well  known 
throughout  the  country.  It  is  a  big  pa¬ 
per,  in  an  important  city,  and  recog¬ 
nized  as  a  newspaper  conducted  on  the 
highe.st  ethical  principles.  This  news¬ 
paper  i.s  in  the  habit  of  printing.  In 
each  l.ssue,  at  the  top  of  its  editorial 
columns,  the  figures  of  net  paid  circu¬ 
lation  for  the  previous  month.  As  au¬ 
dits  are  made  but  once  a  year,  it  is 
olivious  that  these  figures  cannot,  all 
of  the  time,  represent  the  figures  shown 
in  the  audit  report,  becau.se  these  apply 
only  to  the  period  they  cover.  This 
ncwsjiaper,  however,  in  printing  the  fig¬ 
ures  for  the  previous  month,  placed  a 
line  beneath  them  reading:  “Audited  by 
the  Audit  Bureau  of  Circulations.”  The 
correctness  of  the  figures  is  not  in 


By  C.  Gborhe  Krocnbss. 

I  HAVE  read  the  editorial  in  The  Edi¬ 
tor  AND  Publisher  of  Si'ptember  8. 
1917,  in  reference  to  the  proposed 
amendment  to  the  Audit  Bureau  of  Cir¬ 
culations  by-law,  which  now  reads: 

"An  annual  audit  Is  guaranteed  each  fob- 
llslier-memlier,  with  iirlvllege  of  republishing 


question,  but  the  u.se  of  the  line  may 
have  been  objectionable,  because  it 
might  indicate  that  the  figures  for  that 
particular  month  had  been  audited  by 
the  Bureau,  while  the  intention  was  to 
make  known  that  the  circulation  of  the 
paper  was  subject  to  the  audit  of  the 
A.  B.  C.  The  Bureau  sent  a  letter  to 
the  publlsher.s,  calling  attention  to  this 
violation — which  was  proper.  But  in 
that  letter  appears  this  paragraph: 

"Slioiild  a  publlalier-im'mlK'r  ih’slre  to  pub¬ 
lish  the  avernge  muiithly  rirciiiatlnn,  he  may 
dll  so.  but  shall  be  careful  to  have  these  fig¬ 
ures  a|i|s*ur  IN  DIKKEUE.NT  CI.ASSIKK'.L- 
TION  than  that  in  which  the  name  of  the  .\u- 
dit  Bureau  of  ClrruInMons  apfiears,  so  that  no 
one  will  ts>.  misled  in  a  belief  that  the  figures 
are  piibllshiHl  with  the  authority  of  this  Bureau.” 

The  newspaper  under  censare  ta  lieves 
it  has  solved  the  difticulty  ’ly  printing 
under  its  statement  of  average  ri  onthly 

circulation  the  line:  “The - is  a 

memiK'r  of  the  Audit  Bureau  of  Circu¬ 
lations.”  While  this  is,  from  any  com¬ 
mon-sense  viewpoint,  wholly  leg-timate, 
it  will  lye  .seen  that  it  i.s  still  a  violation 
of  the  rulings  of  the  Bure.iu— which 
stipulate  that  no  mention  of  the  news¬ 
paper’s  connection  with  the  Burreu  m.-iy 
lye  made  unless  the  audit  report  in  its 
entirety  is  printed  in  connection  there¬ 
with.  It  is  obvious  that  suen  a  ruling 
con.stilute.s  an  effort  to  dictate  the  poli¬ 
cies  of  newspapers — to  make  them  con¬ 
form  to  a  set  standard,  even  when  their 
policies  are  wholly  ethical.  In  spite  of 
this  ruling — which  is  clearly  an  inva.sion 
of  its  rights — the  new.spaper  in  ques¬ 
tion  has  voted  in  favor  of  the  amend¬ 
ment. 

A  Soutlfwestern  publisher  writes: 

”.\n  advertiser  Is  buying  Ilic  circulation  a 
pallor  lias  TO-DAY,  and  not  the  circulation  It 
bad  last  year.  The  mere  fact  that  a  publisher 
is  a  memiK'r  of  the  A.  B.  O.  and  that  his  fig¬ 
ures  are  subject  to  audit  and  review  by  that 
iirganiziition  should  be  siiflicient  guarantee  that 
they  are  ciirris't,” 

A  MO.NOPOLY  ON  UIRCULATION  Kltll  RES. 

The  publisher  of  one  of  the  lending 
dailies  of  Iowa  -says: 

“We  have  already  voted  No  on  the  pro|Kised 
by-law  of  the  \.  U.  C.  We  dlscovereil  nearly 
two  years  ago  that  they  wets*  getting  a  monop¬ 
oly  on  the  Issuing  of  iiewsiatiK'r  eiroulatliin  fig¬ 
ures.  We  regisleriKl  our  complaint  with  them 
at  that  time.” 

A  Northwestern  imlilisher,  who  has 
voted  again.st  the  amendment,  writes 
that  he  lielievcd  the  spirit  shown  by  the 
Bureau  to  be  dictatorial  and  tending  to 


the  Bureau's  full  retort.  wltlKiut  alterations,  on 
his  publicatUin  only.” 

I  agree  with  The  Editor  and  I’l  b- 
lisher  that  the  by-law  as  it  now  reads 
la  bad  enough  and  should  lie  amended. 
But  the  proposed  amendment  to  this 
by-law  is  worse  than  the  by-law,  and. 
In  effect,  is  a  strangle-hoUl  upon  truth 
(Continued  on  pofte.  27) 


absolute  control  over  the  policies  of 
membi'r-iiubli.sher.s  in  giving  i>ublicity 
to  their  circulation  tigure.s. 

.V  t’anadian  i>ublisher  writc.t: 

“In  order  that  the  .\.  B.  C.  may  lie  fully 
useful,  any  legitimate  extracts  from  Its  reiMirts 
should  1m*  available  for  publication  by  any  pub¬ 
lisher,  so  long  as  he  does  not  make  any  mls- 
represen  tat  lulls,  direct  or  Implleil.” 

A  Connecticut  publisher  sums  up  the 
matter  as  follows: 

“I  am  voting  In  the  negative,  bei’aiise  I  lio- 
lleve  that  the  Bureau's  (Mdicy  of  doing  busi¬ 
ness  so  miieh  in  secri't  Is  a  mistaken  one.  .Mcth- 
oils  of  treating  the  audits  with  secrecy  will  be 
liable  to  help  the  man  who  has  s.imethiiig  in 
his  rirciilation  which  he  wishes  to  conceal.” 

.V  I’ennsylvania  publi.sher  wr'tes: 

“Iliad  ysiii  tiMik  up  the  A.  B.  C.  matter.  We 
had  voted  Yes.  lint  will  change  vote  at  once. 
You  are  correct.  We  are  not  paying  the  A.  B. 
U.  ti  Ik*  our  diclator,  but  our  servant.” 

A  Southern  publisher  writes: 

“We  are  glad  to  s<*e  Tub  Khitob  and  Pub- 
i.isiiKu  take  up  this  matter,  and  hu|ie  the  by¬ 
law  will  la*  defeated.  We  believe  a  publisher 
shoiild  Ik*  permitted  to  publish  the  first  page  of 
the  B.  U,  statement  exclusively,  it  he  so 
desires.  There  Is  much  matter  on  pages  ‘2,  3, 
niid  4  of  the  auditor's  reports,  ns  well  as  the 
.semi-iinniial  stalemeiils,  which  diH*8  not  inter¬ 
est  hsal  advertisers." 

.\n  Illinois  publisher  takes  the  .same 
view,  and  promises  to  vote  against  the 
amendment  if  it  i.s  made  cleir  to  him 
that  it  would  prohibit  him  tron.  pub- 
li.siiing  parts  of  the  reimiT.s. 

A  New  York  State  jiubli.sher  writes: 

“We  agriHi  with  The  Kiutou  and  Pl'iieisiiku’s 
view  of  the  situuli*iii,  and  have  recorded  our 
vole  aeisirdingly." 

The  circulation  manager  ol  a  I’enn- 
•sylvania  daily  write.s: 

“We  have  voted  against  the  adoption  of  the 
ameiidmeiit.  We  believe  in  the  announced  poli¬ 
cies  of  the  Bureau.  We  Bin',  however,  that  the 
announ'K*d  pulleies  and  the  actual  iKillcies  are 
as  liltTerent  us  day  and  night.” 

A  New  York  State  publi.sher  rays: 

•We  were  very  glad  to  note  that  Tub  Eiiitob 
A.Mi  I'nii.I.siiEu  Is  u|i|Hisi*d  to  the  proiK>Be*d 
ehaiiges  In  Hie  by-laws  of  the  .V.  B.  C.  The 
pri|Hisltlon  did  not  np[K*al  to  us  and  we  sent  in 
our  vote  in  oppisilion,  although  we  were  rather 
fearful  at  lli**  time  that  we  would  lie  lonesome 
in  our  opiMisilion.  It  8t*<*ms  to  us  that  If  we 
are  not  to  be  iillowtsi  to  make  any  use  of  the 
audit  of  the  B.  C.  unless  we  publish  the 
entire  report,  it  will  Ik*  practically  worthless, 
so  far  as  any  advertising  advantages  arc  con- 
eeriiisl.” 

(Ttiicr  iiiiblishcr.s,  representing  many 
different  Slates,  have  written  to  The 
EnrntR  and  Bublisher  in  much  the  -siune 
vein  a.s  di.sclosed  in  the  excel pts  fi-om 
letters  here  printed.  There  ;s  a  grow¬ 
ing  belief  that  in  its  attempt  to  penal¬ 
ize  the  publisher,  who  manij  ulates  the 
ligures  of  1  is  audit  reports  the  Bureau 
is  taking  ground  which  amounts  to 
usurpation  of  the  rights  of  iniP'ishers 
to  give  proper  jiublicity  to  tiieir  circu¬ 
lation  ligures.  Ix'tters  from  jiu.blishers 
who  have  .ilready  voted  “Y<  s"  on  the 
amendment  indicate  their  conviction 
that  a  way  siiould  lie  devi.sed  by  which 
falsifiers  of  circulation  stiiteinents  may 
tic  lirought  to  book  without  injury  to 
the  interests  of  legitimate  i.uMishers, 
who.se  .sole  purpo.se  is  to  s*>ll  “iriutation 
on  the  “above  boarti"  basi.s. 


C.  GEORGE  KROGNESS  SHOVES  WEAKNESSES 
OF  PROPOSED  A.  B.  C.  BY-LAW  AMENDMENT 


The  Editor  ^  Publisher  for  September  22,  1917 


CHAIRMAJN  HOUSTON  TELLS  TIMES  VALUE 

OF  PAID  ADVERTISING  TO  GOVERNMENT 


CANADA  PROBABLY  WILL  SPEND  $150,000  TO 
ADVERTISE  COMING  DOMINION  WAR  LOAN 


Notable  Statement  Disputes  Editorial  Claim  That  McAdoo  Cannot  Canadian  Government  Will  Likely  Use  One-Tenth  of  One  Per  Cent. 
Discriminate  in  Buying  Space  and  That  Commercial  Campaign  of  the  Total  Amount  of  Loan  for  Advertising — Liberal  Space 

Is  Not  Necessary  for  Success  of  Liberty  Loan — Clear  Will  be  Taken  in  Practically  Every  Legitimate  Publication 

Exposition  of  the  Best  Opinion  of  Skilled  and  in  Canada — Educational  Campaign  Is  Planned  Also, 

Disinterested  Advertising  Men. 


ANOTAiJl^^  .statement  from  Herbert 
S.  Houiitoii,  chairman  of  the  Na¬ 
tional  AUvertising  Advisory  Hoard, 
aiit>eared  on  the  editoiial  i)age  of  the 
New  Vork  Times,  on  Thursday,  in  reply 
to  the  editorial  of  the  Times  la-st  week  to 
the  effect  that  ‘It  is  not  going  to  be 
necessary  to  promote  the  sale  of  (Lib¬ 
erty)  Ixjnds  by  paid  advertising”  and 
and  that  if  Secretary  McAdoo  were 
to  embark  upon  an  advertising  cam¬ 
paign  we  would  have  to  advertise  in 
everything. 

PAID  SPACE. 

Here  are  some  of  the  chief  points  Mr. 
Houston  nuide  for  the  attention  cf  the 
editor  of  the  Times  and  the  public  in 
general: 

"There  was  more  than  a  million  dol¬ 
lars  of  paid  advertising  devoted  to  the 
sale  of  the  tirst  Liberty  Loan,  a  fact 
which  your  editorial  in  the  Times  of 
the  13tb  overlooka  Kvery  line  of  it 
was  paid  for — but  not  by  the  Govern¬ 
ment.  ...  In  telegrams,  in  letters, 
and  in  person  Secretary  Mc.Xdoo  stated 
to  the  Advertising  Hoard  that  this  paid 
auvertising  had  been  of  ‘immeasurable 
value  in  making  a  market  for  the  Lib¬ 
erty  bond';  he  gave  it  as  his  judgment 
that  it  stood  second  In  service  only  to 
the  direct  personal  work  of  salesmen 
from  banks  and  bond  houses. 

"Many  columns  of  this  advertising 
appeared  in  the  New  York  Times  and  in 
other  leading  papers  throughout  the 
country,  and  the  papers  were  paid  their 
full  rates  for  it  And  the  Government 
didn't  pay  for  it.  I’atriotic  bankers, 
merchants,  and  other  business  men 
contributed  apace  in  the  papers  for 
which  they  had  contracted  or  they 
bought  and  paid  for  additional  space; 
advertising  clubs  bought  space;  the 
New  York  S5tock  Exchange  carried 
through  a  notable  campaign  of  paid 
advertising;  the  billposters  of  the  coun- 
trj’,  the  street  car  and  electric  sign 
advertising  Interests,  the  foreign-lan¬ 
guage  newspapers  generously  contrib¬ 
uted  paid  space — the  total  cost  of  space 
for  the  entire  campaign  was  in  excess 
of  a  million  dollara” 

TESTED  IN  E.NUI.AND. 

“In  the  first  Liberty  Loan  paid  ad- 
vertl.sing  was  used,  and  Secretary  Mc¬ 
Adoo  bears  vigorous  witneas  to  it.s  great 
/alue.  It  certainly  would  nol  be  of  less 
value  in  the  forthcoming  loan.  And  it 
happens  that  the  high  degree  of  value 
which  paid  advertising  rendered  the 
first  loan  was  fully  demonstrated.” 

"Honar  Law  made  the  same  demon¬ 
stration  in  England.  The  press  of  Great 
Hritain  was  as  patriotic  as  ours,  and 
gave  as  much  attention  in  news  and 
editorial  columns  to  the  various  Gov¬ 
ernment  loans;  but  the  Chancellor  of 
the  Exchequer,  beholding  the  success  of 
advertising  In  raising  the  Kitchener 
army,  made  an  experiment  of  advertis¬ 
ing  In  floating  loans.  The  result  con- 
\nnced  him  so  completely  of  its  efficiency 
and  economy  that  he  put  advertising,  in 
the  eyes  of  all  the  world,  to  the  greatest 
test,  probably,  that  It  has  ever  met.  He 
gave  it  the  supremely  difflcult  task  of 
making  a  direct  public  market  among 
the  people  for  the  Victory  Loan  of 
$5,000,000,000,  and  that  at  an  interest 
rate  of  5  per  cent,  when  the  leading 
bankers  in  London  gave  it  as  their 


THE  CRUX  OF  THE  WHOLE 
LIBERTY  LOAN  HlSCUsSION 

Hy  Geokoe  \V.  Hoi'KINs, 

General  Hales  Manayer,  Columbia  Graphophone  Company. 

IF  Secretary  McAdoo  had  in  his  business  experience  come  in 
contact  with  a  sales  organization,  he  would  realize  the  tremendous 
power  advertising  has  in  reducing  resistance  offered  to  salesmen. 

Many  salesmen  will  volunteer  on  the  Liberty  Loan. 

Their  work  can  be  made  many  times  easier  and  the  net  cost  to 
the  Government  will  be  less  if  paid  publicity  is  used  in  floating  the 
next  Liberty  Loan. 

combined  judgment  that  the  rate  should  buying  all  other  commoditiea  Indeed, 


be  6  per  c-ent.  Every  one  knows  that  the  it  went  furthe 
Victory  Loan  was  oversubscribed  by  the  selection 
more  than  five  million  people  at  the  5  mediums  by  v 
IHir  cent,  rate,  thus  saving  the  English  lutely  nothini 
Government  $50,000,000  a  year  for  the  sliould  decidi 
IHjriod  of  the  loan.  The  exact  cost  of  ought  to  buy. 
the  advertising  1  have  not  been  able  to  (,| 

learn,  but  the  best  available  information 
is  that  it  did  not  exceed  $2,000,000,  a  "Here  is  a 
much  smaller  selling  cost  than  had  ever  meeting  Seer 
been  known  before  on  a  bond  Issue.  >Aould  unq 
What  has  U-en  done  in  England  can  be  ‘-mibairassmei 


it  went  further  and  developed  a  plan  for 
the  selection  and  discrimination  among 
mediums  by  which  those  who  had  abso¬ 
lutely  nothing  to  sell  the  Government 
sliould  decide  what  the  Government 


CLEAR-CUT  PLAN. 


"Here  is  a  fair  and  clear-cut  way  for 
meeting  Secretary  McAdoo’s  difficulty. 
It  would  unquestionably  work  without 
enibaiTassment  to  the  Government.  No 


done  here,  with  an  effecUve,  controlled  huWicaUon  or  medium  would  care  to  ap- 
.  e  .  nmnuhiv  Pbal  from  the  decision  of  a  committee 


campaign  of  paid  advertising;  probably 
even  a  greater  result  can  be  obtained,  for 
the  whole  woild  has  long  done  us  the 
honor  to  say  that  our  advertising  is  bet¬ 
ter  done  than  elsewhere,  and  that  the 
American  people  read  and  are  influenct^d 
by  advertising  as  are  no  other  people. 

YES,  discriminate! 

"The  second  point  on  which  your  edi¬ 
torial  lays  stress  is  the  statement  of 
Secretary  McAdoo,  which  he  made  to 
our  board,  that  the  Government,  If  it 
advertisi'd  at  all,  would  have  to  adver¬ 
tise  in  everything.  That  at  first  glance 
.seems  to  be  an  irrefutable  argument. 
Hut  it  assumes  that  the  Government  is 
unable  to  discriminate.  In  fact,  as  we 
all  know,  the  Government  discriminates 
con.stantly.  It  doesn't  buy  shoes  and 
blankets  and  steel  from  all  manufac¬ 
turers,  but  only  from  those  who  can 
meet  certain  conditions  of  price  and 
quality  and  delivery.  These  conditions 
are  determined  by  experts  who  discrim¬ 
inate  constantly  among  manufacturers 
in  deciding  whether  or  not  their  prod¬ 
ucts  meet  the  conditions  established. 

.  .  .  There  are  17,000  men  and  sev¬ 
eral  hundred  women  in  the  various  fields 
of  adverti.sing  embraced  in  the  member¬ 
ship  of  the  A.ssooiated  Adverti.sing  Clubs. 
P'rom  among  this  great  number,  follow¬ 
ing  a  car»'ful  principle  of  discriminatfon 
and  selection,  the  twenty-five  members 
of  the  National  Advertising  Board  were 
cho.sen.  Their  services  were  offered  to 
the  Government  without  pay  for  'the 
duration  of  the  war.’  It  has  been  their 
privilege  to  serve,  each  member  meeting 
his  own  expense.s,  on  the  first  Liberty 
Ix>an  and  on  the  Red  Cross  campaign. 
They  stand  ready  to  continue  to  serve 
on  the  same  basis. 

“Now  the  Board  foresaw  at  once  the 
difficulty  Secretary  McAdoo  has  pointed 
out,  and  it  met  it  squarely  by  proposing 
the  same  plan  of  action  in  buying  adver¬ 
tising  that  the  Government  follows  in 


possessing  such  knowledge  and  experi¬ 
ence  and  representing  the  whole  adver¬ 
tising  world,  as  well  as  the  authority  of 
the  Government.  .  .  . 

"The  same  issue  of  the  Times  which 
contains  this  editorial  carries  a  dramatic 
news  story  from  Washington  about  the 
successful  motor  that  has  been  invented 
for  our  great  aircraft  fleet.  Secretary 
Baker  announced  that  this  triumphant 
result  came  from  the  cooiierative  skill  of 
able  engineers.  Some  day  the  Govern¬ 
ment  will  learn  t^at  advertising  and 
.selling  have  developed  from  the  dark 
age  of  haphazard  and  guess  work  and 
become  so  grounded  on  knowledge  that 
they  can  be  practiced  most  skilfully  by 
tho.se  who  know  the  most  about  them. 
Then  carefully  coordinated  plans  of  sell¬ 
ing  and  advertising  will  be  carried  out 
that  will  effect  so  many  economies  that 
a  bond  issue  will  be  floated  at  one-half 
the  cost  in  money  and  time  required  to 
float  the  first  one.  In  the  meantime, 
the  National  AdvertLsing  Advisory 
Hoard,  as  it  has  told  Secretary  McAdoo, 
stands  ready,  with  its  twelve  district 
boards  and  wdth  the  thousands  of  adver¬ 
ti.sing  men  it  represents,  to  serve  the 
Government,  without  cost  for  its  .ser¬ 
vices,  in  every  possible  way.” 

Protesting  Publishers’  Tax 
The  Publishers’  Association  of  New 
Y'ork  city  met  Wednesday  and  renewed 
and  reiterated  its  protest  against  the 
imposition  of  any  special  war  tax  upon 
publishers  exclusively.  "There  is  not 
a  newspaper  in  the  United  States  that 
is  not  bearing  additional  burdens  of 
expense  by  reason  of  the  war,  and  wo 
do  not  know  of  a  single  newspaper 
that  is  deriving  profit  from  the  war,” 
reads  the  protest.  “Increases  in  circu¬ 
lation,  where  they  have  occurred,  do 
not  at  current  prices  for  white  paper 
bring  Increased  profits.” 


(.Special  to  The  Editob  and  Publisheh.) 

TOKO.N'TO,  September  17. —  An  ap- 
])roi»riation  of  $150,000,  or  one-tenth 
of  one  iMT  cent,  of  the  total  amount 
of  the  loan,  is  tlu'  sum  likely  to  be  siiont 
by  the  t’anadian  Government  on  press 
adverti.sing  in  connection  with  the 
forthcoming  Dominion  War  Loan.  Lib¬ 
eral  .space  will  lie  taken  In  practically 
every  legitimate  publication  in  Ganada. 

.V  preliminary  educational  campaign 
will  run  for  three  weck.s  prior  to  the 
flotation  of  the  loan  and,  during  the 
time  the  subscriidion  books  arc  open,  a 
strong  .selling  cami>aign  will  l>e  con¬ 
ducted. 

The  organization  of  the  entire  publi¬ 
city  cainjiaign  has  been  entru.sted  by 
the  Finance  Minister  to  the  Canadian 
lTes.s  Association  and  a  committee  of 
the  latter  body  has  bt'cn  appointed  to 
take  charge.  Copy  will  be  prepared  and 
pla<‘ed,  under  the  supervision  of  this 
committee  and  with  the  ultimate  sanc¬ 
tion  of  the  Minister,  by  five  of  the 
leading  advertising  agencies,  which  will 
be  paid  a  fee  or  commi.ssion  of  10  per 
cent,  by  the  Government  through  the 
special  committee  of  the  A.ssociation. 

<  ontracts  will  be  made  by  the  agencies 
with  the  newspapers  for  the  requisite 
sjiace  and  the  newspapers  will  lie  paid 
at  lull  rates  for  the  service. 

In  an  interview  to-day  with  J.  H. 
Woods,  managing  editor  Calgary  Her¬ 
ald,  iiresident  of  Canadian  Cress  A.sso- 
ciation  and  chairman  of  the  special  war 
loan  publicity  committee,  who  is  taking 
charge  of  the  publicity  bureau  e.stub- 
lished  at  headquarters  of  the  C.  P.  A., 
several  interc.sting  .sidelights  on  the 
campaign  were  secured. 

TO  UK  .made  I’EOIM.ES’  IX»AN. 

"The  basis  of  the  iircsent  arrange¬ 
ment,  ■  .said  .Mr.  Woods,  "was  the  reali¬ 
zation  by  the  Finance  .Minister  that  this 
loan  had  to  be  made  a  peoples’  loan. 
Hitherto  there  had  not  lieen  any  sys¬ 
tematized  appeal  to  the  public.  We  had 
had  three  loans  but  the.se  had  been 
lilaced  mainly  with  the  large  financial 
in.stitutions  and  there  had  been  nothing 
like  a  J^iberty  I.oan  camiiaign  in  this 
country.  Now  the  hinance  Minister 
following  interview.s  with  .lohn  .M.  Im- 
rie,  manager  of  the  A.ssociation,  and 
my.self,  said  in  effect  that  we  must  as¬ 
sume  resiion.sibility  for  the  iircss  publi¬ 
city;  nni.st  .secure  the  best  expert  ad¬ 
verti.sing  advice  and  buy  such  space  in 
the  jire.s.s  of  the  country  as  in  our 
judgment  was  d<*emed  necessary'. 

“We  suggested  a  committee  of  adver¬ 
ti.sing  agents  and  nominated  a  cominit*- 
tee  of  our  own,  and  at  a  joint  conference 
ence  in  Ottawa  last  Tuesday,  following 
an  interview  with  8ir  Ihoma.s  White, 
arrived  at  a  ba.sis  of  action.  The 
camjiaign  will  be  planned  by  the  agen- 
cie.s,  contracts  made  and  copy  placed, 
subject  of  course  to  our  approval,  and 
the  agencies  will  act,  not  a.s  individual 
agencies,  but  in  combination.” 

"How  will  this  lie  worked  out?’' 

SIX  WEEKS’  CAMI'AiaN. 

"In  various  ways,”  replied  Mr.  Woods. 
"For  in.stance,  at  the  present  time,  two 
of  the  five  agencies  concerned  are  work¬ 
ing  out  estimates.  A.ssuming  that  $150,- 
000  will  be  expended  and  that  the  cam¬ 
paign  will  laat  for  six  weeks,  they  arc 
(Concluded  on  page  28) 
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LIBERTY  BOND  ADVERTISING  MAY 
PLAY  BIG  PART  IN  WINNING  WAR 

Through  Enlisting  the  Dollars  of  the  People  in  the  Nation’s  Service, 
Display  Advertising  Will  Safeguard  the  Resources  of  the  Banks 
for  the  Protection  of  Business,  and  Make  of  Every  Bond  a 
New  Declaration  of  Independence  for  Its  Owner. 


The  English  people,  in  the  early  days  of  the  war,  had  a  habit 
of  saying:  “We  will  blunder  through,  somehow!” 

They  were  superbly  patient  with  their  public  men  whose 
high  intent  was  unquestioned  but  whose  capacity  for  getting 
ic..aiis  wiih  the  smallest  outlay  of  blood  and  treasure  was  sorely 
lacking. 

The  policy  of  blundering  through  had  to  be  discarded  by  our 
overseas  cousins  in  favor  of  a  policy  of  efficiency,  of  directness,  of  a 
wise  use  of  the  resources  of  the  empire.  Men  holding  places  of 
high  responsibility,  and  strong  in  the  popular  affection,  passed  out 
of  the  picture;  and  we  saw  the  emergence  into  the  limelight  of 
Britons  of  power,  of  high  capacity,  of  clear  understanding  and  re¬ 
lentless  wills.  Great  Britain  found  herself  in  the  stress  of  the 
world’s  greatest  war. 

Our  own  Government  did  not  accept  the  blundering-through 
policy  in  any  war  effort  facing  it — save  ONE. 

In  the  sale  of  the  first  issue  of  the  Liberty  Bonds — the  greatest 
selling  task  ever  undertaken  on  this  continent  up  to  that  time — the 
Government  BLUNDERED  THROUGH. 

The  people  over-subscribed  that  loan — not  because  of  the 
meaio^s  employed  in  selling  the  bonds,  but  in  spite  of  them.  They 
bought  the  Liberty  Bonds  because  the  appeal  had  come  to  them 
with  force  and  insistence  through  the  advertising  columns  of  the 
newspapers. 

This  advertising — as  has  been  pointed  out  by  Secretary  Mc- 
Adoo— was  NECESSARY  TO  THE  SUCCESS  OF  THE  LOAN 
— but  in  the  face  of  that  fact,  admitted  by  all,  THE  GOVERN¬ 
MENT  DID  NOT  SPEND  A  DOLLAR  FOR  IT.  It  has  been 
estimated  that  patriotic  citizens  did  spend  a  million — TO  RE- 
iRiEvE  TnE  BLUNDER  OF  THE  GOVERNMENT. 

The  EDITOR  &  PUBLISHER  does  not  seek  to  fasten  re¬ 
sponsibility  for  this  blunder  on  Secretary  McAdoo.  The  respon¬ 
sibility  rests  upon  every  citizen — for  it  is  the  business  of  the  citizens 
to  see  to  it  that  “no  harm  comes  to  the  Republic.”  Secretary  Mc¬ 
Adoo  held  the  conscientious  belief  that  the  bonds  would  “sell  them¬ 
selves”  after  the  appeal  had  been  made  through  public  addresses, 
through  cartoons,  editorials  and  news  stories  in  the  newspapers 
and  through  personal  solicitation  by  bond  salesmen.  And  the 
bonds  were  sold — of  course.  But  they  did  not  sell  themselves. 
Secretary  McAdoo  knows  that,  now. 

And  the  Secretary  knows  that  the  Government  should  use  a 
campaign  of  paid  advertising  for  the  sale  of  the  next  offerings. 
He  has  said  as  much.  But  he  has  pictured  difficulties  which  have 
seemed  to  him  great — but  which  should  be  swept  away  in  a  moment. 

These  difficulties  have  been  discussed  fully  in  these  columns — 
and  they  have  been  considered  anew  within  a  few  days  by  Herbert 
S.  Houston,  head  of  Secretary  McAdoo’s  National  Advertising  Ad- 
V  Eory  Board.  In  his  notable  letter  to  the  New  York  Times  Mr. 
Houston  restates,  with  force  and  conviction,  the  grounds  on  which 
this  journal  brushed  aside  Mr.  McAdoo’s  misgivings  about  an  ad¬ 
vertising  campaign.  Mr.  Houston  shows,  as  had  been  shown  in 
these  columns,  that  a  Government  advertising  campaign  should  be 
bared  upcn  business  considerations  alone,  not  on  political  ones. 
The  mediums,  he  points  out,  should  be  selected  by  men  whose 
knowledge  of  the  advertising  business  could  be  made  an  asset  to 


the  Government — and  without  a  thought  of  placating  this  or  that 
SELLER  OF  SPACE. 

Mr.  Houston  makes  clear  the  fact  that  the  purpose  of  a  campaign 
of  paid  advertising  will  be  to  SELL  THE  BONDS — not  to  confer 
a  certain  amount  of  public  money  on  each  and  every  seller  of  space, 
impartially. 

Mr.  Houston’s  recommendations,  coming  from  a  man  in  whose 
soundness  of  judgment  the  Secretary  has  full  confidence,  and  con¬ 
forming  in  every  essential  particular  to  the  convictions  of  all  men 
engaged  in  the  advertising  business,  should  have  great  influence 
with  Mr.  McAdoo.  Mr.  Houston  has  performed  a  public  service 
of  the  greatest  value  in  seeking  to  clarify  official  and  public  thought 
on  this  question  of  patriotic  policy. 

Secretary  McAdoo  will  have  available,  through  the  provision 
of  the  bond  authorization  bill,  about  $2,100,000  for  SELLING  three 
billions  of  bonds.  A  part  of  this  he  will  properly  use  for  reimburs¬ 
ing  bond  salesmen  and  others  for  their  actual  expenses  in  selling 
the  securities — but,  as  these  patriotic  volunteers  in  the  nation’s 
service  ask  nothing  in  the  way  of  remuneration  for  their  time,  the 
amount  thus  required  will  not  be  great. 

He  will  be  able  to  buy  a  great  deal  ot  advertising — and  if  we  are 
to  judge  by  his  expressed  desire  to  follow  the  plan,  he  will  utilize 
every  available  dollar  of  his  appropriation  for  paid  space.  He  will 
not  be  able  to  utilize  all  mediums,  nor  all  media  of  advertising — 
but  he  will  be  able  to  use  the  best,  leaving  the  matter  of  selection 
to  men  trained  in  getting  results.  He  has  less  money  available 
than  he  will  need — but  the  encouraging  fact  is  that  he  will  have  A 
SUBSTANTIAL  SUM,  and  that  if  it  is  used  wisely  the  appeal  to 
the  people  may  be  made  strong  enough  to  rescue  the  bond  issue 
from  the  peril  of  under-subscription. 

What  would  an  under-subscription  to  the  bonds  mean?  Could 
any  event  have  so  much  of  heartening  value  to  our  enemies  as  this? 
Would  not  the ‘German  Kaiser,  and  even  the  German  people,  inter¬ 
pret  it  as  the  failure  of  America  in  the  war?  Would  not  they  con¬ 
sider  that  the  people  had  voted  against  our  participation  in  the 
great  conflict? 

If  the  people  are  not  reached,  and  the  bonds  sold  to  them,  the 
banks  would  have  to  come  to  the  rescue  and  save  the  offering  from 
failure.  That  would  divert  from  the  channels  of  business  the  re¬ 
sources  of  the  banks,  and  prove  a  real  menace  to  the  prosperity  of 
the  country.  The  people  can  buy  the  bonds — they  will  buy  them. 
They  can  raise  the  money — through  their  earnings,  through  their 
prospects  of  earnings,  through  sacrifice  and  effort.  They  can  make 
it  a  POPULAR  LOAN — at  once  an  answer  to  our  enemies,  a  re¬ 
assurance  to  our  allies  and  a  safeguard  for  the  financial  strength 
of  the  nation. 

It  becomes  the  task  of  ADVERTISING  to  bring  this  to  pass. 
Advertising  must  carry  the  appeal  in  thunder  tones  to  the  farmer 
in  the  Dakotas,  the  cotton  raiser  in  the  South,  the  miner  of  the 
West,  the  wage  earners  of  the  great  cities,  the  tradesmen  of  the 
villages  and  hamlets.  Advertising  must  persuade  all  of  our  citi¬ 
zens  to  sign  on  the  dotted  lines.  This  collective  signature  of 
American  freemen,  appended  to  a  new  declaration  of  independence, 
the  German  Kaiser — to  paraphrase  John  Hancock — will  be  able  to 
read  without  his  spectacles! 
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WESTERN  NEWSRAPEK  UNION  NOW  ALONE  IN 
READY  PRINT  AND  STEREOTYPE  PLATE  FIELD 


Western  Newspaper  L inion  Pays  Sr>(M),()00  Cash  for  Plate  an«l  Stereo¬ 
type  Business  of  American  Press  Association — During  Twenty 
Years  to  Pay  Seven  Per  Cent,  of  Total  Sales  «)f  Plant  Acquired 
— Business  Continued  Without  Interruption. 


SH.A.KKHOI..I>KKS  ol  the  American 
t’ress  AsxK-iation.  at  a  meeting 
call<‘d  Monday  for  the  purpose,  at 
the  company's  New  York  otfices,  voted 
to  8»-ll  to  the  Western  New.spai>er 
I’nion  tlie  plate  and  .stereotype  plant  and 
husiness  of  the  company,  the  terms  l>e- 
ing  $.">00,000  ca.sh.  paid  in  in.stalments 
during  five  years,  and.  during  twenty 
years,  .seven  |>er  cent,  of  the  total  .sjjles 
from  the  plant  acQuired.  The  e.stimate 
of  the  .Vmeriian  pre.ss  managment  is 
that  the  total  consideration  thus  to  1«- 


H.  H.  Fish. 


isiid  will  aggregate  approximately  $2.- 
oOO.ooo.  The  contract  had  already  Is-en 
ratified  on  the  side  of  the  Western 
.NewspaiK.-r  I'nion. 

On  the  Siiine  day  the  Western  News- 
pap«‘r  rnlon  took  over  .Vmerican  Press 
A3.sociation  offices  in  twelve  cities— in 
five  of  which  the  Western  Newspaper 
I'nion  had  no  offices — and  continued 
the  plate  and  steivotyi*e  business  with¬ 
out  Interruption. 

"The  Western  Newspaper  I'nion  is 
profoundly  appreciative  of  the  trust 
which  it  now  hold.s.’’  .said  David  W. 
Magowan.  sjH-cial  agent  of  the  We.st- 
ern  Newspai>er  I'nion.  from  the  main 
offii  e  in  Omaha,  to  a  representative  of 
Tub  Ki>itou  and  Pcbi.ishkr  Monday. 
"We  arc  to-day  practically  alone  in  the 
plate  and  sten-otype  busines.s.  and  we 
are  fully  aware  of  the  bigness  of  the  re¬ 
sponsibilities  which  rest  upon  us. 

UNION  POUNDED  FORTY  YEARS  AOO. 

"The  We.stern  Newspaper  Union  was 
founded  about  forty  years  ago  by 
Oeorge  A.  Joslyn.  The  first  offices  were 
opened  in  Omaha  and  in  Des  Moines. 
The  company  furnished  ready  prints 
and  plate  matter  to  country  weeklies 
and  small-town  dailies.  More  officc-s 
were  oriened.  until  to-day  the  company 
has  offices  in  Atlanta,  Baltimore,  Bil¬ 
lings.  Mont.;  Birmingham,  Boston, 
Buffalo,  Charlotte,  N.  C.;  Chicago,  Cin¬ 
cinnati,  Cleveland,  Columbus,  O.;  Dal¬ 
las,  Denver,  Des  Moines,  Detroit,  Fargo, 
N.  D.;  Fort  Wayne,  Ind.;  Houston,  In¬ 
dianapolis,  Kan.sas  City,  Lincoln,  Little 
Hock,  Memphis,  Milwaukee,  Minneapo¬ 
lis,  New  York,  Oklahoma  City,  Omaha. 
Philadelphia.  Pittsburgh.  Portland.  Ore.; 
St.  Ix>uis,  Salt  Lake  City,  San  Fran¬ 
cisco,  Sioux  City,  la,;  Sioux  Falls,  S. 
D.,  and  Wichita,  Kan.  The  offices  in 
Buffalo,  Columbu.s,  O.;  Philadelphia, 


I’ortland,  Ore.,  and  San  Francisco,  have 
just  Is-en  taken  over  from  the  Ameri¬ 
can  Press  A.ssociation. 

“The  Western  Newspaper  Union  fur¬ 
nishes  re.idy  prints  to  6,000  weeklies  and 
small-town  dailies.  We  supply  plate 
matter  t  o  nearly  14,000  newspapers. 
The.se  papers  have  an  aggregate  circu¬ 
lation  of  nearly  25,000,000.  It  Is  in¬ 
teresting  to  know  that  no  two  of  the 
ready  prints  which  we  sell  are  alike. 
The  day  of  the  old-fa.-diloned  ready 
print,  which  con.sisted  of  almost  any¬ 
thing.  including  riuestionahle  advertis¬ 
ing,  is  gone.  To-day  the  editor  deter¬ 
mines  what  kind  of  a  ready  print  he 
wants  and  that  is  what  he  get.s. 

SELL  IMUNTERS’  8UPPUBS. 

"In  thirteen  of  our  ottices  we  offer 
f<jr  .sale  everything  that  a  printer  might 
need.'  The.se  offices  have  complete 
stiM-ks  of  printers’  supplies  and  paper 
as  well. 

"The  prospi'rity  of  the  country  pub¬ 
lisher  is  the  pro.sperity  of  the  Western 
Newsjiaper  Union.  We  are  interested 
in  .seeing  the  country  editor  get  a  larg¬ 
er  sub.scription  price.  We  have  played 
a  part  in  ha.stening  the  day  of  the  $1 
Weekly  newspap<-r,  and  now  we  are  urg¬ 
ing  the  $2  pajH-r.  We  are  asking  coun¬ 
try  publishers  to  a.sk  a  higher  adver- 
ti.sing  rate,  which  will  a.ssure  them  of 
a  n-asonable  profit. 

"Naturally  the  W<‘stern  Newspaper 
I  nion  has  great  faith  in  the  country 
w(>ekly  and  the  small-town  daily.  It  is 
to  our  intere.st  as  well  as  to  the  inter¬ 
ests  of  the  smaller  newspapers  to  have 
faith  in  them.  We  feel  our  respon.si- 
bilitie.s.  We  have  our  hois's,  our  ideals, 
and  our  ambitions,  and  we  are  confi¬ 
dent  we  will  realize  many  of  them.  The 
hi.story  of  the  Western  New.spai>er 
1  nion  will  Is’ar  the  clo.sest  scrutiny. 
Its  founder,  (leorge  A.  Joslyn,  was  a 
man  of  high  ideals.  Hi.s  successors 
have  .striven  to  achieve  tho.se  ideals." 

WO.MAN  PRINC'IPAL  OWNER. 

The  We.stem  Newspaper  Union  is 
lapitalized  at  .six  and  one-half  million 
dollar. s.  .Mr.s.  C.eorge  A.  Joslyn,  of 
Omaha,  widow  of  George  A.  Jos¬ 
lyn.  pre.sident  and  founder  of  the 
company,  who  died  in  October,  la.st 
year,  is  the  principal  stockholder.  There 
are  forty  other  jier.sons  holding  .stock. 

H.  H.  Fish,  of  Omaha,  Is  vice-presi¬ 
dent  and  general  manager,  and  C.  L. 
barnsworth,  al.so  of  Omaha,  i.s  secre¬ 
tary  and  treasurer.  The  company  to¬ 
day  has  no  pre.sident. 

Wright  Patter.son,  editor-in-chief  of 
the  Western  Newspaper  Union,  of 
Chicago ;  J.  P.  Kivltt,  superintendent 
of  the  mechanical  department.  Chicago; 
Mr.  Fish,  Mr.  Farnsworth,  and  Mr. 
Magowan  played  Important  parts  in  ef¬ 
fecting  the  merger. 

MR.  JULIAN  TO  RtlMAlN  HERE. 

K.  W.  Julian,  manager  of  the  New 
York  office,  will  continue  in  the  same 
capacity. 

The  American  Pre.ss  A.s.so<iation  was 
incorporated  in  1886  to  supply  stereo¬ 
type  plates,  matrices,  and  news  matter 
to  the  new.spapers.  It  has  since  been 
engaged  also  in  the  business  of  obtain¬ 
ing  and  di.strlbuting  advertising  to  the 
country  newspapers,  and  in  prepara¬ 
tion  and  sale  of  photo-engravings  re¬ 
lating  to  individuals  and  news  events. 
The  American  Press  As.soclation  will 


now  concentrate  its  attention  and  ac¬ 
tivities  on  its  advertising  department. 
The  Association  to-day  includes  6,132 
newspai)er.s,  of  which  about  400 
are  small-town  dailie.s.  The  others  are 
weeklie.s.  The  entire  list  has  an  ag¬ 
gregate  circulation  of  8,141,683. 

CONFIDENT  OP  SUCCESS. 

Norris  A.  Huse,  vice-president  of  the 
American  Pre.ss  Association,  .said  to  a 
representative  of  The  Kditor  and  Pub¬ 
lisher  Monday  that  the  American 
Press  Association  was  confident  of  the 
success  of  its  enlarged  endeavors  be¬ 
cause  fifty-eight  and  two-tenths  iier 
cent,  of  the  population  of  the  United 
States  live  in  towns  of  6,000  and  small¬ 
er. 

"In  other  word.s,  60,000,000  of  the  peo- 
I)le  of  the  United  States  live  in  small 
towns,"  said  Mr.  Huse.  "The  country 
newspaper  is  the  medium  with  which 
to  reach  the.se  people.  In  the  days  gone 
by  the  country  weekly  did  not  get  its 
share  of  foreign  advertising.  It  had  no 
representative.  It  could  not  afford  it. 
The  expense  involved  in  handling  all 
the  details  of  placing  advertising  in 
the  country  weeklies  was  so  great  that 
it  was  prohibitive.  Then,  too,  there  was 
a  big  ta.sk  of  educational  work  to  be 
done. 

"In  the  years  gone  by  the  country 
editor  had  any  kind  of  advertising  rate. 
Its  adaptability  was  remarkable.  To¬ 
day  the  country  editor  has  learned  to 
fix  his  advertising  rate  and  stay  with 
it.  In  the  past  the  country  editor  had 
a  subscription  rate  which  slid  at  times. 
To-day  the  average  country  editor  is 
getting  a  l>elter  price  for  his  paper, 
and.  what  i.s  more,  is  making  truthful 
.statements  of  circulation.  The  old  edi¬ 
tor  was  careless  in  his  business  habits. 
Not  so  to-day.  And  so  I  could  con¬ 
tinue. 

BELIEVE  IN  THE  COUNTRY  PAPER. 

"The  American  Press  Association  be¬ 
lieves  firmly  in  the  country  weekly 
newspaper.  And  the  small-town  daily 
too.  We  think  that  as  mediums  for 
intensive  national  advertising  they 
cannot  be  excelled.  The  country  news- 
pajK'r  i.s  in  the  best  position  to  coop¬ 
erate  with  the  national  advertiser  in 
getting  the  right  kind  of  distribution, 
for  example." 

Mr.  Hu.se  was  a.sked  whether  he 
thought  the  different  State  organiza¬ 
tions  which  are  attempting  to  get  for¬ 
eign  advertising  for  the  newspapers  of 
the  'State,  could  succeed. 

"The  American  Press  Association  is 
heartily  in  favor  of  anything  which  will 
get  more  business  for  the  country  pub- 
li.sher.s,"  said  Mr.  Huse.  "These  organ¬ 
izations  are  attempting  a  commendable 
work.  We  wish  them  well.  However, 
we  are  frank  to  admit  that  we  doubt 
whether  they  will  succeed  because  their 
operating  expenses  will  be  so  great  that 
they  will  be  almo.st  prohibitive.  A  single 
State  is  hardly  a  large  enough  unit  to 
maintain  such  an  organization  as  is 
l>elng  attempted  in  many  States,  espe¬ 
cially  in  the  West.” 

WHAT  ONE  STATE  IS  DOINC. 

The  Washington  Newspaper  Associa¬ 
tion,  which  Includes  most  of  the  coun¬ 
try  newspai>er8  in  Washington,  which 
has  employed  a  full-time  executive  sec¬ 
retary,  which  has  named  an  Eastern 
representative  and  which  will  open  of-> 
flees  in  l>oth  Chicago  and  New  York, 
was  mentioned  to  Mr.  Huse  as  an  or¬ 
ganization  typical  of  what  is  being  at¬ 
tempted  in  other  States.  This  organi¬ 
zation  is  frankly  to  get  national  adver¬ 
tising  for  its  members. 

"Naturally  we  shall  watch  with  In¬ 
terest  such  an  organization.”  said  Mr. 
Huse.  "And  our  Interest  Is  entirely 
friendly  and  cordial.  But  again  I  say 
that  we  doubt  whether  such  an  organl- 


AM Bilious  PLANS  MADE 
TO  ENLARGE  N.  E.  A. 


State,  Diiitrirt  ami  County  Associations 
AKked  to  Join  National  Editorial  As¬ 
sociation  Plan  Made  Easy  so  that 
Organizations  May  Affiliate  by 
Groups  -  Hotaling  Writes  Letter. 

H.  C.  Hotaling,  president  of  the  Na¬ 
tional  Editorial  Association,  has  sent 
a  letter  to  the  officers  of  every  editor¬ 
ial  association  in  the  United  States 
who.se  names  he  was  able  to  cbtain, 
urging  them  to  use  their  influence  in 
getting  their  organization  to  join  thJ 
National  Editorial  Association. 

"There  is  every  reason  why  the  pub¬ 
lishers  of  America  should  have  a  closer 
organization  and  at  the  recent  meeting 
of  the  National  Editorial  As.sociatio.a 
the  way  was  paved  for  such  a  unity 
between  the  various  newspaper  men  of 
America  by  enacting  a  clause  providing 
for  group  membership  in  the  National 
Association,”  writes  Mr.  Hotaling.  "In 
other  words,  state,  district,  or  county 
associations  may  join  the  National  As¬ 
sociation  on  the  wholesale  plan  by  maK- 
ing  an  annual  payment  of  50  cents  for 
each  member  in  such  association,  and 
sending  the  names  thereof  to  the  sec¬ 
retary  of  the  National  Association,  wno 
will  enroll  them  as  members  of  the  Na¬ 
tional  Urganization,  thus  entitling  eac'i 
to  all  the  rights  of  those  who  now  pay 
the  membership  fee  of  $2.” 

Mr.  Hotaling  points  out  the  possibili- 
'ies  of  an  enlarged  National  Editorial 
.Association.  He  declares  that  the  pub¬ 
lishers  of  the  United  States  must  co- 
eperate  more  extensfively. 

"When  our  legislative  committee  can 
go  to  Washington  with  the  backing  of 
ten  or  twenty  thousand  publishers, 
much  greater  results  will  be  secure! 
and  not  until  then,”  continues  Mi. 
Hotaling. 


Revive  .Annual  Rodeo 
Through  the  efforts  of  the  Newspa¬ 
per  Men's  Club,  of  San  Francisco,  the 
annual  "rodeo"  of  the  vaqueros  from 
the  ranchos  about  San  Francisco  was 
successfully  revived  this  week  after  an 
interval  of  seventy  year.s.  Cowboys  and 
cowgirls  from  all  the  Western  States 
competed  in  three  days  of  riding  and 
roping  contests,  steer  "bulldogging,”  and 
other  wild  Western  sports  at  Ewing 
baseball  field.  The  last  rodeo  in  San 
Francisco  was  held  near  the  Mission 
Dolores  in  1847. 


zation  can  succeed  because  of  the  heavy 
operating  expenses.  We  question 
whether  enough  business  will  actually 
lie  obtained  to  ju.stify  the  necessary  ex¬ 
pense.” 

Mr.  Huse  pointed  out  how  the  Ameri¬ 
can  Press  Association  is  to-day  concen¬ 
trating  its  attention  on  the  adverti.sing 
department  and  is  doing  a  work  which 
(  ourtland  Smith,  president  of  the  com¬ 
pany,  has  long  hoped  that  it  would  do. 
Mr.  Smith  has  high  hopes  for  the  suc¬ 
cess  of  the  company’s  new  ambitions 
and  has  every  confidence  that  genuine 
pro.sperity  will  follow  his  company. 

The  disposal  of  the  plate  and  stereo¬ 
type  department  by  the  American  Press 
Association  to  the  Western  Newspaper 
Union  threw  nearly  200  men  and  wo¬ 
men  out  of  employment.  Some  few 
have  obtained  work  from  the  Western 
Newspaper  Union. 

The  American  Press  Association  will 
maintain  offices  In  New  York  and  Chi¬ 
cago  only.  It  will  continue  to  publish 
the  American  Presa 

The  We.stern  Newspaper  Union  will 
continue  to  maintain  Its  head  offices  In 
Omaha.  It  will  continue  to  publish  the 
Publishers’  Auxiliary. 
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NEWSPAPER  MAKERS  AT  WORK 


CHAFtI.ES  K.  HEAXDIX. 


CHAIM.KS  K.  m.ANDIN,  president  of  the  Dispatch  Printing  ronipany,  St. 
I*aul.  and  of  the  Ita.sca  Paper  Company.  Grand  Rapids,  Minn.,  is  forty-four 
years  of  afre — l)Ut  is,  nevertheless,  to  1)e  cla.s.sed  as  a  veteran.  For  he  entered 
the  arena  at  the  ape  of  ten,  as  printer’s  devii,  following  that  apprenticeship  hy 
work  of  every  sort  reqtiired  in  puidishinp  a  <'ountry  newspaper. 

He  duplicated  this  country  newspaper  experience,  to  some  extent,  in  the  lar- 
K'er  field  of  St.  Paul.  Here  he  served  in  the  circulation  department,  seeurinK  that 
schooling  which  i.s  obtained  nowhere  ei.se  in  .a  newspaper  orfranization,  and 
throuKh  which  .so  many  men  have  climbed  to  the  top.  He  pravitated  to  the  ad- 
vertisinp  end,  then  to  Vaisine.‘s  manapement,  carryinp  with  him  to  these  ta.sks 
the  capacity  to  think  and  act  quickly  which  his  traininp  in  the  circulation  de¬ 
partment  had  developed  Jnto  a  habit. 

Georpe  Thomp.s{)n,  owner  of  the  Dispatch  and  Pioneer  Press  who  died  early 
in  1917,  often  referred  to  Air.  Hlandin  as  his  “other  self,"  so  well  matched  were 
their  principles  and  ideals  of  newspaper  makinp.  Mr.  Thompson,  durlnp  the 
latter  years  of  his  life,  was  unable,  because  of  iitipaired  health,  to  pive  to  his 
hip  newspapers  that  close  per.sonal  attention  which  they  demanded:  and  so  he 
came  to  rely  upon  the  judpment  and  foresipht  of  Mr.  Hlandin  completely. 

.\t  his  death  it  transpired  that  Mr.  Thompson'had  planned  to  have  Mr.  Hlan¬ 
din  txM’ome  equal  owner  with  Mrs.  Thompson  of  the  newspaper  properties  and 
the  paper  mill,  and  to  continue  in  full  charpe  of  both. 

Early  in  1916,  when  sipns  of  impendinp  trouble  in  the  news  print  market 
were  l>ecominp  visible,  Mr.  Hlandin  did  not  wait  for  the  storm  to  break.  He 
went  out  and  boupht  a  paper  mill,  and  turned  its  product  to  Uic  uses  of  his  two 
bip  newspapers.  Thus,  throuph  the  months  of  anxiety  to  which  most  publishers 
have  been  suliject,  he  has  enjoyed  comparative  immunity.  His  friends  cite  his 
action  in  this  crisis  as  typical  of  the  man — and  a.s  the  an.swer  to  the  question  of 
how  he  has  climl)ed  from  the  fir.st  runp  of  the  ladder  to  the  topmost. 

Mr.  Hlandin  is  a  hard  worker,  often  devotinp  lonper  hours  to  bu.siness  than 
any  of  his  employees.  Yet  he  l)elieve.s  in  play,  too,  and  poe.s  in  for  motorinp, 
huntinp,  ti.shinp,  hoxinp,  and  runninp.  He  has  come  to  loom  larpe  amonp  the 
publishers  and  propressive  busine.ss  men  of  the  Northwe.st — and  those  who  know 
him  are  confident  that  he  will  not  rest  iipon  the  laurels  already  won,  but  will 
pre.ss  on  to  even  bipper  achievements. 


COISGRESSMaN  atpacks 
CLEVELAND  NEWSPAPERS 

Repre^entative  Gordon,  of  Ohio,  .Asserts 

Thai  Four  Dailies  of  Sixth  City  Cause 

Annual  Loss  lo  (Jovcrnnienl  of  SSS.l,- 
on  Mail  Cireulationn  Figures 

Pa.'cd  on  Lon-'-Haul  Cos's. 

In  the  House  a  few  days  apo  Rejire- 
s  n'ative  fjordon.  cf  Ohio,  borrowed  Pf- 
teen  minutes  of  time  from  anoth^'r 
member  in  which  to  launch  a  vicious  p,‘- 
tack  upon  the  Glevetand  newspapers— 
particularly  the  Deader  and  News  and 
the  Pl.nin  Dealer,  and  e.special'y  upon 
Elbert  H.  Haker,  publisher  of  the  1a‘ter 
paper. 

Representative  Gordon  iiascd  his  at¬ 
tack  upon  his  claim  that  the  (Tevo'and 
newspapers  had  tx'en,  since  1885.  bene¬ 
ficiaries  cf  a  larpe  Government  bounty 
through  the  operation  of  the  Postal 
Rate  law.  He  based  his  calculations  of 
the  annual  avera.pe  of  this  "subsidy" 
upon  the  claim  that  it  co.st  the  Govern¬ 
ment  6.91  cents  per  pound  for  hand'inp 
and  transportiup  daily  newspipers.  Tills 
fipure,  he  .stated,  had  licen  arrived  at 
by  a  commission  appointed  liy  Presi¬ 
dent  Taft  in  1911. 

Pepresentafve  Gordon  then  pro¬ 
ceeded  to  pive  the  post  oftice  figures 
showing  the  poundage  carried  for  these 
newspapers  in  1917,  including  frec-in- 
county  mailing,  showing  that  the 
loss  to  the  Government  last  year  in  car¬ 
ryinp  tlie  (3cv'eland  Leader,  New.s, 
Pre.ss.  and  Plain  Dealer  totalled  $384,- 
589.58. 

FIOrRES  ARE  M ISLEADINO. 

Mr.  Gordon,  in  his  haste  to  make  out 
a  case  against  newspapers  whos<?  poli¬ 
cies  he  openly  denounces,  overlooks 
some  rather  important  elements  of  fact 
in  his  computations,  which  roll  them  of 
any  value  whatever.  The  figure  of 
transportation  and  overhead  costs  in 
carrying  second-cla.ss  mail,  upon  which 
he  Ixiscs  his  case,  applies  to  the  genera: 
approximate  average  cost,  applying  to 
the  whole  country,  and  the  high  figure 
is  obtained  only  throuph  including  the 
charges  for  the  long  hauls,  throuph 
which  the  newspapers  profit  but  iittle. 

The  bulk  of  the  mail  circulation  of  the 
Cleveland  newspapers  is,  of  course, 
within  a  300-mile  radius.  Mr.  Gordon, 
in  his  attack,  takes  no  cognizance  of 
this  fact,  but  would  make  it  appear  that 
the  Government  pays  as  much  for  send¬ 
ing  a  Cleveland  new.spaper  fifty  or  a 
hundred  miles  as  it  would  pay  to  .send 
it  across  the  continent. 

It  has  been  shown  that  the  Govern¬ 
ment  sustains  no  loas  on  second-class 
matter  at  one  cent  a  pound  within  the 
300-mile  zone,  so  that  .Mr.  Gordon's  at¬ 
tempt  to  show  that  the  Cleveland  news- 
paiiers  are  receiving  a  great  ixiunty 
from  the  Government  becomes  rather 
grotesque. 

In  response  to  a  telegram  of  inquiry, 
the  Cleveland  Plain  Dealer  wires  to  The 

EPITOR  and  Pt'BUSHER: 

“The  Plain  Dealer  does  not  consider 
Gordon’s  attack  worthy  of  comment.” 


Watch  Radical  Papers 
More  than  100  newspapers,  weekly 
and  monthly  magazines  are  now  under 
investigation  by  the  Post  Office  author¬ 
ities  in  W'ashlngton.  The  great  major¬ 
ity  of  these  are  owned,  edited,  and  dis¬ 
tributed  by  persons  identified,  generally 
in  official  capacities,  with  the  Socialist, 
pacifist,  anarchistic,  and  I.  W.  AV.  move¬ 
ments  in  this  country.  All  of  them 
favor  immediate  peace  with  Germany, 
as  a  rule  on  the  terms  which  the  Prus- 
.sian  autocracy  is  said  to  approve,  and 
all  of  them  are  frankly  and  outspokenly 
against  the  Government  at  Washington. 


MAY  BAR  WATSON'S  NEW  PAPER 

Publisher  of  Jeffersonian  Ordered  lo 
Appear  Before  Posi  Office  Depl. 

Thomas  E.  Watson  has  been  ordered 
by  the  Post  Office  Department  to  ap¬ 
pear  in  Wa.shlnpton,  September  24,  to 
show  cau.s(‘  why  his  new  publication, 
the  Thomson  Guard,  .should  not  be  ex¬ 
cluded  from  the  mails.  Recently  the 
Jeffersonian,  a  weekly  published  by  the 
Jeffersonian  Publishing  Company,  of 
which  Wat.son  is  president  and  editor, 
wa.s  excluded  from  the  mails  because  of 
alleged  seditious  articles  and  criticisms 
of  the  selective  draft  law. 

The  Thomson  Guard  then  was  acquir¬ 
ed  by  Watson  and  appeared  as  a  weekly 
with  articles  signed  by  him. 


PRINT  CIRCULATION  FKJURES 

Four  Toronto  Dailies  Experience  De¬ 
creases  Because  of  Increased  Price. 
Toronto,  September  17. — Four  of  the 
lix  Toronto  dailies  have  published  their 
circulation  figures  for  .\upu.st.  the  first 
month  since  the  two-cent  jirice  went 
ieto  effe<'f.  .Ml  show  decreases.  Tho 
Globe  (morning)  fell  liack  from  92,405 
to  87  853  or  four  and  nine-tenths  per 
cent.;  the  .Mail  and  Empire  (morning) 
from  85.359  to  76,035  or  ten  and  nine- 
tenths  percent.;  the  Telegram  (evening) 
from  98.812  to  83,669  or  15  and  thren 
tenths  per  cent,  and  the  Star  (evening) 
from  98,615  to  78,807  or  20  per  cent. 
N’either  the  World  nor  the  News  pub¬ 
lish  their  circulation  figures. 


PUBLISHERS  OPPOSE 
ADDED  POSTAL  RATES 

New  A  ork  .As.soriation  Protests  Against 
Suggested  Change  in  Revenue  Bill  — 
Finds  Burdens  Too  Heavy— Fears  That 
Many  Newspapers  Will  Be  Forced 
Out  of  Business  by  Increase. 

Herliert  L.  Hridgman,  chairman  of 
the  Pulili.shing  As.soclation  of  New  York 
Gity,  compo.sed  of  the  daily  newspapers 
of  New  York.  Brooklyn,  and  Jersey 
('ity,  and  qx-president  of  the  American 
Newspaper  Publishers’  A.ssoclatlon,  said 
Monday:  “In  view  of  the  reported  ef¬ 
fort  to  re.store  in  the  pending  Revenue 
bill  a  provision  for  lncrea.sed  taxation 
on  the  tran.sportation  of  dally  newspa¬ 
pers  through  the  maiks.  it  is  proper  to 
say  that  our  As.sociation,  as  well  as  the 
American  Newspaper  Publishers’  As¬ 
sociation.  is  on  record  as  opposed  to 
any  additional  tax. 

“Our  A.s.sociatlon.  in  a  series  of  reso¬ 
lutions.  protested  against  increase  in 
taxation  on  the  ground  that  the  great 
increase  in  the  cost  of  all  materials 
which  enter  into  the  manufacture  of 
newspapers  has  seriou.sly  affected  the 
tax-paying  ability  of  the  newspaper  in¬ 
dustry;  that  the  new.spaper  press  is  one 
of  the  most  important  and  powerful 
weapons  of  the  Government  in  the  pres¬ 
ent  war,  and  its  strength  .should  not 
be  reduced  and  its  Influence  weakened 
by  oppressive  and  discriminatory  taxes. 
As  for  the  postal  rates,  they  have  been 
based,  for  generations,  upon  the  public 
policy  that  the  diffusion  of  knowledg;e 
and  information  in  newspapers  and  per¬ 
iodicals  was  necessary  to  the  unity  and 
welfare  of  the  nation,  and  our  resolu¬ 
tions  stated  that  they  should,  there¬ 
fore,  be  encouraged  by  moderate  postage 
rates. 

“It  has  never  been  the  policy  of  the 
Government  to  derive  revenue  from  the 
postal  service.  It  was  never  even  at¬ 
tempted  during  the  Civil  War.  It  has 
been  found  by  experience  that  decrease 
of  postal  rates  Increases  the  revenue  of 
the  Post  Office  Department  and  gener¬ 
al  bu.sine.ss  throughout  the  country. 

“The  adoption  of  the  zone  system 
would  operate  as  a  stimulant  in  the 
promotion  of  sectionalism.  The  effect 
would  be  the  creation  of  artificial  areas 
out.side  which  publications  would  have 
little  circulation.  A  few  Southern  news¬ 
papers  may  advocate  the  zone  system 
because  they  are  not  affected  by  its  pro- 
vi.slons.  Their  circulation  does  not  ex¬ 
tend  beyond  the  300-mile  limit.  Many 
New  York  publications  circulate  widely 
in  the  West,  and  the  Interchange  of 
ideas  has  a  broadening  effect  upon  the 
people  of  both  sections.  The  zone  sys¬ 
tem  would  restrict  and  largely  cut  off 
outlying  subscribers  through  the  In- 
crea.se  in  the  subscription  rates,  which 
would  be  made  upon  publications  to 
meet  the  additional  cost  of  postagre. 

“The  overwhelming  opinion  of  news¬ 
papers  throughout  the  country  is  op¬ 
posed  to  the  Imposition  of  this  tulditlon- 
al  postage.  It  would  be  an  unjust  bur¬ 
den  which  the  majority  of  them  would 
And  it  Impossible  to  bear. 

“The  additional  tax  proposed,  while 
particularly  hard  on  big  newspapers, 
cuts  at  the  very  vitals  of  the  thousands 
of  small  newspapers  published  through¬ 
out  the  country.  If  you  double  the 
postage  of  the  small  country  weeklies 
and  dallies  you  ■will  drive  them  out  of 
existence.  The  proposed  rate  is  con- 
fi.scatory,  destructive,  unfair,  and  un- 
American." 


Obvious  exaggeration  wins  no  more 
credence  in  an  advertisement  than  In 
conversation. 
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BILLS  4IM  TO  REGULATE  - _ 

DISLOYAL  NEWSPAPERS  LITTLE  TRAGEDIES  OF  A  NEWSPAPER  OFFICE 

('.ongress  Devising  Methods  of  ('urbiiig  _  _  _  . . 


Foreign  Language  Publirations  ~  May 
Require  Translations  of  Matter  Bear¬ 
ing  on  (Government  I’olit-ies  (Gray  Pill 
U  ould  Make  Postmasters  ('ensors. 

Washington,  Septomlx'r  IS. — That 
legi.slation  at  this  se.s.sion  of  t'ongre.s.s 
will  he  enacted  to  regulate  and  re.strict 
newsimpers  jiuhlished  in  foreign  lan¬ 
guages,  espei-ially  in  the  German  lan¬ 
guage.  is  presaged  by  the  numlx-r  of 
bills  which  have  been  introduced  gov¬ 
erning  the  publication  of  ncw.spapers 
other  than  tho.se  printed  in  Knglish. 
The  King  amendment,  which  prohibits 
the  publication  of  a  new.spaper  in  Ger¬ 
man,  which  makes  comment  upon  (Jov- 
ernmental  matters,  unless  the  same 
matter  is  printed  in  parallel  columns 
in  English,  in  all  probability  will  become 
a  jiait  of  the  "Trading  with  the  Enemy” 
bill,  which  is  now  in  conference.  The 
recent  disclosures  of  German  intrigue  in 
this  country,  even  .since  Senator  King’s 
amendment  was  agrted  to  by  the  Sen¬ 
ate,  make  it  all  the  more  imr>ortant  that 
some  siiecitic  legislation  on  this  sub¬ 
ject,  covering  other  than  published  mat¬ 
ter  which  may  lie  characterized  a.s 
"tri  asonable  or  seditiou.s"  already  pun- 
i.shable  under  the  Espionage  act,  .should 
be  enacted  at  the  present  session  of 
('ongre.s.s.  Keiirescntative  Gray,  of  New 
.Jersey,  has  introduced  a  bill,  which  is 
more  stringent  and  goes  into  more 
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minute  detail  as  to  regulating  the  for-, 
eign-language  jiress  during  the  war  i>e- 
riiHl  than  any  other  yet  proposed. 

The  Gray  bill  would  i-equiie  that  all 
newspaiM-rs  and  periixlicals  printed  in 
the  language  of  any  nation  with  which 
we  are  at  war.  or  of  the  ally  of  such  a 
nation,  shall  ilepo.sit  with  the  postniius- 
ter  at  the  ollice  of  mailing  complete 
cojiies  of  siu  h  new.'-papers  or  pulilica- 
tions,  together  with  i-omplete  transla¬ 
tions  ill  English  of  all  matters,  news  or 
olitorial.  respeeting  the  Government,  its 
policies,  its  allie.s,  international  rcla- 
tion.s,  the  state  or  i-ondilct  of  the  war, 
or  of  any  matters  relating  thereto,  to- 
gethi-r  with  altidavits  sworn  to  liefore  a 
notary  or  other  proper  otiicer  certifying 
to  the  correctness  of  the  ti an.slations. 
and  that  the  publication  contains  no 
matter  in  coile. 

Failure  to  lomply  with  these  pro¬ 
vision.®  carries  a  maximum  tine  of  l.l.tioa 
and  prison  .sentence  of  two  years  for 
each  offence. 

The  bill  would  provide  similar  pimal- 
ties  for  any  matter  mailed  on  |M>stc-ar<ls 
or  in  letters,  or  otherwise  tran.smittel 
through  the  mails.  An  appropriation  of 
$250,000  a  year  is  asked  to  enable  the 
Po.stma.ster-General  to  carry  out  the 
firovisions  of  the  bill. 

PRINT  CANTDNMF.NT  F.DITIO.N 

Lballanooga  Newn  Publi^-be-  Supplement 
Devoted  to  Training  Lamps. 

The  Chattanooga  (Tenn.)  News  pub¬ 
lished  on  Si-ptember  4  an  eighty-eight- 
page  magazine  supplement  devoted  to 
the  cantonment  and  training  camps  at 
F'ort  Oglethorpe  and  (.'hickamauga 
Park.  The  supplement  contained  the 
names  and  addre.sses  of  more  than  6,000 
men  appointed  to  the  two  training 
camps.  Other  features  of  the  edition 
were  half-tone  cuts  lllu.strating  the 
cantonment,  and  sketches  of  the  (?hick- 
amauga  battlefields  and  other  points  or 
hi.storic  interest  in  and  about  Chatta¬ 
nooga.  The  eighty-eight  pages  carried 
nearly  fifty  pages  of  advertising,  all 
of  which  made  direct  appeals  to  the 
soldier  trade. 
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NOW,  SPEAKING  OF  TRAGEDIES— AW,  YOU  READ  IT 

tty  '  's’cn  doing  .soljer,  .sob  politii-al  stuff  for  more  than  two  years,  and 
I  1  A  ant  to  do  comics,”  .said  William  De  Heck,  lately  arrived  from  the 
Ihit.sburgh  Gazi  tte-Time.s,  to  the  managing  editor  of  the  Chica.go 
Herald. 

The  managing  editor  was 
not  impresseil.  He  .said  he 
didn’t  believe  he  needed  a 
comi<^  artist  who  had  never 
drawn  comics.  Then  De 
Heck  explained  he  had  been 
married  for  three  years  and 
knew  all  the  foibles  and 
fusses  connected  wdth  the 
life  of  a  benedict.  He 
thought  he  could  make  peo¬ 
ple  laugh,  on  the  principle 
t\iat  othen  people’s  troubles 
are  always  amusing.  It  so 
happened  the  managing  edi¬ 
tor  was  also  married.  He 
saw  the  point;  and  that  was 
the  beginning  of  the  "Mar¬ 
ried  Ijfc”  cartoons  which 
have  made  De  Beck  a  mem¬ 
ber  of  the  "well-known.s”  at 
the  age  of  twenty-seven. 

,,  „  According  to  the  young 

William  Dk  Beck.  ^  ,,, 

cartoonist,  there  are  three 

determining  factors  in  the  success  of  a  drawing.  First,  the  idea  or  plot  must 
be  interesting,  and  must,  preferably,  have  to  do  with  something  experienced 
in  every-day  life,  and  which  has  a  univer.sal  appeal.  Secondly,  "the  lingo 
in  the  bladder  mu.st  lx*  original  for  a  getaway”  to  use  his  expression.  In 
other  words,  the  cartoonist  must  be  a  writer  and  humorist  as  well  as  an 
artist.  Third  and  lastly,  the  characters  must  have  some  personality. 
I>e  He<k  declares  he  enters  into  the  spirit  of  the  work  until  he  feels  he 
knows  each  character  per.sonally,  and  thus  is  able  to  make  them  seem  real 
to  the  reader. 

He  was  Ixirn  in  ('hicago  and  attendixl  the  public  schools  until  the  call 
of  the  Virush  and  t>en  became  too  strong  for  him  to  overcome.  He  then  went 
Ea.st  and  met  with  indifferent  .success  on  various  newspapers.  Since  joining 
the  Herald  he  ha-s  originated,  be.side.s  "Married  Life,”  which  will  shortly  be 
publi.sh(*d  in  book  form,  several  lesser  known  but  equally  clever  ideas,  among 
•hem  "Victims.”  "You’re  Talking  to  a  Stranger.”  and  "Feeding  the  .Jinx. 
He  has  written  several  V>ooks  pertaining  to  his  profession  and  holds  the 
IMisition  of  teacher  of  cartooning  at  the  Chicago  .\cademy  of  Fine  Arts. 

He  is  an  ardent  l>a.seball  fan  and  a  confirmed  theatre-goer.  He  looks 
uiKin  his  work  as  a  ideasure  a.s  well  as  a  business  and  is  always  on  the 
watch  for  new  idea.s  and  expression.s.  The  latter  he  often  coins  himself, 
some  of  the  better  known  lieing  "I  ain’t  liothered.”  and  “Some  act,  .Toe. 
In  the  winter  he  .sojourns  in  Cuba  and  Palm  Beach,  and  says  there  is  no 
Ix-tter  place  in  which  to  get  ideas  for  "Married  Life”  than  at  a  resort  where 
husliands  and  wives  get  together  for  one  long,  continuous  scrap. 

In  spite  of  the  fun  he  makes  of  married  life,  De  Beck  is  a  firm  lieliever 
in  marriage — for  artists.  To  writers,  he  says,  it  is  the  greate.st  little  tragedy 
of  newspaperdom.  C.  B.  Cory,  Jr. 


A.  P.-L  N.  S.  SUIT  IS 
REOPENED  IN  CHICAGO 

Counsel  for  Hearst  Association  Charges 
that  Associated  Press  Lifts  News 
From  1.  N.  S.  Clients  -A.  P.  Attorney 
(Galls  Hearst  Move  “.Ambitious  Fish¬ 
ing  Expedition.” 

Hoy  D.  Keehn,  solicitor  for  the  In- 
tenational  News  Service,  declared  in 
Chicago  Tuesday  in  the  United  States 
(’ircuit  Court  of  Appeals,  "that  the  As¬ 
sociated  Press  has  been  guilty  of  the 
same  practices  which  it  charges  against, 
the  International  News  Service.”  The 
.statement  was  made  when  former  Judge 
Gro.sscup  appeared  before  Judge  Al- 
.schuler  to  argue  a  motion  on  behalf  o? 
the  As.sociated  Press  to  quash  a  sub- 
piena  duces  tecum  i.ssucd  September  10 
by  Federal  .Judge  JJaker  on  application 
of  Mr.  Keehn. 

Taking  the  motion  to  qua.sh  the  sub- 
piena  under  advisement.  Judge  Al- 
.schu'er  granted  leave  to  Mr.  Keehn  to 
produce,  if  he  concluded  to  do  so,  an 
affidavit  of  Homer  V.  Hogan,  formerly 
of  the  .\ssociated  Pre.ss.  in  support  of 
contentions  regarding  the  contents  of 
.'ssociated  Pre.'-s  mes.sages  mentioned 
In  the  subpoena. 

The  subpoena  called  upon  the  Chicago 
headquarters  of  the  Associated  Press  t  > 
produce  before  a  notary  public  all  re¬ 
ports  of  news  transmitted  and  all  .ser¬ 
vice  messages  received  or  tran.smltted 
J>y  the  Central  Div'i.sion  office  during 
the  two  years  immediately  preceding 
Augu.st  21.  1917.  The  I.  N.  S.  is  seeking 
to  establirh  its  contentions  that  th" 
A.ssociated  Pre.ss  went  into  court  "wMth 
unclean  hands”  and  thei-efore  has  no 
standing  in  a  court  of  equity. 

Ex-Judge  Grosreup  pointed  cut  t  i 
Judge  .Mschuler  that  to  comply  with 
the  conditions  of  the  subiuena  the  Cen 
tral  Division  office  would  have  to  pro¬ 
duce  1.000  cubic  feet  of  news  bulletin 
.sheets  and  other  correspondence. 

"Thi.s  is  not  a  subpicna  for  specific 
frapers.  such  as  the  law  contemiilates,” 
said  Mr.  Gro.scup.  "but  a  .subiwena  to 
produce  the  whole  private  correspond¬ 
ence,  a.s  well  as  public  correspondenc.i, 
pf  the  .Vssociated  I’re.ss  central  office, 
in  the  interest  of  one  of  its  competitor.s. 
It  is  nothing  more  nor  le.ss  than  a  fl.shin? 
t  x;oeditior.,  and  the  most  ambitiors  fish¬ 
ing  expedition  I  ever  have  come  in 
contact  with.” 

"We  .seek  the  production  of  thes-3 
mes.sages,”  .said  .Mr.  Keehn,  "because 
we  know  we  can  show  the  cour‘,  that 
the  Associated  Press  has  ’lifted’  new.? 
from  early  editions  of  papers  of  clients 
of  the  International  News  Service.” 

McADOO  NAMES  NEW.SPAPER  MAN 

Byron  R.  Newton,  Old  Newspaper  Man, 
to  Succeed  Dudley  Field  Malone. 
Byron  It.  Newton,  A.ssistant  Secre¬ 
tary  of  the  Treasury,  in  charge  of  pub¬ 
lic  buildings,  who  has  been  selected  by 
Secretary  McAdoo  to  tie  Collector  of 
the  I’ort  of  New  York,  to  succeed  Dud¬ 
ley  Field  Malone,  is  a  newspaper  man. 

Mr.  Newton  liegan  newspaper  work 
in  Buffalo  In  1887.  He  represented  the 
Associated  Pre.ss  In  Cuba  during  the 
Spanish  War,  and  was  with  the  New 
York  Herald  for  eight  years. 

*  Better  Times  Looked  For 
Generally  improved  puhli.shing  condi¬ 
tions  and  a  promise  of  prosperity  for 
country  imblishers  were  predicted  at 
the  convention  of  the  East  Texas  Press 
.Association,  recently  held  at  Hender¬ 
son,  Tex. 
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WILL  PRINT  NEWSPAPER 
IN  EVERY  ARMY  CAMP 


NeH>paper  Publishers  Throughout  the 

Unite*!  States  Co-operate  with  Nation¬ 
al  War  Work  Council  of  the  Y.  M. 

C.  A.  in  Providinf!  Newspapers  for 

Soldiers  in  Camp. 

A  weekly  newspaper  will  be  ptib- 
lished  in  every  national  army  and  Na¬ 
tional  Guard  camp  in  the  United  Ptate-*. 
befrlnninp  Monday,  under  supervifion  ot 
the  national  war  work  council  of  the 
Y.  M.  r.  A  .  according  to  plans  an¬ 
nounced  this  week.  .Tohn  Stewart  Bry¬ 
an.  ptibllsher  of  the  Richmond  (Va.l 
Xews-T>eader,  has  arranyed  the  details 
of  an  orEanlzatlon  of  the  publishers  in 
the  vicinity  of  the  camps  so  that  the 
papers  will  be  printed  by  these  near¬ 
by  newspapers. 

Ppeaklnp  of  the  development  of  the 
rreaniration  and  its  purpose,  Mr.  Bryan 
said: 

“It  seemed  hardly  probable  at  first 
that  .so  laree  an  undertaking  could  be 
carried  out.  and  it  probably  would  not 
bave  been  but  for  the  assistance  of 
if.  r.  .\dier.  of  the  Ghattanoopa  Times, 
who  siitrtrested  that  if  the  paper  carried 
no  advertising  and  were  not  sold,  there 
were  no  reasons  why  local  pTiblishers 
would  not  cooperate  to  the  fulles*  meas¬ 
ure. 

"The  plan  was  thereupon  worked  out 
by  which  the  T.  M.  G.  could  furnish 
4.000  papers  to  each  of  the  canton¬ 
ments:  four  of  these  pasres  to  be  sup¬ 
plied  from  the  New  York  office  to  the 
cofiperatlnjr  publisher  and  the  othe” 
four  pajjes  of  camp  news  to  be  set 
up  and  all  the  press  work  done  by  the 
Iccal  newspapers,  the  entire  edition  to 
be  distributed  throuph  the  Y.  M.  G.  A 
headquarters  at  the  various  camps. 

".\s  soon  as  Mr.  .Mder  made  this  suir- 
iresition.  and  offered  to  do  it  for  th" 
Gbattanooca  Times.  T  was  satisfied  tha* 
the  whole  undertaking  would  be  a  suc¬ 
cess. 

THE  Sni-TH  OrEHEP  THE  WAT 

“The  next  one  to  accept  the  proposi¬ 
tion  was  the  Birmingham  News,  under 
the  manae’ement  and  direction  of 
Messr®  G’ass  4-  Hanson,  then  the  Mon*- 
c-omery  .Advertiser  with  G.  H.  .M'en, 
came  in.  Al-o.  Glark  Howell,  of  the  At- 
’anta  Gon«titution:  the  Messrs.  Ander¬ 
son.  of  the  Macon  Teleeraph:  B'^wdre 
Phlniry.  of  the  .Aunista  Herald;  F.  G 
Withers,  of  the  Golumbia  State:  W.  B. 
Sullivan,  of  the  Gharlotte  Observer, 
and  Bruce  Haldeman.  of  the  T>ouisvllle 
Gourler-.Tournal. 

“On  my  return  from  the  South  T  de¬ 
cided  to  do  the  rest  of  the  work  bv 
te’ecranh  and  letter.  T  .saw  James  M 
Tbompston.  of  the  New  Orleans  Item,  in 
Washinsrion.  and  I  reached  D.  P.  Moore, 
of  the  New  Orleans  Times-Picayune  by 
tf  lepra ph.  and  I  saw  Frank  B.  Noyes,  of 
the  Washineton  Star,  personally. 

“I  reached  by  telephone  Pon  G.  Seitz, 
of  the  New  York  World:  Gharles  H. 
Taylor.  Jr,  of  the  Boston  Globe,  and 
.Tames  Kearny,  of  the  Trenton  Times, 
and  all  of  them  apreed  to  do  the  work 
for  their  localities. 

“When  I  appealed  to  the  Central 
West,  Frank  P.  McLellan.  of  the  To¬ 
peka  State  Journal,  undertook  the  work 
for  Fort  Riley.  Camp  Fun.ston;  Gard¬ 
ner  Cowles,  of  the  Pes  Moines  Repr- 
l.ster.  for  Camp  Dodp;e;  Victor  F.  T.iaw- 
aon.  of  the  Chlcapro  Pally  News,  will 
Rive  his  personal  attention  to  the  pa¬ 
per  for  Camp  Grant,  at  Rockford.  Ill.; 
Frank  S.  Baker,  of  the  Tacoma  Trlb- 
tme,  will  handle  the  paper  for  Camp 
t<ewis  at  American  Lake,  Wash.,  and 
Harry  Chandler,  for  Camp  Kearny,  at 
Unda,  Vista,  Cal. 


PROMPT  ACCEPTANCES  IN  TEXAS. 

“But  Texas  was  the  fertile  field.  There 
are  camps  at  Waco,  Housto-n,  Fort  Sam 
Houston,  and  Fort  Worth,  and  the  camp 
at  Peming,  N.  M.,  will  be  covered  by  El 
Paso.  In  spite  of  the  fact  that  the  mat¬ 
ter  could  only  be  explained  to  Texas 
by  letter  and  telegraph,  prompt  accept¬ 
ances  were  received  from  George  J. 
Palmer,  of  the  Houston  Po.st;  Amon  G. 
Carter,  of  the  Fort  Worth  Star-Tele¬ 
gram,  and  Col.  Charles  S.  Piehl,  of  the 
San  Antonio  IJght.  The  latter  will 
cover  Fort  Sam  Houston.  No  reply 
has  yet  been  received  from  Waco  and 
El  Paso,  but  they  will  be  covered. 

“In  the  valley  of  the  Missi.s.sippi,  El¬ 
mer  E.  Clarke,  of  the  Little  Rock  Demo¬ 
crat,  will  cover  the  camp  at  that  point; 
E.  K.  Gaylord,  of  the  Oklahoma  City 
Oklahoman,  the  camp  at  Fort  Sill. 

“With  the  exceptions  mentioned  and 
Battle  Creek,  Mich.,  Greenville,  and 
Spartanburg,  S.  C.,  and  Chillicothe,  O., 
the  paper  will  be  produced  on  time  dur¬ 
ing  the  week  of  September  30. 

“The  Richmond  News-Leader  will 
cover  Camp  Ijce,  near  Petersburg." 


HONOR  DRAFTKI)  MEN 


Wheeling  Newspaper  Employers  Pay 
Tribute  to  Drafted  Employees. 

Wheeling  (W.  Va.)  newspaper  men 
who  have  been  called  Into  service  in 
different  branches  of  the  army  were 
honored  at  a  banquet  given  Saturday 
evening  by  the  Intelligencer  Publishing 
Company.  S.  G.  Smith,  president  of 
the  Intelligencer  Company,  presided  as 
toastmaster,  and  addresses  were  made 
by  George  A.  Laughlin,  owner  and  ed¬ 
itor  of  the  Telegraph:  F.  P.  McNeil, 
president  of  the  News  Publishing  Com¬ 
pany;  H.  C.  Ogden,  business  manager 
of  the  News  and  the  Intelligencer;  Col. 
John  E.  Day,  editorial  writer  for  the 
Intelligencer,  the  drafted  men,  and 
other.s.  Thirty  new.spaper  men  attend¬ 
ed. 

The  honored  men  are;  Claude  C. 
Bonar,  Court  Hou.se  reporter  for  the  In¬ 
telligencer,  who  leaves  this  week  with 
the  drafted  men  for  Fort  I>ee:  Whiter 
McAdam,  of  the  advertising  force,  al.so 
drafted;  George  S.  I..arrimore,  Wells- 
burg  corre.spondent,  drafted;  Lawrence 
.1.  Battocletti,  Bridgeport  reporter  for 
the  News,  drafted;  James  B.  Shepherd, 
sporting  editor,  enlisted  In  Signal 
Corps;  Lloyd  Hill,  local  reporter,  en¬ 
listed  In  Junior  engineers.  Wllllard 
Ball,  a  member  of  the  News  staff.  Is 
now  In  training  In  the  Officers’  Reserve 
Corps  at  Fort  Benjamin  Harrison,  Ind. 


Here’s  A  Good  Idea 
The  St.  Paul  Dispatch  and  Pioneer 
Pre.ss  have  e.stablished  a  news  bureau 
for  the  benefit  of  those  of  the  staff 
who  are  with  the  American  army  in 
France.  One  per.son  is  appointed  for 
each  week  to  summarize  and  forward 
all  letters  received  from  the  front,  as 
well  as  to  furnl.sh  the  hoys  there  with 
•  Torrent  home  news. 


Work  for  Drafted  Newspaper  Men 
Indications  that  the  \Var  Department 
intends  to  assign  many  newspaper  men 
called  to  the  .selected  service  army  to 
the  Intelligence  Department  of  the 
army  is  given  in  inquiries  sent  to  the 
different  boards  in  Western  cities  a-sk- 
ing  for  a  li.st  of  the  names  of  trained 
newspaper  men  called  into  the  service. 


Tobacco  for  Soldier* 

The  Dallas  (Tex.)  Times-Herald, 
through  voluntary  subscriptions,  is 
rai.sing  a  fund  to  purchase  tobacco  to 
be  sent  to  “our  soldiers  in  France.” 


SON  OF  E.  W.  SCRIPPS 
SEEKS  DRAFT  EXEMPTION 


Whether  a  Newspaper  Man  is  Vital  to 
the  Nation's  Defence  May  be  Referred 
to  President  Wilson  for  Final  Settle¬ 
ment-  Case  in  Cincinnati  Attracts  At¬ 
tention  of  Newspaper  Men. 

Is  a  new.spaper  man  vital  to  the 
nation's  defence? 

This  question  is  likely  to  be  put 
to  President  Wil.son  in  his  review  of 
appeals  under  the  selective  service  law. 

And  the  outstanding  ca-se  is  expected 
to  come  from  Cincinnati  where  the 
Federal  Exemption  Board  for  the 
Southern  District  of  Ohio  now  is  con- 
.'idering  the  claim  of  Robert  Scrlpps, 
the  -son  of  E.  W.  Scripps,  multi-mil¬ 
lionaire  owner  of  the  Scripps  newspa¬ 
per  league. 

The  question  of  exempting  newspa¬ 
per  men  does  not  seem  to  have  arisen 
In  framing  the  selective  service  law 
although  President  Wilson  seems  to 
have  been  given  discretion  in  excusing 
certain  men  in  unclassified  occupations 
because  of  unu.sual  contingencies. 

Robert  Scripps  pa.ssed  the  physical 
examination  for  the  selective  service 
army  in  Butler  County.  His  home  is 
near  Hamilton,  O.  He  asked  exemp¬ 
tion  on  the  ground  that  he  had  depend¬ 
ent  relativ'es  and  that  his  occupation 
was  nece.ssary  to  war. 


The  Butler  County  local  board  turn¬ 
ed  Scripps  down  on  both  counts.  He  at 
once  appealed  to  the  Federal  Board  at 
Cincinnati.  His  newspaper  position  is 
assistant  to  the  chairman  of  the  board 
of  directors  of  the  Scripps  leagues.  His 
father  is  chairman  of  the  board  and  it 
is  claimed  that  because  of  the  latter's 
age  much  of  the  directing  work  of  the 
Scripps  papers  falls  on  the  young  man 
who  is  twenty-nine. 

It  was  reported  from  headquarters 
of  the  Federal  Board  last  Wednesday 
that  Mr.  Scripps  had  been  certified  in¬ 
to  the  army  but  that  he  would  probably 
appeal  to  the  President  on  occupational 
grounds.  The  President  will  not  hear 
dependency  appeals.  Then  the  Federal 
Hoard  announced  that  it  had  not  defi¬ 
nitely  decided  the  case  and  postponed 
decision  indefinitely.  The  reason,  it  is 
understood,  is  that  the  question  has 
now  acisen  as  to^  whether  men  in  im¬ 
portant  newspaper  positions  are  not 
c.ssential  to  waging  the  war.  It  is  con¬ 
tended  that  to  take  a  man  who  is  dl- 
lectlng  the  policy  of  a  paper  might  re- 
.sult  in  detriment  to  the  country. 

The  Cincinnati  Federal  Board  has 
adopted  the  rule  that  to  gain  exeniption 
on  occupational  grounds  men  either 
must  be  employed  on  work  directly 
contracted  for  by  the  Government  for 
war  purposes  or  must  have  implied  di¬ 
rect  contracts,  such  as  is  the  case  with 
farmers. 


There  is  no  waste 
circulation  to  pay 
for  when  you  adver¬ 
tise  in  the  Brooklyn 
Standard  Union. 

This  paper 
returnable.” 

is  “non- 

What  you  fc 

luy  here 

is  all  meat. 

Daily,  66,32S 

net. 

Sunday,  75,8 

64  net. 
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DIRECTORY  SWINDLERS 
ARRESTED  IN  BROOKLYN 


John  N.  Boyle,  Counsel  for  the  Advertis¬ 
ing  Cloh  of  New  York,  Does  Impor¬ 
tant  Work  in  Helping  to  Round  Up 
Men  Connected  with  Brooklyn  Direc¬ 
tory  Publishers. 

Something  new  in  advertising  was 
discovered  in  Brooklyn  recently,  when 
seven  men  connected  with  the  Brooklyn 
Directory  Publishers,  of  361  Jay  Street, 
were  arrested  on  compl^gnt  of  the  Ad¬ 
vertising  Club  of  New  York  and  the  Na¬ 
tional  Association  of  Directory  Publish- 
era 

The  men  were  questioned  by  Di.strict 
Attorney  Harry  E.  Lewi.s.  Later  he  said 
that  by  the  use  of  "trick”  city  direc¬ 
tories  and  contract  blanks  about  $100,- 
000  a  year  had  been  added  to  the  com¬ 
pany’s  income  during  the  last  three 
yeara  That  amount,  it  was  said,  had 
been  collected  in  Brooklyn  alone,  but 
still  greater  sums  had  been  obtained  in 
Baltimore,  Philadelphia,  Boston,  Chi¬ 
cago,  San  Franci.sco,  and  in  other  cities 
of  the  country. 

The  arrests  of  the  men  followed  a 
wide  investigation  and  detective  work 
carried  on  for  several  months  under  the 
direction  of  John  N.  Boyle,  counsel  for 
the  Advertising  Club  of  New  York. 

In  a  raid  by  the  detectives  on  the  Jay 
Street  headquarters,  “trick”  books  and 
plans  were  confiscated  and  taken  to  Dis¬ 
trict  Attorney  Lewis’s  otfice. 

Directories  without  dates  and  with  the 
pages  unnumbered  were  used.  VV’hen  an 
advertisement  was  obtained  from  a  busi¬ 
ness  man,  the  contract  called  for  col¬ 
lecting  the  money  for  it  “on  publication.” 
The  advertisement  was  printed  on  a  loost* 
sheet  of  paper  and  .slipped  into  the  di¬ 
rectory  in  .some  good  advertising  po.si- 
tion. 

When  the  adverti.ser  .saw  .his  “ad”  in 
the  book,  of  course  he  was  satisfied.  Hut 
his  "ad”  could  lie  removed  as  easily  as 
it  was  inserted.  ' 

The  contracts  that  the  business  men 
signed,  according  to  the  District  Attor¬ 
ney,  contained  clauses  that  could  be  in¬ 
terpreted  almost  any  way,  or  the 
amounts  could  be  raised  to  any  sum  de¬ 
sired. 


INDICT  EDITORS  FOR  TREASON 


Philadelphia  Tageblatt  Officials  Now 

Face  Two  Charges — Released  on  Bail. 

Louis  Werner,  editor-in-chief,  and 
Martin  Darkow,  managing  editor  of  the 
Philadelphia  Tageblatt,  have  been  in¬ 
dicted  for  treason  by  the  Federal  Grand 
jury  but  were  released  upon  ball  of 
$10,000  in  addition  to  the  $10,000  bail 
demanded  on  charge  of  violating  the 
Espionage  act.  Other  officials  of  the 
paper  Indicted  upon  the  last  charge 
were;  Herman  Lamke,  business  mana¬ 
ger;  Peter  Schaeffer,  president,  and  Paul 
Vogel,  treasurer.  They  were  released 
on  $10,000  ball. 

Prisoners  charged  with  treason  arc 
not  bailable  except  at  the  discretion  of 
the  court,  but  Judge  Dlckln.son,  of  the 
Federal  Court,  admitted  Werner  and 
Darkow  to  bail  because,  he  said,  the 
acts  charged  In  the  Indictment  warrant¬ 
ed  leniency. 

United  States  Commissioner  Long 
charged  that  news  dispatches  had  been 
distorted,  shaded  and  misinterpreted. 

Werner  signed  a  farewell  editorial 
printed  in  the  Tageblatt  Monday,  de¬ 
fending  himself  again.st  the  charge  of 
treason. 


Some  men  go  to  the  front  and  engage 
.  in  battle  and  others  get  married  and  do 
their  fighting  at  home. 


ELWOOD  H.  RANDOLPH 
TO  JOIN  AGENCY 


ElWOOP  H.  KANt>OI,PH, 

for  twelve  years  with  the  New  York  Press 
ami  Oiirinft  the  last  five  years  with  the  foreign 
ailrertislng  department  of  the  New  York  Eve¬ 
ning  .loiirnal,  has  resigned,  and  October  1  will 
Join  the  I.  A.  Klein  Special  Agency.  Mr.  Ran- 
dol|ih  has  covered  the  Eastern  territory  for  the 
Evening  Journal  and  has  a  wide  acquaintance 
among  advertisers  and  agencies. 


WITH  THE  AD  CLUBS 


Arthur  Freeman,  advertising  director 
with  Gimbel  Bros.,  New  York,  addressed 
the  weekly  luncheon  of  the  Adverti.sing 
Club  of  Baltimore  this  week.  His  sub¬ 
ject  was  “Principles  and  Practices  in 
Uctail  .Advertising.” 

Governor  W.  L.  Harding,  of  Iowa,  will 
lie  the  guest  of  honor  and  the  principal 
speaker  at  the  annual  convention  of  the 
.Associated  Advertising  Clubs  of  Iowa, 
which  will  be  held  at  Muscatine,  la., 
October  9  and  10. 

K.  A.  Underwood,  general  manager  of 
the  Favorite  Stove  &  Range  Co.,  Piqua, 
O.,  addressed  the  Cincinnati  Advertising 
Club  Wednesday  on  the  subject,  “Direct 
by  Mail  Advertising.”  J.  W.  Banger, 
United  Slates  Special  Agent  of  Adver¬ 
tising  Survey,  spoke  upon  advertising 
in  South  America. 

Thomas  F.  Millard,  of  Shanghai, 
China,  Is  to  speak  before  the  export  di¬ 
vision  of  the  Advertising  Club  of  New 
York  within  a. couple  of  weeks.  Mr. 
Millard  has  an  International  reputation 
as  a  newspaper  and  magazine  man.  He 
Is  editor  and  publisher  of  "Millard’s  Re¬ 
view,”  published  in  Shanghai. 

R  C  Bitterman  was  recently  elected 
jirosident  of  the  Oakland  (Cal.)  Ad  Club. 
The  other  officers  are:  First  vlce-pre.sl- 
dont,  K.  Leroy  Hamman;  second  vlce- 
pre.sldent,  S.  E.  Shermantlne;  third 
vlcc-pi'esident,  Arthur  Torney;  secre¬ 
tary,  Stanley  P.  W^d;  treasurer, 
.Arthur  P.  Karbach;  chairman  of  the 
executive  committee,  William  H.  Barry. 

Brown  I.jindone,  author,  educator  and 
lecturer,  will  address  the  Cleveland  Ad¬ 
vertising  Club  Wednesday,  September 
26. 

Forty  young  men  and  women  In  the 
San  Francisco  Advertising  field  met  re¬ 
cently  and  organized  the  Junior  Ad  Club 
of  San  Francisco.  David  S.  I.Ajvln.son 
was  named  president. 

Warner  Brown,  professor  of  psychol¬ 
ogy  at  the  University  of  (California,  lec¬ 
tured  Ix'fore  the  San  Francisco  .Advertis¬ 
ing  ('lub  this  week  on  the  topic,  “The 
Psychology  of  Advertising.” 


THE  TRADE  PRESS 


George  A.  McLearn,  formerly  with  the 
Confectioners’  Journal,  has  become 
Eastern  manager  for  Candy  and  Ice 
Civam,  with  headquarters  in  New  York. 

H.  D.  Kresge,  former  advertising  man¬ 
ager  of  the  Williams  Co.,  is  now  adver¬ 
tising  manager  of  the  Phonograph,  New 
York. 

The  Nautical  Gazette,  which  was  re¬ 
cently  acquired  by  the  New  Y’ork  Eve¬ 
ning  Post  Company,  has  been  made  a 
weekly  instead  of  a  semi-monthly.  When 
the  purcha.se  was  made  it  was  stated 
that  numerous  improvements  would  be 
niade  and  a  progres.sive  policy  inau¬ 
gurated.  The  change  is  in  line  with 
that  plan.  The  staff  has  been  strength¬ 
ened  by  the  addition  of  Walter  B.  Hay¬ 
ward,  for  many  years  with  the  Evening 
Post  and  for  a  period  with  the  New  York 
Times;  the  size  has  been  altered,  the 
typography  improved,  and  special  cor¬ 
respondents  .  on  maritime  matters  se¬ 
cured. 

W.  E.  R.  Weed,  former  secretary  of 
the  Rhodes  &  Leisenring  Co.,  special 
representatives,  Chicago,  is  now  secre¬ 
tary  and  business  manager  of  the 
Household  Journal  Co.,  which  recently 
purchased  the  Hearthstone. 

Edward  E.  Hill,  well  known  as  a 
writer  for  trade  papers  in  Boston,  has 
gone  to  Ru.ssia  as  the  representative  of 
two  firms  in  the  leather  business. 

Lewis  S.  Loner,  former  We.s’ern  man¬ 
ager  for  the  Engineering  Reco''d,  has 
purcha.sed  half  the  common  slock  of 
Engineering  and  Contracting,  Chicago, 
becoming  joint  owner  with  Haioert  P. 
Gillette.  Mr.  Louer  will  be  business 
manager  of  the  journal. 

The  Electrical  Review  and  Western 
Electrician,  Chicago,  is  now  Known  as 
the  Electrical  Review. 

The  following  trade  p'lblications 
have  applied  for  membership  in  the 
Audit  Bureau  of  Circulations:  The 

Consumer.s’  Guide,  New  York;  Agrimo¬ 
tor,  Chicago;  Sugar,  New  York. 

The  Millinery  Trade  Review,  New 
Y'ork,  has  given  a  number  of  men  to 
war  service.  Herbert  G.  Lavender,  as¬ 
sociate  .editor,  is  in  France  witii  the 
American  Ambulance  Field  Service; 
John  A.  Barron  is  in  the  medical  unit  of 
the  Massachusetts  National  Guard; 
Walter  P.  Hubbard  is  to  the  Naval  Re- 
.serves,  and  Carl  H.  Helgers  is  in  Squad¬ 
ron  A,  New  York  National  Guard. 

The  As.sociated  Business  Papers,  Inc., 
New  York,  announces  that  t'.e  Ameri¬ 
can  Paint  Journal,  St.  Loui.s,  has  been 
admitted  to  membership. 

Underwear  and  Ho.siery  Review  is  the 
new  publication  of  the  Knit  Goods  i’ub- 
lishing  ('ompany.  New  York.  1).  J. 
Sandham  will  lie  advertising  manager. 


Tip  for  the  Sport  Department 
For  the  entertidnment  of  the  thou- 
.sands  of  enlisted  men  in  camps  near 
San  Franci.sco  the  sporting  department 
of  the  San  Francisco  Call  is  conduct¬ 
ing  a  series  of  baseball  and  boxing  con¬ 
tests  at  Recreation  Baseball  Park,  to 
which  men  in  uniform  are  admitted 
free.  More  than  4,000  enlisted  men  and 

1.000  civilians  attended  this  week’s  con- 
te.st. 


To  Teach  Journalism 

J.  Newton  Colver,  Sunday  editor  of 
the  Spokane  (Wash.)  Spokesman-Re¬ 
view,  has  been  elected  to  teach  news 
writing  at  the  Lewis  and  Clark  High 
School,  Spokane,  and  al.so  to  direct  the 
Lewi.s  and  Clark  Journal,  the  high- 
school  publication. 


JjilAiNCE  KJlADY  lU  bUl 
AiVlJliKlt.Ai>  t.UAliVlVJJjl  1111-3 

Jean  tl.  rulgeras,  -AUvertisiug  Expert  oi 

Pans,  iNow  111  iNew  York,  Explains 

Great  Opportunity  Now  Open  to  Amer¬ 
icans  lor  Winning  French  Trad®  — 

People  Able  to  Buy. 

•”rhe  cordial  feeling  of  the  people  of 
Franco  towards  America,  since  her  en¬ 
trance  into  the  war,  has  increased  the 
value  of  the  French  market  for  Ameri¬ 
can  goods,”  declared  Jean  H.  Fhilgeras 
of  me  Societe  Europeenne  de  I’ublicite, 
Paris,  'Phursday  to  a  representative  of 
The  Eoitok  and  Pubusher.  “Goods 
which  sold  very  slowly  before  the  Uni¬ 
ted  States  declared  war  have  moved 
with  astonishing  rapidity  since  France 
and  America  became  allies.” 

Contrary  to  the  general  opinion,  the 
people  of  B'rance  ai’e  not  suffering  from 
poverty,  according  to  M.  Fulgeras. 
-Money  has  been  taken  out  of  savings 
accounts  and  investments  and  put  into 
circulation  so  that  there  is  more  buying 
done  now  than  before  the  wai'.  There 
is  a  particularly  good  opportunity  for 
marketing  household  articles,  such  as 
clothes  wringers,  which  are  almost  un¬ 
known  there.  A  line  opportunity  is 
presented  for  educational  and  pioneer 
advertising. 

’’'The  advertising  agency  business  is 
in  the  developing  stage  in  F'rance, 
said  M.  F'ulgeras,  “and  it  is  omy  re¬ 
cently  that  any  sort  of  service  has  been 
given  by  the  agent  except  to  sell  his 
client  the  space.  There  are  thousands 
of  space  brokers  who  have  failed  ai 
other  business  and  call  themselves  ad¬ 
vertising  agents,  but  there  are  only 
about  six  well  established  agencies.  The 
Societe  Europ6enne  de  PubUcite  is  op¬ 
erated,  more  nearly  than  the  other 
agencies,  along  the  lines  of  an  Ameri¬ 
can  agency  in  the  matter  of  copy  writ¬ 
ing,  campaign  planning,  and  selling  ad¬ 
vice.” 

Speaking  of  the  pubhshing  situation 
in  France,  M.  F'ulgeras  expressed  the 
belief  that  if  the  news  print  shortage 
is  not  relieved  the  F'rench  newspapers 
all  will  have  to  become  weeklies.  The 
difficulty  in  importing  print  paper  in¬ 
to  F'rance  is  that  their  paper  is  of  a 
different  size  and  much  cheaper  quali¬ 
ty  than  that  used  by  the  American  pa¬ 
pers.  Some  American  paper  mills  have 
liecn  i»roducing  new.s  print  especially  for 
F'rench  publishers  and  if  this  produc¬ 
tion  can  be  made  great  enough,  the 
situation  can  be  relieved. 


Committee  to  Advise  Government 

Montreal,  September  17. — An  advis¬ 
ory  board  has  been  formed  from  among 
newspaper  publishers  and  advertising 
agencies  to  work  with  and  advise  the 
Dominion  Government  in  regard  to  na¬ 
tional  adverti.sing.  Since  the  outbreak 
of  the  war  the  Dominion  and  various 
I’rovincial  governments  have  done  a  lot 
of  advertising  in  connection  with  war 
loans,  greater  production  campaigns, 
food  economy,  etc.  The  new  commit¬ 
tee  will  .see  that  money  in  future  is 
fairly  distributed. 


New  A.  N.  P.  A.  Member 
The  lA.“avenworth  (Kan.)  Post  has 
been  elected  an  a.ssociate  member  of 
the  American  Newspaper  Publishers’ 
.\ssociation. 


Dklahoma  Editors  to  Meet 
The  Oklahoma  State  Press  Associa¬ 
tion  will  meet  in  Oklahoma  City  on  Sep¬ 
tember  28. 
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LAST  CALL  MADE  FOR 
CIRCULATORS’  MEETING 


Tran>portation  Committee  of  I.  C.  M.  A. 
Makes  Final  Report  -Savannah  Steam¬ 
ship  C'ompany  Unable  to  Arrommodate 
Delegates  to  Coming  Annual  Conven¬ 
tion  in  Atlanta. 

Hy  Jambs  McKernan, 
rirmlatUm  llatuiffer,  Kew  York  World;  Chair¬ 
man,  Trantportalitm  Committee,  /.  C.  M.  A, 

The  Sav.innah  Steamship  Cine  will 
not  be  aiile  to  accommodate  the  dele- 
grates  to  the  I.  C.  M.  A.  <-(inventlon, 
therefore  there  is  no  choice  for  those 
members  poinp  via  New  York  city.  .\f- 
ter  hearing  from  a  numTKT  of  circula¬ 
tion  managers.  I  find  that  a  i-irge  num¬ 
ber  of  them  will  travel  by  train,  leav¬ 
ing  Pennsylvania  Hailroad  station  4:35 
P.  .M.  Suntlay,  CK’tober  7.  This  train 
arrive.s  in  Atlanta,  Oa.,  at  5-30  P.  M., 
Monday,  Octolx'r  8.  Members  who  de¬ 
sire  re.servations  on  this  tram  rre  re¬ 
quested  to  write  at  once  to  avail  them¬ 
selves  of  the  spe-cial  rate  offeied  by  the 
railroads  for  party  of  ten  or  more.  If 
we  can  guarantee  one  hundred  the 
railroad  will  furni.sh  a  special  train,  run 
as  a  second  section.  It  is  proposed 
that  members  travelling  by  this  route 
meet  in  Penn.sylvania  depot  at  3:30 
Sunday  afternoon,  (October  7. 

There  is,  of  course,  no  change  in  the 
schedule  printed  in  the  I.  C.  M.  A. 
Official  Bulletin  and  trades  papers  for 
the  members  travelling  via  Chi'^ago  or 
Cincinnati. 

Western  members  are  requested  to 
advise  our  president,  J.  M.  Schn'id,  so 
that  he  ran  make  arrangements  for 
either  a  special  rate  for  ten  or  more, 
or  special  train,  if  one  hund.''ed  can  be 
gotten  together. 

MAY  GET  PARTY  RATES. 

The  indi\'idual  rate  one  way  from 
Xew  York  is  $21.95.  Where  there  are 
ten  or  more  travelling  together  the  rate 
is  $19.99.  Individual  rate  from  Cincin¬ 
nati  is  $11.92,  party  rate  $10.95  Indi¬ 
vidual  rate  from  Chicago  $17.96,  party 
rate  $16.10. 

Members  should  be  sure  to  trke  ad¬ 
vantage  of  this  party  rate. 

Those  members  who  Intend  to  com¬ 
bine  the  trip  to  the  convention  with 
their  annurl  vacation  will  find  plenty  of 
places  to  visit  from  Atlanta  after  the 
convention  is  over.  Invitations  have 
l)een  extended  plentifully  to  our  Asso¬ 
ciation,  among  them  a  request,  from 
the  Chattanooga  Chamber  of  Joni  nerce, 
to  make  a  side  trip  and  vi.sit  Lookout 
Mountain,  Chickamauga  P.irk,  and 
other  points  of  interest. 

It  is  unnecessary  to  go  inm  details 
al>out  Ixs^'kout  Mountain,  Chickamauga 
Park,  Missionary  Hidge,  Orchard  Knob, 
Signal  Mountain,  the  National  Ceme¬ 
tery,  and  other  places  that  are  so  inter¬ 
esting  to  visitors. 

PLENTY  OF  TROLLEY  TRIPS. 

All  these  points  can  be  reached  from 
Chattanooga  by  street  car,  but  if  pre¬ 
ferred,  it  might  be  possible  to  handle 
the  party  in  automobiles,  by  arrange¬ 
ments  "With  the  sight-seeing  companies 
and  garages.  However,  street-enr  han¬ 
dling  would  be  more  feasible,  if  a  large 
number  should  decide  to  make  the  trip. 
Shorter  trips  to  places  of  interest  can 
be  made  to  suit  time  and  convenience 
of  member.s,  of  which  the  ente.-tainnicnt 
committee  will  advise  when  the  dele¬ 
gates  are  ivssembled  in  Atlani.a. 

You  are  no  doubt  aware  ct  the  fact 
that  the  Government  is  taking  over 
cars  and  trains,  causing  a  shortage, 
therefore,  it  Is  absolutely  necessary,  if 
you  are  going  to  the  conv,.ntion,  to 
make  your  rest  rvations  at  once  in  order 
that  you  may  be  properly  taken  care  of. 


The  official  I.  C.  N.  A.  train  from 
New  York  will  leave  from  Pennsyl¬ 
vania  Railroad  station,  32d  Street  and 
Sev'cnth  Avenue,  New  York  cty  ct  4:35 
P.  M.,  Sunday.  October  7. 

All  letters  and  checks  should  be  sent 
to  .41ex  S.  Thweatt,  general  Seuthern 
pas.senger  agent.  Southern  Railway 
Company,  264  Fifth  Avenue,  New  York 
city,  that  he  may  make  all  necessary 
arrangements  for  Pullman  and  train 
accommodations.  The  amovint  of  the 
check  will  be  the  special  p.irty  rate, 
$19.99. 

I  will  be  in  the  depot  wi^h  Mr. 
Thweatt’s  representative  after  3  o’clock 
in  the  afternoon,  Sunday,  fk-teber  7, 
with  your  ticket.s,  providing  you  have 
.sent  order  and  check  for  .same. 

In  order  to  avoid  confu.sion,  members 
are  requested  to  be  on  hand  promptly. 


OF  INTEREST  TO 
CIRCULATORS 


Wm.  C.  Henderson,  circulation  mana¬ 
ger  of  the  Pittsburgh  Dispatch,  who  has 
been  absent  from  his  office  for  some 
months  because  of  illness,  is  now  at 
Cambridge  Springs  and  is.  recovering  so 
rapidly  that  he  is  expected  back  at  his 
desk  within  a  month. 

H.  G.  Haffer,  formerly  circulation 
manager  of  the  St.  Louis  Republic,  is 
now  with  the  Los  Angeles  Express  and 
Tribune. 

Walcott  Hubbell,  circulation  manager 
of  the  Ellensburg  (Wa-sh.)  Record,  has 
enlisted  in  Troop  A,  Wa.shington  cav¬ 
alry,  stationed  at  American  Lake,  Wash. 

John  Simmon.s,  circulation  manager  of 
the  Atlanta  Journal,  is  now  taki-ig  a  poll 
of  the  membership  of  the  International 
Circulation  (Managers'  Association  to 
learn  how  many  members  will  attend 
the  coming  Atlanta  convention. 

New  York  newspapero  recently  have 
been  carrying  display  advertisements 
explaining  that  newspapers  may  be  sent 
to  any  United  States  soldier  or  to  any 
American  sailor  with  the  American  ex¬ 
peditionary  forces  abroad.  Sab.scribers 
are  asked  to  give  name,  company,  and 
regiment,  or  the  name  of  the  ship;  the 
newspaper,  through  the  War  Depart¬ 
ment,  will  supply  post-office  cdd.ess. 

Ross  B.  Colquitt  and  Frank  Vardeman 
have  resigned  from  the  circulation  de¬ 
partment  of  the  Columbus  (Ga.)  Lcdgei 
and  have  left  the  newspaper  bu.sinoss. 


MASSES  AGAIN  LOSES  FIGHT 


Second  Injunction  I:<  Dismissed,  and 
September  Issue  Is  Barred. 

Albert  S.  Burleson,  Postmaster-Gen¬ 
eral,  is  justified  in  barring  the  Septem¬ 
ber  number  of  The  Ma.sses,  a  monthly 
magazine,  from  the  mails,  in  an  opinion 
handed  down  in  the  Federal  Court  last 
Friday  by  Judge  Augustus  N.  Hand. 
This  opinion  dismi.sscs  the  second  in¬ 
junction  suit  brought  by  The  Masses 
against  Thomas  G.  Patten,  Postmaster 
at  New  York,  to  restrain  him  from  bar¬ 
ring  the  publication  from  the  mails. 

After  the  August  number  of  The 
Masses  had  been  barred  from  the  mails 
by  the_  Post  Office  Department,  the  sec- 
ond-cla.ss  privilege  was  revoked  for  tho 
publication,  on  the  ground  that  The 
Masses  was  not  being  mailed  at  regular 
intervals,  and  was,  therefore,  not  a 
“new.spaper  or  other  periodical  publi¬ 
cation  within  meaning  of  the  law.” 


Publish  College  Supplement 
The  Jacksonville  (Fla.)  Metropolis, 
published  on  Monday,  September  10,  a 
magazine  supplement  of  thirty-six  pag¬ 
es,  featuring  Southern  colleges  and  the 
Kappa  Alpha  Fraternity. 


HAS  SOLVED  PROBLEM  OF 
SOLDIER-CIRCULATION 


H.  H.  Fris,  Circulation  Manager  of  El 
Paso  Herald,  Will  Explain  His  System 
at  Atlanta  Convention  of  I.  C.  M.  A.-  - 
Handles  Business  More  Economically 
Than  City  Circulation. 

Henry  H.  Fri.s,  manager  of  circula¬ 
tion  for  the  El  Paso  (Tex.)  Herald,  ac¬ 
companied  by  Mra  Fris,  will  make  the 

I, 800-mile  trip  to  Atlanta  to  attend  the 
I.  C.  M.  Convention  in  October. 

Mr.  Fris  will  make  this  long  trip 
mainly  for  the  purpose  of  givdng  to 
circulators  generally  the  benefit  of  his 


H.  H.  Fris. 


special  experience  in  solving  the  proli- 
lem  of  soldier-circulation. 

Mr.  Fris  has  had  the  problem  of  -sol¬ 
dier-circulation  confronting  him  for  the 
pa.st  ten  years,  for  El  I’aso  has  been 
a  military  canij)  for  mo.st  of  that  time. 
I^ast  year  there  were  50,000  stationed 
in  that  vicinity,  with  an  additional  30,- 
000  on  the  border  within  the  El  Pa.so 
trade  territory.  There  are  now  about 
40,000  troops  in  El  I’a.so  and  vicinity. 


Mr.  Fris  has  worked  out  a  system 
whereby  soldier-subscriptions  are  han¬ 
dled  at  leas  cost  than  city  subscrip¬ 
tions,  and  which  protects  the  newspa¬ 
per  absolutely  from  lossea  He  expects 
to  present  to  circulators  at  the  Atlanta 
Convention  a  full  outline  of  his  plan.s, 
and  to  get  them  together  on  the  propo- 
.sition  of  a  .standardized  system  of  han¬ 
dling  this  businesa 


NEW  PLAN  OF  CENSORSHIP 


Foreign-Language  Papers  to  Be  Licensed 
or  Subject  to  Postal  Censorship. 

Washington,  September  19. — For  Sen¬ 
ator  King’s  amendment  to  the  Trading 
with  the  Enemy  bill  prohibiting  the  pub¬ 
lication  of  war  news  or  comment  in  the 
German  language,  without  accompani¬ 
ment  of  a  parallel  translation  in  Eng¬ 
lish,  the  conferrees  have  adopted  a  com¬ 
promise  provision,  it  is  said,  which  was 
drafted  by  the  Post  Office  Department. 
The  now  section,  which  was  prompted 
by  the  introduction  of  the  King  amend¬ 
ment,  would  authorize  the  President  to 
license  foreign-language  publications  in 
his  discretion,  and  only  licensed  publi¬ 
cations  would  be  permitted  to  print  war 
matter  without  previously  submitting 
English  translations  to  the  Post  Office 
Department  for  approval.  As  the  con¬ 
ferrees  have  practically  agreed  upon  all 
other  matters  in  controversy,  it  is  be¬ 
lieved  that  the  bill  will  be  shortly  enact¬ 
ed  into  law  as  it  is  not  anticipated  that 
the  conference  report  will  occasion  much 
debate  in  either  House  of  Congress. 


Announce  Camp  Edition 
The  Ixiuisville  Courier-Journsl,  and 
the  Times,  R.  E.  Hughes,  genera!  busi- 
ne.ss  manager,  announces  the  prepara¬ 
tion  of  a  Camp  Taylor  Inaugmal  Identi¬ 
fication  Edition,  to  appear  shortly  after 
most  of  the  troops  hav’e  enc-amped. 


Banisb  Trading  Stamps 
The  Merchants’  Association  of  Tarry- 
town,  N.  Y.,  at  a  recent  meeting,  voted 
to  di.sconti’-i’ie  trading  stanirs  .and  to 
spend  their  money  instead  in  adv'ertis- 
ing  in  the  Tarrytown  Daily  New.s. 


jtmtrica't  I^reeit  and  Bert  Sev:lpaper  Indurtrial  Adl'ertiline  Agenry'’ 


Permanent  weekly  induttrial  pages 
among  non-regular  advertisers. 

Solicitors  of  Industrial  Advertising 
for  Rotogravure  Sections  and,  Sun¬ 
day  Magazine  Sections. 

High  Class  Special  Editions  handled 
for  leading  newspapers  in  the  larger 
cities  only  when  there  is  a  special 
reason  for  their  publication  and 
where  the  Publisher  is  willing  to 
make  the  Edition  thoroughly  repre¬ 
sentative  from  a  news  standpoint. 
— Entire  supervision  of  news  and 
mechanical  ends  given  when 
requested. 

All  Industrial  advertising  solicited 
on  an  indirect  result  general  pub¬ 
licity  basis  somewhat  along  the  same 
lines  that  Trade  Journal,  Bill  Board 
and  Street  Car  advertising  is  secured. 
No  campaigns  conducted  in  cities 
having  a  population  of  less  than 
200,000. 


JOHN  B.  GALLAGHER  COMPANY 

Home  Office:  Woodruff  Building,  Joliet,  Illinois 

Branch  Offices;  Herald  and  Trar^cr  Building.  Boston;  Couiier'Joomal  Building.  Louis> 
ville;  Constitution  Building,  Atlanta;  Tinges* Dispatch  Building.  Richmond:  506>6  bquitahle 
Building.  Baltimore;  3 1 V* 20-21  Keith  6c  Perry  Building,  Kansas  City:  503  LAunber 
Exchange  Bmldbg.  Chicago.  Room  1622*— 50  Broad  St.»  New  York  City. 
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GIVES  POST  SIDE  OF 
LEDGER  CONTROVERSY 


W.  M.  Barton,  General  Manager  of  the 

Kansas  City  Post,  Declares  Nothing 

Was  Said  About  Release  Dates  When 

Negotiations  Were  Being  Made  to 

Publish  Gerard  Articles. 

W.  M.  Barton,  general  manager  of 
the  Kansas  City  Post,  which  is  being 
sued  by  the  Philadelphia  Public  I,,edger 
Company  for  alleged  breach  of  con¬ 
tract,  concerning  publication  of  the 
(lerard  articles,  has  informed  The  Edi¬ 
tor  AND  PfBi.isHER  that,  while  the  ne¬ 
gotiations  were  being  made  by  wire, 
“not  one  word  was  said  about  a  release 
date,  and  as  other  papers  surrounding 
us  were  publishing  them  (the  (JerarJ 
articles)  we  naturally  supposed  the> 
were  for  immediate  release. 

“At  the  injunction  hearing  the  posi¬ 
tion  of  the  Po.st’s  attorney,  K.  M.  I,owe, 
was  that  the  matter  was  a  que.stion  of 
damages,  if  any,  and  was  not  a  sub¬ 
ject  for  injunctive  relief.  It  was  he 
who  first  suggested  that  this  paper  give 
bond,  and  the  I.iedger's  .statement  that 
the  suggestion  did"  not  originate  with  us 
is  absolutely  false,  which  is  also  true  of 
its  further  .statement  that  we  desired  a 
bond  of  ‘only  $250  or  $500.’ 

“In  one  of  the  I.iedger’s  threatening 
telegrams  they  stated  they  would  hold 
us  to  damages  to  the  amount  of  $250 
for  each  time  we  published  an  article, 
about  $7,000,  and  this  was  the  amount 
of  the  bond  we  suggested.  The  Ledgei 
attorney  asked  for  a  bond  of  one  dol¬ 
lar  for  each  copy  of  the  Post  containing 
the  articles,  which  meant  the  .sum  of 
$150,000  each  day  for  about  thirty  day.s, 
or  $4,500,000.  The  rather  humorous 
compromise  was  $15,000. 

“The  Ledger’s  statement  that  the  rea¬ 
son  the  injunction  was  not  granted  was 
because  they  did  not  apply  for  it  until 
the  period  of  publication  had  about  half 
expired  is  also  far  from  the  facts.  Judge 
Stone  in  refusing  the  Injunction  made 
no  statement  of  his  reasons.  He  did 
not  say  it  was  because  of  this  fact  or 
because  Mr.  Lowe  had  made  the  point 
that  Mr.  Gerard  had  obtained  his  in¬ 
formation  as  a  public  official,  and  at 
public  expcn.se,  and  therefore  had  no 
right  to  copyright  his  articles,  .and  that 
the  law  distinctly  states  no  injunction 
can  be  granted  in  copyright  cases  where 
there  is  the  lea.st  doubt  of  tlie  legali*y 
of  the  copyright.” 


GERMAN  PAPERS  HIT 


New  York  Theatres  Withdraw  Most  of 
Their  Advertising  from  Foreign  Pre.ss. 

German  language  newspapers  in  New 
York  have  lost  most  of  their  theatrical 
advertising.  Monday's  issues  of  the  four 
leading  German  dailies  in  New  York 
contained  le.s8  than  a  column.  Several 
columns  were  carried  regularly  before 
the  United  States  entered  the  war. 

The  Vigilantes,  a  New  York  patriotic 
organization,  is  charged  by  the  New 
York  Herold  as  being  respon.sible  for  this 
loss  of  advertising.  The  organization 
refutes  the  charge.  The  Nation.al  IX'- 
fence  Society  has  as.serted  al.so  that  it 
had  nothing  to  do  with  the  withdrawal 
of  the  advertising. 

Advertising  managers  of  New  York 
theatres  said  this  week  that  all  of  them 
had  acted  independently.  They  had 
been  asked  to  withdraw  their  advertis¬ 
ing  from  the  German  newspapers  by 
various  patriotic  organizations  but  no 
concerted  action  had-  been  taken. 

Your  friend’s  sympathy  is  like  your 
own  bank  account.  It  is  be.st  not  to 
draw  too  heavily  upon  it. 


GEORGE  MORRIS  MADE 
EDITOR  OF  MEMPHIS 
NEWS  SCIMITAR 


George  Morris,  former  associate  edi¬ 
tor  of  the  Na.shville  (Tenn.)  Banner, 
who  recently  was  made  editor  of  the 
Memphis  News  Scimitar,  is  one  of  the 
ablest  newspaper  men  in  the  South. 

Mr.  Morris  is  a  native  of  Fayette 
County,  Tenn.,  and  was  graduated  from 
Union  I'nlversity,  Jackson,  Tenn.  He 
did  his  fir.st  newspaper  work  on  the 
Jackson  WTiig.  In  1910  he  attracted  the 
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George  Morris. 


attention  of  Milton  B.  Ochs,  publisher 
of  the  Nashville  American,  and  that 
year  was  made  aasociate  editor  of  that 
newspaper.  When  the  American  was 
merged  with  the  Nashville  Tennes.sean 
Mr.  Morris  went  to  the  Memphis  Com¬ 
mercial-Appeal.  He  covered  special  as¬ 
signments  and  politics  in  Arkan.sa.s, 
Mis-sissippi,  and  Tenne.ssee. 

In  1914  Mr.  Morris  went  with  the 
Nashville  Banner  as  as.sociate  editor  and 
rem.ained  there  until  June,  1915,  when 
he  went  to  Washington  as  secretary  to 
Senator  John  K.  Shields,  and  as  c-or- 
respondent  for  the  Banner,  He  is  now 
editor  of  the  Memphis  News  Scimitar, 

Mr.  Morris  is  one  of  the  youngest 
newspaper  men  in  the  South  holding 
an  editor.ship  of  a  powerful  newspaper. 
He  is  known  as  an  especially  gifted 
writer,  a  man  of  sound  judgment,  and 
a  man  who  is  very  likable.  His  friends 
and  as.sociates  value  his  friendship 
highly  and  hold  him  in  the  highest  pos¬ 
sible  esteem. 

Mr.  Morris  has  enjoyed  a  rapid  climb 
to  the  top.  The  Editor  and  Publisher 
wishes  him  and  his  newspaper  every 
success. 


Want  A.  B.  C.  Membership 
The  following  list  of  newspapers  have 
applied  for  memlier.shlp  in  the  Audit 
Bureau  of  Circulations,  to  liecome  mem- 
l>ers  as  soon  as  audited:  Tucson  (.Vriz.) 
Star,  Ijong  Beach  (Cal.)  Telegram, 
Washington  Times,  Cheyenne  (Wyo.) 
State  I^eader,  Pas.saic  (N.  J.)  Herald, 
and  the  Pontiac  (Mich.)  Gazette. 


Editorial  (Conference  to  Meet 
The  fall  and  winter  activities  of  the 
Editorial  ('onference  of  the  New  York 
Business  Publishers'  A.s.sociation,  Inc., 
will  l)egin  on  Tuesday,  September  25, 
when  there  will  be  a  combined  lunch¬ 
eon  and  business  meeting  at  the  Auto- 
moliile  (Tub  of  America  at  12:30  to  1:30 
noon. 


WEST  VIRGINIA 

40th  state  in  area,  28  h  in  population,  third  in  min¬ 
eral  wealth,  with  the  largest  percentage  of  “born” 
Americans. 

It  is  the  ONE  complete  market  by  itself,  made  so  by 
natural  boundaries. 

Its  marbles,  granites  and  sandstones  will 
become  famous  the  world  over! 

When  in  New  York,  observe  the  Synod  House  of  the 
great  Cathedral  of  St.  John  the  Devine.  It  is  built  of 
West  Virginia  sandstone,  ?  elected  for  dignity,  dura¬ 
bility  and  BEAUTY. 


These  eleven  cities  are  chief  distributing  centers  for  nearly  1,590,000 
people.  Their  newspapers  represent  population  more  than  circulation. 
You  know  what  that  means.  A  small  newspaper  advertising  appro¬ 
priation  will  make  you  a  big  advertiser  in  West  Virginia. 


Rate  for 


BLIIEFIELD 

Circulation 

5,000  lines 

Telegraph  . 

. (M) 

4,224 

.01428 

CHARLESTON 

(Gazette _ *. . . 

. (M) 

H,000 

.0143 

Gazette . 

. (S) 

»,2(MI 

.0143 

Leader  . 

. (M) 

.01.57 

Leader  . 

. (S) 

7Ji:»i 

.01.57 

Mall . 

. (E) 

7,170 

.02 

CLARKSBURG 

Exponent  . 

. (M) 

(>,04.'i 

.015 

Telegram . 

. (E) 

6,219 

.0186 

Telegram . 

. (S) 

0,656 

.0186 

FAIRMONT 

Times . 

. (M) 

4,150 

.015 

West  Virginian . 

. (E) 

4,837 

.0143 

GRAFTON 

Sentinel . 

. (E) 

1,925 

.0107 

HUNTINGTON 

Advertiser . 

. (E) 

7,088 

.015 

Herald-Dispatch . 

. (M) 

6,867 

.015 

MARTINSBURG 

Journal  . 

. (E) 

2,949 

.00893 

MORGANTOWN 

Post-Chronicle . 

. (E) 

1,300 

.005 

MOUNDSVILLE 

Echo . 

. (E) 

2,246 

.007 

Journal  . 

. (E) 

1,654 

.007 

PARKERSBURG 

News . 

. (-M) 

4,450 

.0125 

News  . 

. (S) 

5,300 

.015 

Sentinel . 

. (E) 

5,051 

.0115 

WHEELING 

Intelligencer . 

. (M) 
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.0225 

News . 
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.03 

News . 
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**  Confound  it!  You  have  the 
most  intelligently  edited  and  the 
most  interesting  evening  paper  in 
New  York** 


A  public  man  who  likes  to  see  his  name  in  all  of  the  papers  and 
would  not  publicly  make  any  discrimination  was  berating  THE 
EVENING  MAIL  to  one  of  its  editors  recently  and  made  the  remark 
which  is  rather  immodestly  placed  above. 

The  gentleman  was  angry  because  he  was  in  favor  of  using  a  30  acre 
reservoir  (when  drained)  in  Central  Park  for  a  Versailles  Sunken 
Garden  while  THE  EVENING  MAIL  was  vigorously  against  it  and 
advocated  using  the  space  to  give  New  York’s  play-  starved 
children  a  place  to  play. 


THE  EVENING  MAIL  has  conducted  a  fight  against  this  “sunken 
garden  and  barbered  tree  plan”  which  has  attracted  quite  as  much 
attention  as  its  crusade  for  a  Work-Study-Play  system  in  New  York 
city’s  schools. 


The  indignant  gentleman  who  wanted  the  sunken  garden  was  quite 
in  earnest: 

“If  this  was  just  an  ordinary  newspaper  crusade”  he  said  I  wouldn’t 
mind.  But  if  THE  EVENING  MAIL  keeps  this  up  it  is  going  to 
ruin  the  sunken  garden  plan.  “Confound  it.  You  have  the  most  intel¬ 
ligently  edited  and  the  most  interesting  evening  paper  in  New  York.” 


THE  EVENING  MAIL 

NEW  YORK 


Character 


Circulation 


Advertising 
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Lord  Northcliffe  is  spending 

$189,000,000 

\ 


If  \’Oii  sell  something  he  wants  and  vour  price  is  right — the  order  you  get  from 
one  of  his  commissions  would  profit  you  niore  than  io,ooo  customers  sending 
10,000  orders.  In  that  one  man  is  vested  the  right  to  Spentl  Money. 

THAT  IS  PURCHASING  POWER 

Advertising  in  newspapers  which  are  read  by  people  with  low  purchasing  power 
is  costly. 

If  what  you  have  to  sell  appeals  to  families  in  comfortable  circumstances  then  it 
is  good  judgment  to  pick  out  the  kind  of  nezvspapers  which  appeal  to  that  kind 
of  reader. 


THE  MINIMUM  OF  WASTE 

rilK  M\'I'!NIN(i  MAIL  in  New  ^  ork  has  for  years  been  the  “library  table 
paper”  of  many  thousands  of  New  York  homes. 

With  an  increased  circulation  it  has  adtled  to  the  nundier  of  those  families  which 
depend  on  it  for  news,  the  interpretation  of  events  and — advertising. 

The  sustained  results — for  years — to  the  linancial  and  automobile  advertiser 
writes  the  history  of  d'llL  h’A  I'.N  1N(  1  MAIL’S  greatest  asset  in  advertising — 
IT’RCIIASINC;  POWKR. 


It  is  a  fact  that  THE  EVENING  MHIL  readers  havinpr  known  the  paper  from 
childhood  are  singularly  loyal  to  the  advertisers  who  ate  in  its  columns.  This  is  due 
also  to  the  fact  that  for  years  the  readers  of  the  paper  have-  been  trained  to  depend 
on  its  columns  for  advertisinpr. 


THE  EVENING  MAIL 
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Circulation 


Advertising 
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E  D  I  T  O  R  I  A 


THK  CLEVF.LAM)  MKR(;KK 

UK  t<'mU*ncy  of  the  times  is  in  the  tlire<'tion 
of  the  consolidation  of  newspapers  in  crowiled 
fields.  The  Plain  l)eaier-I.ieader  transaction  in 
Cleveland  is  the  most  rec<‘nt  evidence  of  this. 

It  is  Interesting  to  note  in  this  connection  that  in 
the  fall  of  1911  Charles  .M.  I’almer  made  a  .survey 
of  the  t'leveland  field  for  1).  It.  Hanna  and  rcH-om- 
mended  to  him  the  purchase  of  the  News,  then  own¬ 
ed  liy  Mr.  Otis  f which  he  afterwards  Ixcught  for 
him),  and  the  sale  of  the  morning  issue  of  the 
Ix-ader  to  the  I’lain  Dc-aler.  Messr.s.  Hanna  and 
Baker  were  not  then  ready  to  agree  to  the  one- 
morning-paiKT  idea.  That  they  have  now  consum- 
matcHl  the  plans  proi>osed  to  them  .six  years  ago  is 
a  5»triking  te.stimonial  to  the  fore.sight  and  capjic’ity 
of  Mr.  I'.olmer  and  to  the  indomitable  will  and  sa¬ 
gacity  of  Messr.s.  tjeorge  M.  Itogers  and  William  1’. 
I>‘ech,  who  arc  .so  clo.scdy  assoc-iated  with  the  prin- 
ci|ials  in  the  tr.on.saction. 

Through  the  stile  of  the  franchi.scs  and  good  will 
of  the  six-day  morning  I>‘ader,  Me.ssrs.  Hanna  and 
I/ccs'h  will  1k'  aide  to  concentrate  their  energies 
uf>on  the  evc-ning  and  Sundiiy  morning  field,  with 
every  pro.spect  of  jirolits  this  yc-ar  closely  approac-h- 
ing  the  half-million  murk. 

Through  the  tran.sfer  of  l.Kader  circulation  to  the 
Wain  Dealer,  Me.ssrs.  Baker  and  Rogers  are  enabU'd 
to  jK-rform  a  public  service  of  the  greatc'.st  impor¬ 
tance —  and  sc>rvice  counts  more  with  Mr.  Baker  than 
money.  It  also  is  .stife  to  predict  that  his  profits 
will  1k“  greater  than  ever  Is'fore. 

The  merchants  and  national  adve-rtisers  will  be 
able  to  cover  that  city,  mornings,  through  the  uac; 
of  one  new.spaper  in.stead  of  two.  That  is  an  eco¬ 
nomic  consideration  of  ri'al  importance. 

Indianapolis,  Detroit — and  now  Olevel.and — are 
well  served  by  one  morning  newspaper  each.  In 
other  cities  which  might  Ikc  named,  condit,ion.s  dis¬ 
tinctly  favor  the  merging  of  daily  papers.  Much  a 
process  would  eliminate  duplication  of  effort,  ami 
would  a.ssure  more  effective  and  economical  .service 
to  advertisers.  The  objection  to  such  consolidations 
would  be  found  to  lie  political.  It  has  seemed  es.si'n- 
tial  that  there  should  be  two  party  organs  in  each 
big  morning  new.spaper  field.  The  decadence  of  j»ar- 
ti.san  journalism  and  the  ascendency  of  independent 
newspapers  take  away  the  force  of  this  considera¬ 
tion.  .Allegiance  to  a  political  party  does  not.  in 
these  days,  count  for  .strength  with  a  new.spaper. 
Political  indi'iH'ndence  is  thi*  e.s.m'ntial  foundation 
ujKin  which  great  new.spapcrs  are  built.  The  po¬ 
litical  organ  is  pa.s.sing — the  NKWSR.VI’KU  is  taking 
its  place. 

Mr.  Baker  will  now  be  able  to  demonstrate,  in 
Cleveland,  the  soundne.ss  of  the  new  order  of  things 
— the  value  to  a  community  of  a  newspaper  not  fet¬ 
tered  by  wa-stcful  circulation  wars,  unhampered  by 
any  necessity  to  fight  for  the  privilege  of  serving. 
It  is  a  big  opportunity — and  it  has  knocked  on  the 
door  of  a  big  man. 

A  DANIiFROUS  PRFCFDFNT 

HK  Conference  Committee  is  reported  to  have 
adopted  a  measure  aimed  at  the  control  of 
disloyal  foreign-language  new.spaper.s,  provid¬ 
ing  that  papers  printed  in  foreign  languages  shall 
lie  licen.sed  by  the  Pro.sident  in  his  discretion,  ami 
that  papers  not  .so  licensed  shall  not  print  war  mat¬ 
ter  without  prc'viously  submitting  same  for  ap¬ 
proval  to  the  Post  Othce  IKpartinent.  This  drastic 
methoil  of  iirevention  of  the  abuse  of  free  speech 
goes  beyond  the  restrictions  impo.sed  in  autoi'ratic 
countries,  where  suppres.sion  of  si'ditious  )iublica- 
tions  follows  iiersi.stent  offence.  It  is  a  dangerou.s 
prei-edent  for  a  demoiTacy. 

The  otti<-ial.s  of  the  Post  Oflii-e  Department  are 
not  comrx'tent  to  judge  as  to  the  lengths  to  which 
constructive  critii-ism  may  proiierly  go,  or  to  draw 
the  line  lietwei'n  the  criticism  which  may  lie  ba.st'd 
wholly  ufion  the  de.sire  to  .save  the  tJovernment 
from  blunders,  and  that  which  seeks  to  weaken  it 
through  covert  attack.  Such  decisions  should  rest 
with  comiK'tent  tribunals.  The  newspaper  which 
is  i>ro-(lerman  should  lie  sniipre.s.sed,  just  as 
promjitly  as  armed  insurrection  would  be  put  down. 
Provisions  of  the  Kspionage  act  sh'iuld  give  to  our 
courts  full  iKiwer  to  deal  with  newspaiier  eneuiigs 
of  the  nation.  Judicial  power,  however,  .should  not 
lie  ve.sted  in  the  Po.st  Otiice  D<‘partment. 


HERE  are  men  who  prefer 
any  load  of  infamy,  however 
great, to  any  pressure  of  taxation, 
however  light. — Sydney  Smith. 


IN  A  SPIRIT  OF  FAIRNESS 
HK  billboard  and  car-card  advertising  inter¬ 
ests  have  shown  ftn  admirable  spirit  of  pa¬ 
triotic  .si'rvice  in  donating  space  to  the  adver¬ 
tising  of  the  I..ib«‘rty  Bonds.  It  is  announced  that 
they  propose  to  continue  this  iiolicy  with  future 
offerings  of  the  war  si'curities.  Their  attitude  in 
this  matter  is  being  held  up  to  newspaiiers  as  wor¬ 
thy  of  emulation.  It  should  not  Ik*  forgotten  that 
the  billlHiard  and  car-card  intere.sts  have  had  no 
news  and  editorial  space  to  give  to  the  cause  of  the 
iKinds — while  the  newspapi'rs  have  lK>en  iiroperly 
generous  in  this  direction.  I’nless  advertising  space 
should  have  been  donated  by  them  they  would  have 
had  no  means  of  atte.sting  to  their  r»atriotism 
tlmiugh  rendering  service  in  their  tields.  Of  coui-.s**, 
the  value  of  all  of  the  space  donated  by  the.se  iu- 
tere.sts,  or  to  be  donated  by  them,  is  small  in  com¬ 
parison  to  the  value  of  the  news  and  editorial  space 
contributed,  and  to  Ik;  contributed,  by  the  news- 
Iiapers. 

Thesi;  considerations  aside,  if  the  (lovernment 
piirpo.'-es  to  use  billlioard  and  car-card  adverti.sing 
as  supiilementary  to  newspaper  advertising  in  the 
forthcoming  cainpaign.s,  the  space  should  be  bought 
and  paid  for.  As  with  newsiiapers,  advertising  space 
is  a  commercial  commodity  with  these  men.  That 
they  are  unable  to  serve  the  cause  through  a  day- 
by-day  news  appt'al,  such  as  the  newspapiirs  will 
make,  is  unfortunate  for  them.  The  people  do  not 
look  to  these  channels,  as  they  do  look  to  the  new.s- 
pai>ers,  for  their  information  about  what  is  happen¬ 
ing  in  the  world.  They  are  nei*essarily  limited 
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mediums  of  communication.  But  if  the  Govern¬ 
ment  utilizes  them,  in  the  course  of  a  great  adver¬ 
tising  campaign,  the  matter  should  be  placed  on  a 
bu.siness  basis. 

DEFEAT  THE  PROPOSED  AMENDMENT 

ST.VNI..KY  (T.1AGUE,  the  new  managing  director 
of  the  Audit  Bureau  of  Circulations,  has  ex¬ 
plained  to  the  readers  of  The  Editor  and  Piiii- 
i.isiiEP.  the  ri>asons  actuating  the  board  of  directors 
in  their  efforts  to  have  the  proposed  amendment  to 
the  much  di.scu.s.sed  by-law  approved  through  a 
referendum  vote.  Mr.  Clagiie  defends  the  amend¬ 
ment  as  a  “ccn.sorshiii,"  Intended  .solely  to  protect 
the  intere.sts  of  the  memlK*r.s  themselve.s. 

The  Editor  and  Prni.isiiER  has  already  pointed 
out  the  extent  to  which  the  propo.s<‘d  amendment 
would  permit  the  Bureau  to  control  the  advertising 
policies  of  publi.sher-member.s — how  the  Bureau 
could  limit  their  advertising  of  their  circulation  fig¬ 
ures  to  a  pre.scrihed  form,  compelling  them  to  print 
a  vast  amount  of  detail  m.atter  for  the  sake  of  get¬ 
ting  over  to  adverti.sers  a*’few  c.ssential  facts  and 
figure.s. 

The  amendment  would  leave  to  a  publisher-mem¬ 
ber  two  cour.ses  of  action  in  his  adverti.sing.  One 
w'oiild  be  that  of  going  to  great  exjien.se  for  the 
publication  of  the  full  reports  of  the  Bureau  in  order 
to  lie  able  to  .state  his  newspaper’s  connection  with 
the  A.  B.  C.  The  other  course  would  lead  him  to 
omit  all  reference  to  his  membership  in  the  Bureau, 
thus  depriving  him  of  the  value  of  that  connection 
to  a  very  large  extent. 

Recent  rulings  of  the  Bureau  are  to  the  effect 
that  a  publi.sher-member  may  not  publish  the  fact 
of  his  membership  in  the  Bureau  “under  the  same 
classification”  in  which  he  prints  his  late.st  figures 
of  average  monthly  circulation.  A  great  many  news¬ 
papers,  of  the  kind  whose  ethical  .stands  are  unque.s- 
tioned,  do  print  at  the  top  of  their  editorial  pages 
the  figures  of  circulation  for  the  previous  month. 
Audits  are  made  once  a  year.  Obviou.sly  the.se  fig¬ 
ure.s,  of  current  interest,  could  not  be  published  as 
audit  reports.  But  as  they  are  the  figures,  which, 
in  proper  course,  will  be  submltfed  for  audit  by 
the  Bureau,  there  should  be  nothing  unethic.al  in 
printing  a  line  beneath  them  .stating  that  the  news¬ 
paper  is  a  member  of  the  A.  B.  C.  Yet  that  policy 
is  prohibited  by  the  Bureau. 

The  membership  in  the  Bureau  of  any  newspaper 
may  lie  terminated  if  it  shall  be  e.stablished  that 
such  iiew'spaiier  has  publi.shed  misleading  circula¬ 
tion  figure.s.  Is  the  Bureau  not  thereby  armed  with 
.suflicient  power  to  deal  with  the  occasional  member 
who  might  seek  to  garble  or  falsify  an  audit  report? 

Tub  Editor  and  Pubdishioi.  in  advising  publi.sher- 
members  of  the  Bureau  to  vote  against  the  amend¬ 
ment,  has  in  mind  the  welfare  of  the  A.  B.  C.  it.self, 
as  well  as  that  of  the  publi.shers  and  adverti.sers. 
In  the  firm  conviction  that  such  a  law  would  nullify 
much  of  the  good  work  of  the  organization,  and 
alienate  from  its  support  many  progres.sive  pub¬ 
lishers,  we  hold  the  hope  that  the  propo.sition  may- 
lie  defeated — and  that,  later,  a  rational  solution  may 
be  found  for  the  evils  of  which  complaint  Is  made. 


HP.  HOTAKING,  president  of  the  National 
•  Editorial  A.s.sociation.  Is  forwarding  a  plan  by 
which  the  membership  of  that  body  may  lie  greatly- 
strengthened  and  its  repre.sentative  character  as¬ 
sured.  The  annual  membership  fees  in  the  As¬ 
sociation  are  fixed  at  $2,  but  President  Hotallng  is 
offering  group  memberships  to  county,  district,  ind 
State  Editorial  Associations  by  which  the  indivldu  tl 
memliers  of  these  bodies  liecome  members  of  the 
National  organization  at  the  trivial  co.st  of  50  cents 
a  year  each.  Mr.  Hotaling  points  out  the  good 
work  accomplished  by  the  National  body  at  Wash¬ 
ington  in  fighting  ho.stile  legislation,  and  believes 
that  if  backed  by  a  membership  of  ten  or  fifteen 
thoii.sand  editors  the  representatives  of  the  Associ¬ 
ation  would  have  no  difliculty  in  securing  re.spectful 
con. side  rat  ion  for  any  reasonable  requests  made  *0 
Congre.ss  in  connection  with  legislation  affecting  the 
newspaper  industry. 


The  people  are  not  paying  much  attention  in 
these  days  to  trivial  things.  War  news  has 
the  right  of  way.  Advertising  should  hitch  up  to 
the  mediums  through  which  the  jieople  get  their 
news. 


PERSONALS 

N5W  YORK — Walter  B.  Hayward, 
former  city  editor  of  the  Evening 
Post,  has  been  made  editor  of  the  Nau¬ 
tical  Gazette,  published  by  the  New 
York  Evening  Post  Company,  which 
lately  has  been  changed  from  a  semi¬ 
monthly  to  a  weekly  publication. 

F.  B.  Kimball,  formerly  wl*h  the 
Syracuse  (N.  Y.)  Herald,  is  now  on  the 
city  staff  of  the  Sun. 

B.  O.  McAnney,  for  two  years  teach¬ 
er  of  Journaii.sm  at  the  University  of 
Maine,  and  who  has  been  rc!;ently  en¬ 
gaged  in  Red  Cross  work  in  Washing¬ 
ton,  has  returned  to  the  city  .staff  of  the 
Tribune. 

Walter  S.  Merrlwether,  foimerly  on 
the  staff  of  the  World,  is  nov/  with  the 
Liberty  I.,oan  Committee,  120  Broadway. 

Tim  Walsh,  of  the  financial  depart¬ 
ment  of  the  World,  has  retuincd  from 
his  vacation. 

Wiilidm  Hannigan  has  gone  from  the 
sporting  department  of  the  World  to  the 
sporting  department  of  the  .\rnerican. 

G.  C.  Roeder,  of  the  World's  Bui'eau 
of  Accuracy  and  Fair  Piay,  is  .spending 
his  vacation  at  Spottswooil  Arnis,  Vir¬ 
ginia  Beach,  Va. 

John  Alexander  Pierce,  one-time  edi¬ 
torial  writer  on  the  Evening  Sun,  is 
now  dramatic  editor  of  the  Tribune, 
succeeding  George  S.  Kaufman,  who  is 
now  with  the  Evening  Sun. 

Frank  J.  Brunner,  formerly  on  the 
copy  de.sk  cf  the  American,  is  now  as- 
si.stant  city  editor  of  the  Tribune. 

Ralph  Armstrong,  former  student  as¬ 
sistant  in  the  Columbia  School  of  Jour¬ 
nalism  and  lately  with  the  New  York 
office  of  the  International  News  Ser¬ 
vice,  has  joined  the  city  staff  of  the  Sun. 

Tom  H.  Brennan,  political  writer  for 
the  Chicago  Evening  Post,  is  spending 
his  vacation  in  New  York. 

Harry  Kraft,  head  of  the  art  de¬ 
partment  of  the  Chicago  American,  Is 
spending  his  vacation  In  I^ew  York. 

W.  W.  Williams,  former  make-up 
editor  on  the  Evening  Mail,  is  now  a 
special  writer  for  the  Mail. 

J.  Mackeldowney  is  a  new  member 
of  the  Evening  Mail's  city  staff. 

J.  Viafora  Is  now  dr.awing  cartoons 
for  the  Evening  Mail. 

William  S.  Hennlgan,  of  the  Morning 
World  sporting  .staff,  has  joined  the 
ba.sehall  staff  of  the  American.  Henni- 
gan  received  a  gold  watch,  the  gift  of 
the  members  of  the  staff  of  the  Morn¬ 
ing  World,  before  he  departed  for  hl.s 
new  position. 

A.  B.  King.shury,  editorial  writer  on 
the  Morning  World,  returned  to  his  desk 
on  Thursday  after  spending  a  few 
week.s'  vacation  in  Washington  and 
White  Sulphur  Springs,  Va. 


OTHER  CITIES— J.  Carter  Latimer, 
former  city  editor  of  the  Greenville 
(S.  C.)  News,  is  now  Vice-Consul  from 
the  United  States  at  Quebec,  Canada. 

Valdemar  Bendrodt,  former  sporting 
editor  of  the  Victoria  (B.  C.)  Colonist, 
has  joined  the  Royal  Flying  Corps, 
which  will  be  in  training  in  Toronto, 
Canada. 

S.  F.  Reavls  and  James  J.  O'Neill, 
both  of  the  editorial  staff  of  the  Ellens- 
burg  (Wash.)  Record,  have  enlisted  in 
the  army. 

W.  H.  Brune,  formerly  editor  and 
publisher  of  the  Odessa  (Wash.)  Record, 
has  been  given  a  commission  as  lieu¬ 
tenant  in  the  army  and  Is  now  station¬ 
ed  at  Fort  Stevens,  Ore. 

A.  C.  McCHung,  of  the  Troy  (O.) 
Dally  News,  has  been  chosen  president 
of  the  Miami  Press  Association,  an  Ohio 
newspaper  organization. 

Sergeant  De  Witt  L.  Harry,  formerly 
a  reporter  on  Wa.shington  and  Portland, 
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Ore.,  newspapers,  is  somewhere  in 
France.  He  is  with  the  200th  B'jttalion, 
Canadian  expeditionary  force. 

Thomas  J.  Killian,  former  reporter  on 
the  Portland  (Me.)  Telegram  ana  later 
of  the  Philadelphia  North  American, 
has  joined  tlie  staff  of  the  Oklahoma 
City  Daily  Oklahoman. 

John  M.  Greene,  former  reporter  on 
the  Portland  (Me.)  Telegram,  is  now 
State  editor  of  the  Hartford  (Conn.) 
Co  u  rant. 

George  Carrere  has  left  the  city  edi¬ 
torship  of  the  Richmond  (Cal.)  Daily 
Independent  to  accept  a  similar  {tositlon 
on  the  itichmond  Itecord-Herald. 

Wellington  T.  Brink,  former  city  edi¬ 
tor  of  the  Manhattan  (Kan.)  Nation¬ 
alist  and  earlier  with  the  Topeka  (Kan.) 
State  Journal,  is  now  publicity  agent 
for  the  Texas  Agricultural  College. 

Anthony  M.  Easterling,  formerly  on 
the  Omaha  (Neb.)  Bee  and  later  with 
the  Associated  Press*  has  entered  the 
Aviation  Corps. 

F.  T.  Thomas,  editor  of  the  Carroll¬ 
ton  (Ga.)  Carroll  County  Times,  is  in 
training  with  the  draft  army. 

R.  Noble  Estey,  a  former  Providence 
(R.  I.)  Evening  Tribune  photographer, 
i.s  in  France  with  the  Aviation  Corps. 

Miss  Pauline  ^dars  has  been  made 
city  editor  of  the  Wichita  Falls  (Tex.) 
Dally  Times,  taking  the  place  of  the 
regular  city  editor,  who  has  been  ad¬ 
mitted  to  the  Officers’  Training  Camp 
at  Leon  Springs,  Tex. 

VVTilliam  B.  Rugglcs,  former  sporting 
editor  of  the  Galveston  (Tex.)  Daily 
News,  is  now  a  student  at  the  Officers’ 
Training  Camp  at  Leon  Springs. 

Col.  James  Hayes  Quarles,  veteran 
newspaper  man  Texas,  has  been  made 
managing  editor  of  the  Waco  (Tex.) 
Dally  Tribune,  the  new  paper  just 
launched  by  State  Senator  A.  R.  Mc¬ 
Collum. 

Miss  Dorothy  Ashby,  of  the  St.  Paul 
New.s,  has  joined  the  .staff  of  the  Des 
Moines  Capital,  as  feature  writer. 

Roger  Daniel,  courts  reporter  for  the 
Savannah  (fla.)  Press,  has  left  news¬ 
paper  work  to  engage  in  Y.  M.  C.  A. 
army  .service. 

Charles  O.  Parker  Ls  a  new  member 
of  the  city  staff  of  the  Waycross  (Ga.) 
Journal-Herald. 

C.  Fort  Andrew.s,  for  several  years 
managing  editor  of  the  Waycross  (Ga.) 
•lournal-Herald,  is  now  State  news  edi¬ 
tor  of  the  Macon  (Ga.)  Telegraph. 

M.  D.  Myer.s,  of  the  city  staff  of  the 
New  Britain  (Conn.)  Herald,  has  been 
drafted. 

E.  M.  Beckwith,  for  a  number  of  years 
city  editor  of  the  New  Haven  (Conn.) 
Evening  Register,  is  now  managing 
editor  of  the  Westfield  (Mass.)  Jour¬ 
nal^ 

J.  H.  Zerbey,  jr.,  .son  of  J.  H.  Zerhey, 
publisher  of  the  Pottsvllle  (Pa.)  Daily 
Republican,  has  been  called  as  an  of¬ 
ficer  to  the  War  Department  In  Wash 
ington. 

William  G.  Naylor,  the  new  general 
manager  of  the  Hannibal  (Mo.)  Journal, 
has  introduced  striking  improvements 
in  make-up  and  in  the  treatment  of 
news  .and  feature  matter  in  that  paper. 


W.VSHINGTON — Henry  Surguy  is 
a  new  member  of  the  United  Pre.ss 
Office  here. 

Cecil  Lescher,  formerly  in  the  Wash¬ 
ington,  D.  C.,  office  of  the  United  Press, 
has  entered  the  Aviation  Corps. 

Colonel  L.afayette  Young,  editor  of  the 
I^s  Moines  Capital,  accompanied  by 


Mrs.  Young,  is  visiting  in  Washington. 
Col.  Young  is  chairman  of  the  Iowa 
Council  of  National  Defence  and  is  In 
Washington  on  Government  business. 


CHICAGO. — J.  R.  Merrion,  formerly 
of  the  South  Bend  (liul.)  New.s- 
Times,  and  G.  W.  Miczanko.  formerly  of 
the  Salt  Lake  tMty  Desert  News,  have 
joined  the  reportori:*!  .staff  of  the  Her¬ 
ald. 

Wilson  Van  Or.siiell,  formerly  of  the 
Buffalo  Enciuirer,  and  at  one  time  with 
E.  H.  Drum  &  Co.,  advertising  agent. s, 
Brooklyn,  i.s  now  on  the  copy  desk  of 
the  Evening  Post. 

Charles  Murray,  formerly  of  the 
Cleveland  I>‘ader,  has  joined  the  tele¬ 
graph  copy  desk  of  the  Examiner. 

Luther  K.  Bell,  formerly  of  the  In- 
dianaiKtlis  News,  is  now  on  the  Herald’s 
jopy  desk. 

.Mrs.  Eugene  Cour  (“Ro.s<‘  de  la  Cour”) 
is  covering  activities  with  her  hu.sl»an<l 
for  the  Evening  Po.st  at  the  .\a*ional 
.\rmy  camp  at  Rockford,  111. 

William  Power.s,  former  sporting  edi¬ 
tor  of  the  Evansville  (Ind.)  Journal- 
News,  is  now  on  the  sjwrts  desk  of  the 
Examiner. 

E.  J.  Williams,  formerly  of  the  Her¬ 
ald  and  later  of  the  Denver  Post,  has 
joined  the  telegrai)h  de.sk  of  the  Exam¬ 
iner. 

Hyman  Rosenblaat,  formerly  a  re¬ 
porter  for  the  Herald,  has  joined  the 
reportorial  staff  of  the  Journal. 

E.  R.  Palmer,  late  of  the  New  York 
Journal,  is  now  on  the  re-write  desk 
of  the  Examiner. 

Ronald  Millar,  formerly  of  the  D<-n- 
ver  Rocky  Mountain  News,  is  now  on 
the  copy  desk  of  the  American. 

Arthur  Heiberg  has  l)een  named  rail¬ 
road  editor  of  the  Evening  Post. 

John  R.  IJttle,  jr.,  of  the  reportorial 
.staff  of  the  American,  has  been  drafted 
for  the  National  .\rmy  and  i.s  now 
training  at  Rockford.  Ill. 

Herman  Mugruer,  formerly  of  the 
Philadelphia  Public  liCdger,  is  now  in 
charge  of  the  Tribune  morgue. 

Herbert  Morton  Stooi)s,  of  the  art  de¬ 
partment  of  the  Tribune,  has  entere<l 
the  second  otllcers’  training  camp  at 
Fort  Sheridan,  Ill. 

George  W.  Cottingham,  .special  writer 


for  the  Evening  Po.st,  recently  returned 
from  Houston,  Tex.,  where  he  repre¬ 
sented  his  j)ai>er,  to  Ijccome  a  member 
of  the  National  Army. 


BALTI.MORE. — John  Sherman.  for 
years  the  court  reiHJi  tcr  of  the  News, 
is  now  on  the  Sun. 

Stuart  Oliver,  of  the  New.s.  has  start¬ 
ed  a  tobacco  fund  for  the  men  in 
France. 


H.VRTFORD,  Conn. — I).  H.  Evan.s, 
City  Hall  reporter  for  the  Evening 
Post,  has  re.signed  to  continue  his  law 
•studies  at  Columbia  University,  New 
York. 

Daniel  (Jallagher,  former  I’hlladeli>hia 
newspaper  man,  is  a  new  member  of 
the  city  staff  of  the  Evening  Post. 

Charles  W.  Smedley,  police  reporter 
for  the  New  P.rit.ain  (Conn.)  Record,  is 
a  new  member  of  the  Evening  Post’s 
city  staff. 


CLEVEL.VND.— .\lbert  .Sidney  Gregg. 

siH'cial  writer,  is  producing  a  .serie.s 
of  stories  for  the  Plain  Dealer,  on  how 
succe.~sfid  men  “got  there." 

.Mrs.  Henry  R.  Gall,  who,  as  Miss  Alice 
Crew  Gall,  was  well  known  for  her  chil¬ 
dren’s  ver.s«‘s  in  the  Pitkin  Dealer,  and 
Lee  Wright  Stanley,  former  cartooni.st, 
have  [iroduced  a  ^•hildren’s  book  to  be 
known  as  the  .Mother  McGrew  series. 


oE.V'Ul'LE. —  Frank  P.  Go.ss,  city  edi- 
>3 tor  of  the  Post- Intelligencer,  has  left 
for  Chicago  on  his  annual  vacation. 
Kenneth  Gilbert  is  holding  down  the 
city  de.sk  during  his  absence. 

Clifford  Harri.son,  formerly  marine 
man  on  the  Oregon  Journal,  i.s  now 
sporting  editor  of  the  Tinie.s. 

E.  B.  Warriner  has  joined  the  .staff 
of  the  Times. 

Ben  B.  Martin,  head  of  the  art  staff 
of  the  Times,  has  been  elected  presi¬ 
dent  of  the  newly  organized  Seattle  Art 
Student.s’  Leagtie. 


Vi.sitors  to  New  York 

L.  J.  Van  Laeys,  a.s.sistant  general 
manager,  Houston  (Tex.)  Po.st. 

E.  W.  Barrett.  I’.irmingham  .-Vge-Her- 
ald. 

A.  T.  .Macdonald.  Toronto  Globe. 

B.  H.  Dingley,  Lewiston  (Me.)  Jour¬ 
nal. 

W.  L.  Odett,  Beloit  (Wi.s.)  IVaily 


News. 

Klzey  Roberts,  editor,  St.  I.ouis  Star. 


The  Haskin  Letter 
has  more  regular 
readers  than  any 
other  newspaper 
Feature  in  the._^ 
United  States. 
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PERSONALS 

Boston. — FUUph  McMillln,  whose 
brilliant  pen  chronicled  beiseball  for 
the  Herald  and  the  Journal  in  the  palmy 
days  of  the  Red  Sox  and  the  Braves, 
is  now  on  the  city  staff  of  the  Ameri¬ 
can. 

B.  C.  McCabe,  for  many  years  city 
editor  of  the  New  York  American,  is 
now  managing  editor  of  the  Boston 
American. 

There  is  a  new  city  editor  in  the 
.\merican  office  in  the  person  of  Har- 
leigh  B.  Schultz,  but  he  is  not  a  new¬ 
comer  in  the  office  by  any  means.  He 
.sat  in  “re-write  row”  in  the  same  of- 
fic-o,  for  half  a  dozen  years  before  tak¬ 
ing  his  pre.sent  post. 

.Bert  Ford,  the  well-known  “all- 
around  man”  of  the  American  staff,  is 
now  accredited  military  correspondent 
of  that  paper. 

Charles  I.  O'Neill,  one  of  the  Ameri¬ 
can  graduates,  is  now  city  editor  of  the 
Okmulgee  Daily  Democrat,  an  Okla¬ 
homa  journal  that  makes  a  spKjcialty 
of  mid-continental  oil  news. 

Major  W.  R.  Merrick  has  been  grant¬ 
ed  a  leave  of  ab.sence  from  the  Ameri¬ 
can  copy  desk  so  as  to  do  his  bit.  Being 
one  of  the  young  Spanish  War  veter- 
an.s.  he  easily  qualified  for  a  captaincy 
in  the  Ofiicer.s’  Reserve  Corps.  His 
first  as.signment  has  taken  him  down 
to  one  of  the  Texas  mobilization  camps. 


PITTSMt'ROH. — Col.  Au.stin  Reach, 
news  editor  of  the  Pittsburgh  Dis¬ 
patch.  has  returned  to  the  office  after  a 
serious  illne.ss. 

K.  H.  Speer,  of  the  Sun.  has  entered 
the  Fnited  State.s  T>i)artment  of  Jus¬ 
tice. 

Merle  Spandau.  lately  of  the  Post,  has 
resigned,  owing  to  ill  health. 

Frank  Williams,  sporting  editor  of  the 
(lazette-Times,  is  at  Camp  Sherman.  D 
H.  Fee,  as.sistant  night  editor;  .1.  Nor¬ 
man  Digby,  telegraph  editor,  and  Rob¬ 
ert  L..  Cusick,  assistant  city  editor,  are 
at  Camp  l>*e. 

D.  M.  Mcduire  is  a  sergeant  at  Fort 
Thoma.s,  while  William  I.  (Srundish  is 
already  overseas  with  the  Fifth  Kngi- 
neer  Regiment,  and  Herbert  D.  Brauff 
has  joined  the  local  Hospital  Fnit  of  the 
hirst  Field  .\rtillery. 


INDI.VNAPDDIS— Oliver  M.  Sayler, 
dramatic  critic  for  the  News,  has  left 
for  Russia  to  write  a  .series  of  articles 
for  the  News  and  the  Boston  Tran.script. 
He  will  .sail  from  Vancouver,  B.  C.,  go¬ 
ing  direct  to  Yokohama.  He  will  sjamu 
a  couple  of  weeks  in  Japan  befoi-e  mak¬ 
ing  the  trip  acro.ss  Silwria  into  Russia. 
In  addition  to  writing  the  .series  of  spe¬ 
cial  articles  for  the  newspapers,  Mr. 
Sayler  is  under  contract  with  Dittle, 
Brown  &  Co.,  Boston,  to  write  a  book 
on  the  Russian  theatre. 

Floyd  Miller  has  been  made  exchange 
editor  of  the  New’.s,  succeeding  Duther 
Bell,  who  has  gone  to  the  Chicago  Her¬ 
ald.  - - — - 

DtCTROlT. — Rex  (JIasson,  former 

Journal  reporter,  who  was  dis¬ 
charged  from  the  Thirty-first  Michigan 
Infantry  for  physical  disability,  has  re¬ 
turned  to  the  Journal. 

‘-lenn  Stinson.  Journal  reporter,  has 
left  the  newspaper  field  to  teach  Eng¬ 
lish  in  a  Detroit  high  school. 

C.  E.  Plank  and  Leo  Brown  son,  re- 
IMjrters,  also  have  re.signed  from  the 
Journal  staff. 

Charles  R.  Cameron  is  covering  th? 
National  Army  cantonment  at  Battle 
Creek  for  the  Journal.  , 

Duke  Wellington,  city  editor  of  the 
Free  Press,  is  b.'i'‘k  from  New  York 
State,  where  he  has  been  seeking  re- 


Russell  T.  Herrick,  former  editorial 
writer  on  the  Brockton  (Mass.)  Times, 
and  recently  with  the  Albany  Knicker¬ 
bocker  Press,  has  joined  the  Free  Pre.ss 
copy  desk  staff. 

Oliver  Heath  and  Richard  Farrington 
have  left  the  Free  Pre.ss,  Heath  to  en¬ 
ter  the  advertising  business  and  Far¬ 
rington  to  join  the  National  Army. 

Fred  L.  Gaertner,  formerly  news  edi¬ 
tor  of  the  Free  Press,  and  James  L. 
Darrimore,  Theodore  Delavigne,  and 
Garry  Hanna,  Free  Press  reporters,  re¬ 
.signed  last  Thur.sday,  when  the  local 
ambulance  company,  to  which  they  be¬ 
long,  was  called  into  active  service. 


\  ^  ILWAUKEE. — Joseph  A.  Ermating- 
iVler,  sporting  editor  of  the  Journal, 
has  returned  from  an  extended  tour  of 
the  Pacific  Coast. 

Elwin  R.  Moak,  formerly  day  news 
editor  of  the  Sentinel,  now  is  in  charge 
of  the  United  Press  Bureau,  at  Madi¬ 
son,  Wis. 

Walter  Van  de  Kamp,  who  for  sev¬ 
eral  months  covered  the  night  police 
run  for  the  Sentinel,  has  joined  the 
Chicago  Herald  staff. 

Aaron  Rosenthal,  former  Washington 
corre.spondent  of  the  Journal,  now  is  as¬ 
sistant  night  telegraph  editor  of  the 
Sentinel. 

Bloor  Schleppey,  former  Nashville, 
Tenn.,  newspaper  man,  has  joined  the 
Daily  News  as  managing  editor. 

George  B.  Norton,  former  day  police  re¬ 
porter  /or  the  Sentinel,  who  was  award¬ 
ed  a  second  lieutenancy  at  the  Fort 
Sheridan  Training  Camp,  is  at  Camp 
Mills,  Garden  City,  L.  I.,  aw'aiting  a 
call  to  France  with  the  “Rainbow  Di- 
vi.sion.” 

John  Robert.s,  of  the  Sentinel  force, 
whose  number  was  called  in  the  Selec¬ 
tive  draft,  has  been  granted  an  exemp¬ 
tion  until  January,  owing  to  the  scar- 
<-lty  of  newspaper  men  in  Milwaukee. 

Harvey  Getzloe,  day  news  editor  of 
the  Sentinel,  has  applied  for  exemption 
for  the  same  cause. 


ClNf'l.N'NATI — Morris  Henle  and 

Helen  Brown  have  .started  newspa¬ 
per  work  on  the  staff  of  the  Cincin¬ 
nati  Post. 

Mr.s.  Jeannette  Lewis,  formerly  Miss 
Swing,  of  the  Post  staff,  resigned  her 
position  as  editor  of  the  woman’s  page 
to  take  up  work  on  a  woman’s  jour¬ 
nal.  Her  place  is  being  filled  by  Miss 
Helen  Covalesk,  who  writes  special  ar¬ 
ticles  under  the  name  of  Vera  Vane. 

Heixry  Beckett  and  James  Dean,  mem¬ 
bers  of  the  Post  staff,  have  left  with 
the  Third  Ohio  .\rtillery  for  Camp 
Sheridan,  Montgomery,  Ala.  Beckett 
will  contribute  feature  stories  from  time 
to  time.  - 

S.\N  FRANCIStXJ. — Norman  Matson, 
city  hall  man  for  the  Call,  resigned 
recont’y  to  l)ecome  a  travelling  organ¬ 
iser  for  the  People’s  National  Council. 
H.-  le  .Shields,  formerly  city  hall  man  for 
the  New.s,  is  now  covering  the  Ijcat 
for  the  Call.  Walter  Baruch,  Oakland 
correspondent  for  the  New.s,  has  been 
transferred  to  San  Francisco  to  cover 
the  city  hall. 

Fred  Bunch,  former  city  editor  of  the 
Examiner,  who  attended  the  first  re¬ 
serve  otfieers’  training  camp  at  the  Pre- 
.sidio,  is  now  a  sergeant  in  the  “Griz¬ 
zlies,”  San  Franci.sco’s  volunteer  artil¬ 
lery  regiment,  and  is  acting  as  press 
agent  for  the  organization. 

Roy  Rogers  has  left  the  city  editor¬ 
ship  of  the  Richmond  (Cal.)  Record- 
Herald  to  join  the  Oakland  staff  of  the 
San  Francisco  Chronicle. 

.■Vnnie  Wilde,  who  handled  women’s 
club  news  and  special  stuff  for  tl^ 
-  Chronicle  for  several  years,  is  now  so¬ 


ciety  editor  of  the  Call,  succeeding  Mrs. 
Genevieve  Yoell  Parkhurst. 

Caroline  Singer,  feature  writer,  has 
-left  the  Examiner  to  join  the  (Jail  staff. 

Colin  Spangler,  for  ten  years  San 
Francisco  representative  of  the  Oak¬ 
land  'Tribune,  has  left  the  Tribune  to 
become  “outside  man”  for  the  San  Fran¬ 
cisco  bureau  of  the  International  News 
Service.  Hal  Layton,  formerly  with 
the  Examiner,  succeeded  Mr.  Spangler 
at  the  Tribune  job. 

Karl  Anderson,  news  editor  of  the 
Chronicle,  is  acting  managing  editor 
while  John  P.  Young,  who  recently  com¬ 
pleted  forty  years  in  that  position,  is 
taking  a  vacation.  Lee  Greuner,  head 
of  the  copy  desk,  is  news  editor,  and 
“Bill”  Raymond  is  “sitting  in  the  slot” 
on  the  desk. 

William  Ullrich,  on  the  Examiner 
copy  desk  for  the  last  three  years,  has 
quit  the  Examiner  and  gone  to  New 
York. 

('’harles  Bliss,  veteran  police  reporter 
with  the  (Chronicle,  has  applied  for  a 
press  badge  for  Charles  Bliss,  jr.,  who 
was  recently  assigned  to  the  Bliss  home 
by  the  stork. 

Frank  Fisher  has  left  the  Oakland 
.staff  of  the  ('hronicle  to  join  the  Bulle¬ 
tin  staff  in  San  Francisco.  He  is 
handling  general  assignments. 

George  Hull  this  week  joined  the  copy 
de.sk  crew'  of  the  Bulletin. 

Neil  Hitt,  of  the  Oakland  .staff  of  the 
Examiner,  called  in  the  first  draft,  is 
now  at  Mare  Island  in  the  Marine  Corps. 

IMck  Jones,  who  was  doing  night  po¬ 
lice  for  the  Chronicle,  called  in  the 
draft,  joined  the  Coast  Artillery,  and 
is  in  a  non-commissioned  officers’  train¬ 
ing  .school. 

('harles  Raymond,  recently  on  the 
copy  desk  of  the  ('hronicle,  is  now 
gathering  the  new.s  of  the  many  mili¬ 
tary  camps  about  San  Francisco  for 
the  Bulletin. 

J.  H.  Furay,  manager  of  the  Pacific 
('oast  division  of  the  United  Press  at 
San  Francisco,  is  taking  a  vacation.  Tom 
W.  Gerber  is  relieving  Mr.  Furay.  , 

Walter  Rivers,  formerly  of  the  Call 
and  of  the  Chronicle,  has  gone  to  New 
York  to  negotiate  w'ith  theatrical  pro¬ 


Leader  by  a  Million  and  Three-Quarters 

Advert ‘sing  Record  of  New  York 

Morning  Newspapers 

Eight  Months  of  1917 

- 
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ducers  who  have  offered  to  buy  h!s 
new  play,  "(lean  Hands,”  which  was 
successfully  presented  In  Oakland. 

Kathleen  Gray  Nelson,  formerly  ot 
the  staff  of  the  New  York  World,  this 
week  gave  the  first  of  a  series  of  six 
lectures  here  on  “Woman,  Yesterday, 
To-day,  and  To-morrow,”  at  the  Paul 
Elder  Art  Gallery. 


Little  rock.  Ark.— Fletcher  Che- 
nault,  who  recently  went  to  St. 
Louis  to  join  the  Republic,  has  returned 
'o  Little  Rock,  to  take  the  State  House 
run  on  the  Arkansas  Gazette. 

Henry  Loesch,  well  known  sporting 
writer,  has  been  appointed  city  editor 
of  the  Arkansas  Gazette,  while  Thomas 
A.  Wright  has  been  placed  in  charge  of 
the  telegraph  desk. 

William  A.  Wilson,  one  of  the  feature 
writers  of  the  Arkansas  Gazette,  has  re¬ 
signed  to  accept  a  position  with  the 
Fort  Smith  Southwest  Americap. 

The  Gazette  not  only  lost  several  men 
in  the  draft,  but  college  students  filling 
■•he  vacancies  during  the  past  few  weeks 
have  departed  for  various  institutions. 
(.  E.  Calloway,  jr.,  has  returned  to 
school  at  Arkadelphia,  while  W.  Harri- 
.son  has  gone  to  Conway  to  enter  his 
senior  year  in  Hendrix  College. 


SPOKANE,  Wash. — Charles  L.  Shiel- 
ey,  formerly  on  the  Spokesman-Re¬ 
view’s  editorial  staff,  is  now  commander 
of  the  converted  yacht  Olympic,  a  pa¬ 
trol  boat  on  Puget  Sound,  Wash. 
Eugene  Russell,  previously  with  the 


The  Best  Known  Slogan 
in  St.  Louis 


Trade  Mark  Begiatered 


Foreign  Advertiaing  Representatiyes 

Story,  Brooks  &  Finley 

Chicago  Philadelphia  New  York 


23 


The  Editor  ^  Publisher  for  September  22,  1917 


Press,  Is  now  a  reporter  for  the  Spokes-  he  will  be  in  Toronto  until  the  cam- 
man-Revlew.  pai^n  is  over. 

C.  P.  Cornell,  of  the  Chronicle,  is  a  Lord  Northc  liffe  was  the  guest 'of  the 
happy  father.  It’s  a  daughter.  Duke  of  Devonshire,  (Jovernor-ticneral 

McKinley  Helm,  police  reporter  on  of  t'anada,  at  Ottawa  last  week, 
the  Spokesman-Review,  has  enlisted  in  O.  Fred  Jamieson,  former  editor  of 
the  Medical  Corps  of  the  army.  the  Amherst,  N.  S.,  Telegram,  has  been 

-  called  to  the  bar  of  the  province  of 

Alberta.  He  now  re.sides  in  Lethbridge. 

Harry  ("Dutch")  Irvine,  news  editor 
of  the  St.  John  (N.  R.)  Standard,  was  in 
Halifax  last  week,  covering  the  Halifax 
Exhibition  for  his  paper. 

George  Ix)ngley,  of  the  staff  of  the 
Rrandon  (Man.)  Sun,  and  secretary  of 
the  Rrandon  Citizens’  Recruiting 
I.«eague,  has  been  named  to  act  on  the 
exemption  tribunal  for  Rrandon  under 
the  Military  Service  act. 

J.  J.  Enman,  of  the  Charlottetown 
(P.  E.  I.)  Guardian,  formerly  news  edi¬ 
tor  of  the  Charlottetown  Examiner,  has 
given  up  Journalism  to  enter  busine.ss. 

Hon.  P.  T.  McGrath,  editor  of  the  St. 
John’s  (Newfoundland)  Herald,  and 
bood  Controller  of  the  colony,  is  visit¬ 
ing  Montreal,  Ottawa,  and  Toronto  in 
connection  with  the  duties  of  his  office. 

Stewart  Lyon,  managing  editor  of 
the  Toronto  Globe  and  at  present  spe¬ 
cial  correspondent  of  Canadian  Press, 
Limited,  with  the  (’anadian  army  in 
France,  is  returning  home  in  the  cour.se 
of  a  month.  He  will  be  succeeded  by 
W.  A.  Willison,  son  of  Sir  John  Wil- 
lison,  former  editor  of  the  Toronto  News, 
who  represented  that  paper  for  two 
Edward  Arkle,  editor  of  the  Tele-  years  in  London. 

graph,  is  again  at  his  desk  after  a  - - - - 

month’s  vacation  in  New  England.  HONOR  SPORTING  EDITOR 

H.  H.  Dlddlebock,  formerly  of  the  - 

Philadelphia  Inaulrer,  has  accepted  a  Milwaukee  Press  Club  Gives  Farewell 
position  on  the  Intelligencer.  Banquet  to  B.  F.  Steniel. 

Lester  (Trow,  Court  House  reporter  The  Milwaukee  Press  (Tlub  last  week 
for  the  News,  Is  in  a  local  hospital  cri-  tendered  a  farewell  banquet  to  Benjamin 
tically  ill  with  typhoid  fever.  F.  Steniel,  former  sporting  editor  of  the 

Evening  Wisconsin,  on  the  eve  of  his 
departure  for  France,  where  he  will 
drive  an  army  ambulance.  Mr.  Steniel, 
although  exempt,  cho.se  to  enlist  and  de¬ 
fray  his  own  expenses  to  be  near  his 
only  son.  Jack,  who  Is  "somewhere  in 
France’’  with  the  Per.shlng  force. 

At  the  banquet  Judge  A.  J.  Heddlng 
presided  as  toastmaster.  Among  the 
speakers  were  City  Editor  J.  R.  Wolf 
and  Sporting  Editor  A.  J.  Schinner,  of 
the  Evening  Wisconsin;  Manager 
Charles  Dean,  of  the  Associated  Press; 
T.  E.  Andrews,  of  the  Journal,  and  Oscar 
Morris,  of  the  Brewers’  Journal.  Scotch 
songs  were  sung  by  Circulation  Mana¬ 
ger  William  Hunter,  of  the  Wiscansln, 
and  "America’*  was  sung  by  all. 

Mr.  Stelnel,  who  has  presided  at  the 
Wisconsin’s  sporting  desk  for  about  fif¬ 
teen  years,  was  presented  with  a  sub¬ 
stantial  silver  “contingent  fund”  from 
his  newspaper  associates.  A  monthly 
supply  of  smokes  will  be  forwarded  dur¬ 
ing  his  stay  at  the  front  While  in 
FranCte  Mr.  Stelnel  will  write  a  weekly 
letter  for  the  Evening  Wisconsin  on  ex¬ 
periences  in  his  branch  of  the  service. 


LINOTYPE 


Wise  Publishers  Will 
Install  These  Modern 
Mergenthaler  Models” 

— Shreveport  Times 


Lima,  O. — Ernest  Neitzke  has  left  the 
News  staff  and  is  now  with  the  Avi¬ 
ation  Corps  at  San  Antonio. 

Tom  Freeman,  of  Ada,  O.,  has  suc¬ 
ceeded  Ambrose  Falk  on  the  Times- 
Democrat  reportorial  staff. 

Bob  Davis,  who  has  been  covering 
police  for  the  News,  is  now  doing  simi¬ 
lar  work  for  the  Morning  Gazette. 

Howard  L.  Burba,  editor  of  the 
Times- Democrat,  is  back  from  a  vaca¬ 
tion  spent  in  the  southern  part  of  the 
State. 

Harold  (Sensei,  former  City  Hall  re¬ 
porter  on  the  Tlmes-Democrat,  is  doing 
general  assignment*  work  on  the  Ari¬ 
zona  Gazette,  Phoenix. 


UHor^ 


MODEL  17 
LINOTYPE 
Double 
MaRHZine 
with 

Auxiliary 


MODKI.  U 
LINOTYPE 
1  lirceMa^- 
zines  with 
Auxiliary 


PORTLAND,  Ore. — Fred  G.  Taylor, 
for  the  last  three  years  an  Oregon¬ 
ian  copy  reader,  has  joined  the  Marine 
Corps.  ’* 

Harry  Frye,  of  the  Oregonian  copy 
desk,  has  been  named  telegraph  editor 
of  the  Telegram.  He  takes  the  place 
of  George  Nelllst,  who  has  gone  to 
Seattle  to  work  for  the  Associated 
Press. 

Lawrence  Lockley,  of  the  Journal 
staff,  has  quit  to  go  to  the  Oregon  Ag¬ 
riculture  college.  He  Is  the  son  of 
Fred  Lockley,  special  writer  for  the 
Journal. 


MODEL  19 
LINOTYPE 
Two  Maea- 
zineR  with 
Auxiliary 


We  have  a  Linotype  for 
every  office  at  a  price 
and  upon  terms  within 
the  reach  of  every  printer 


Publish  War  Review 
The  New  York  Tribune  Aasoclatlon 
has  just  published  “Three  Years  of  the 
Great  War,”  a  comprehensive  review  by 
Frank  H.  Simonds,  associate  editor  of" 
the  Tribune,  constituting  the  summaries 
written  by  him  at  the  end  of  July,  1915, 
July,  1916,  and  July,  1917. 


CANADA.— W.  J.  Douglas,  managing 
editor  of  the  Toronto  Mail  and  Em¬ 
pire,  is  back  at  his  desk  after  an  en¬ 
joyable  fishing  trip  to  the  Cuckoo  Val¬ 
ley  Fishing  Club’s  preserves  in  Grey 
(Tounty. 

J.  H.  Woods,  managing  editor  of  the 
Calgary  Herald,  and  president  of  the  (Ta- 
nadian  Press  Association,  who  is  tak¬ 
ing  personal  charge  of  the  publicity  bu¬ 
reau  in  connection  with  the  Canadian 
war  loan,  returns  to  (Talgary  at  the  end 
of  the  week  for  a  few  days,  after  which  Canadian  use. 


MERGENTHALER 
Linotype  Company 


Tribune  Buil(Jing,  New  York 
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COMMISSION  CALLS  FOR 
PAPER  REPORT  TUESDAY 


Federal  Trade  (]oinmis»ion  Asks  News 

Print  Manufacturers  to  Submit  Detail¬ 
ed  Information  Concerning  Conditions 

In  News  Print  Industry — Weekly  and 

Monthly  Rei>orts  Wanted. 

New.s  print  manufacturers  mu.st  mail 
their  first  report  concerning  con.iiticcis 
in  the  news  print  industry,  as  recently 
ordered,  to  the  Federal  Trade  Commis¬ 
sion,  on  or  l)efore  Tuesday,  Seidember 
2.5.  for  the  week  iireceding.  The  month¬ 
ly  report  for  September  must  he  mailed 
on  or  l>efore  October  5. 

The  Federal  Trade  Commission  an- 
nounres  that  "the  information  required 
t»y  this  report  i.s  ordered  to  Ijc  fur¬ 
nished  jnir.suant  to  the  authority  of  the 
Commis.sion  under  sulKlivi.sion  of  h  of 
.section  6  of  ‘An  Act  to  create  a  Fed¬ 
eral  Trade  Commission  to  define  its 
IKTwers  and  duties,  and  for  other  pur- 
po.ses.’  ’’  Failure  to  mail  the  report 
within  the  time  required  will  involve 
the  forfeiture  of  the  sum  of  $100  for 
each  and  every  day  of  the  continu¬ 
ance  of  such  failure.  Any  person  who 
shall  wilftilly  make,  or  cause  to  be 
made,  any  fal.se  entry  or  statement 
of  fact  in  the  rejtort  .shall  l>e  subject 
to  a  fine  of  not  le.ss  than  $1,000,  nor 
more  than  $5. <100,  or  to  imprisonment 
for  a  term  of  not  more  than  three 
years,  or  to  both  such  fine  and  im- 
(irisonment. 

PRINT  PAPER  REPORT. 

The  report  calls  fir.st  for  the  num- 
l>er  of  machines  run  on  print  pap-‘r 
during  the  week,  also  the  capacity  (in 
tons),  and  the  hours  run.  If  the 
week’s  run  of  any  machine  was  more 
or  less  than  144  hours,  reasons  for 
•same  mu.st  be  given.  Other  items 
a.sked  for  follow: 

"Total  print  paper  on  hand  at  be¬ 
ginning  of  week. 

"Total  print  pajier  made  during 
week. 

"Total  jirint  iiajier  shipped  and  in¬ 
voiced  during  week.  Itolls  to  contract 
cu.stomers.  Kolls  to  other  customers. 
Sheets  to  contract  customer.s.  Sheets 
to  other  customer.s. 

"Total  print  paper  on  hand  at  end 
of  week. 

“Total  print  jiaper  made  from  Jan¬ 
uary  1.  of  this  year,  up  to  and  in¬ 
cluding  the  week  covered  by  this  re¬ 
port. 

“Total  print  paper  made  for  corre- 
siHinding  period  from  January  1  of 
last  year." 

Then  follow  numerous  questions 
concerning  sulphite  pulp,  ground  wood 
pulp,  and  pulp  wood. 

The  monthly  print  paper  report 
calls  fof  more  detailed  information. 
For  each  shipment  during  the  month 
manufacturers  must  "give  the  name 
of  the  buyer,  addre.ss,  grade  of  pa¬ 
per.  net  price  jier  100  pounds,  f.  o.  b. 
mill,  and  whether  contract  or  current 
transaction,  (.'ontract  shipments  of 
the  same  grade  to  the  same  cu.stomer 
at  the  same  price  may  l>e  totalled." 

Contracts  made  during  the  month 
must  lie  listed.  Manufacturers  are 
asked  to  give  the  name  and  address 
of  the  buyer,  quantity  and  grade  con¬ 
tracted  for,  period  c-ovcred  hy  con¬ 
tract.  net  price  per  100  pound.s,  and 
old  price  of  renewals. 

Print  paper  orders  must  lie  listed 
also.  For  each  order  accepted,  but  not 
tilled  during  the  month,  the  manufac¬ 
turers  are  asked  to  give  the  name  and 
addn-ss  of  the  buyer,  quantity  and 
grade  sold,  net  price  per  100  pounds 
f.  o.  b.  mill,  month  of  delivery. 


Print  paper  quotations  are  asked 
-for  also.  For  each  price  quotation  for 
print  paper  made  during  the  month, 
the  Commission  asks  tor  the  name 
and  address  of  prospective  buyer, 
quantity  and  grade  quoted  on,  net 
price  per  100  pounds  quoted,  and 
whether  accepted  or  rejected. 

llecords  of  print  paper  commit- 
ment.s,  print  paper  purchases  or  loans, 
record  of  .sulphite  shipments,  sulphite 
receipts,  ground  wood  shipments,  and 
ground  receipts,  are  a.sked  for  also  In 
detailed  form. 

'I’i.e  following  is  taken  from  the  Paper 
Mill  II  speaks  for  itself. 

‘"I"ie  feeling  among  news  print  manu¬ 
facturers  concerning  this  innovation  on 
the  part  of  the  Federal  Trade  Commis¬ 
sion  i.s  that  it  will  reveal  business  infor¬ 
mation  that  .should  be  kept  secret. 

"  ‘The  object  of  these  report.s,'  a  well 
known  new.s  print  manufacturer  in  this 
city  said  to-day.  ‘is  undoubtedly  to  aid 
the  publi.shers  by  making  public  the 
facts  that  the  News  Print  Manufactur¬ 
ers’  .Association  collected. 

’’  ‘The  trouble  with  such  a  scheme  Is 
that  the  consumers  of  our  pajier  will 
know  the  intimate  details  of  our  organl- 
zation.«  when  their  only  concern  is  to 
.see  to  it  that  we  fill  our  contracts.’  " 


RESTRICT  USE  OF  PAPER 


Spain  Prohibits  Paper  Exports  -  Size  of 

Italian  Magazines  Cut. 

A  Spani.sh  royal  order,  issued  recently, 
prohibits  the  exportation  of  all  paper 
and  board  except  hand-made  paper,  pa- 
j)er  cut  into  .sheets  for  envelopes  and 
writing  paper,  cardboard  cut  into  boxes 
and  other  articles,  straw  packing  paper, 
and  cigarette  paper.  No  paper  clip- 
Iiing.s,  wa.ste  paper,  or  rags  may  be  ex¬ 
ported. 

In  Italy  office  and  writing  papers,  ex- 
cejit  legal  pat>ers.  may  be  manufactur¬ 
ed  and  sold  in  single  sheets  only.  No 
po.sters  larger  than  twelve  square 
inches  may  lie  used,  ana  «.’!  handbills 
and  circulars  are  prohibitetl.  Italian  of¬ 
ficial  publications  are  to  lie  suspended, 
or  reduced,  wherever  pos.sible,  and  mag¬ 
azines  are  to  lie  cut  to  one-quarter  of 
the  size  which  was  used  prior  to  June  1, 
1915. 

According  to  an  Italian  manufactur¬ 
er,  no  cellulose  has  lieen  shipped  into 
Italy  for  more  than  two  months,  and 
there  seems  to  be  little  chance  of  im¬ 
porting  any  soon.  Italy’s  chief  source 
of  supply  of  wood  pulp  and  cellulose  has 
been  Scandinavia. 

Shortage  of  Reporters 

There  is  a  decided  shortage  of  good 
reporters  and  copy  readers  in  Detroit, 
according  to  Walter  I.,ongley,  city  edi¬ 
tor  of  the  Detroit  Journal.  Mr.  Long- 
ley  said  Tuesday  that  he  had  lo.st  four 
good  men  in  the  last  week,  and  had 
been  able  to  get  only  one  to  help  fill  the 
vacancy.  There  are  plenty  of  “cubs" 
availalile,  however,  Mr.  I^ongley  said, 
but  these  are  not  wanted.  Duke  Wel¬ 
lington.  city  ediioi'  of  the  Free  Press, 
has  just  returned  from  a  .scouting  trip 
Ka.st  in  .search  of  reporters,  and  reports 
that  he  was  unable  to  get  as  many  men 
as  he  needed. 


Pres.s  Club  DisbanuK 
The  Hou.ston  (Tex.)  Pre.ss  Club,  or¬ 
ganized  by  Houston  newspaper  men 
almut  .seven  years  ago,  formally  ceased 
to  exi.st  on  September  12,  being  suc¬ 
ceeded  by  an  organization  known  as 
the  Khaki  (’luh,  which  will  be  conduct¬ 
ed  .solely  for  the  lienefit  of  the  enlisted 
men  at  Camp  Ixigan,  the  National  Guaird 
training  camp  at  Houston. 


MORE  PAPER  MANUFACTURED 


Report  Shows  Increase  in  August  Over 

July  in  Production  and  Shipments. 

R.  T.  Houk,  jr.,  acting  secretary  of  the 
News  Print  Manufacturers’  Association, 
this  week  completed  a  monthly  state¬ 
ment  of  production,  shipments,  and 
stocks  of  news  print  paper  on  hand  for 
the  month  of  August,  which  shows  an 
increase  over  the  previous  month  of 
both  production  and  shipment.s. 

“Not  only  was  more  paper  manufac¬ 
tured,”  says  Mr.  Houk,  “but  an  amount 
more  nearly  equal  to  maximum  was  pro¬ 
duced  than  during  the  previous  month. 
While  shipments  during  August  were 
larger  than  during  July,  the  per  cent,  of 
maximum  .shipped  was  only  97.2  per 
cent.,  against  97.9  per  cent.  In  July, 
which  situation  is  represented  by  an 
Increase  in  stocks  on  hand  at  the  end 
of  the  month  of  approximately  4,000 
tions. 

"In  comparison  with  the  statistical 
situation  in  August  of  last  year,  this 
report  .shows  that  this  year  99.5  per 
cent,  of  maximum  was  produced,  against 
89.3  per  cent,  last  year,  an  actual  in¬ 
crease  of  over  150  tons  a  day,  although 
the  maximum  productive  capacity  de¬ 
creased  ov’er  400  tons  a  day.  Although 
shipments  in  August,  1917,  are  slightly 
lower  than  in  Augu.st,  1916,  a  much 
larger  percentage  of  maximum  was 
.shipped  and  stocks  declined  over  11,000 
tons,  or  aliout  18  per  cent.” 


REOPEN  NEWS  PRINT  INQUIRY 

Manufacturers  to  Present  Their  Side  Be¬ 
fore  Canadian  Commissioner. 

The  Canadian  news  print  inquiry  is 
to  be  resumed  within  a  week  or  ten 
days,  according  to  an  announcement 
made  by  Commissioner  Pringle.  For 
some  months  Auditor  Clark.son  and  Mr. 
Pringle  have  been  going  over  the  costs 
of  news  print  manufacture  and  are 
about  to  hear  the  arguments  of  the 
manufacturers. 

According  to  Mr.  Bothwell.  of  the 
Brompton  Pulp  and  Paper  Company, 
new.s  print  should  be  selling  at  around 
3t4  cent.s.  Other  manufacturers  hold 
to  the  same  view',  so  that  they  expect 
to  convince  the  Commis.sioner  of  the 
ju.stice  of  their  claim.  On  the  other 
hand,  the  publishers  ‘claim  that  the 
present  price  is  high  enough  and  will 
fight  any  advance. 


LESS  PAPER  FOR  FRANCE 


Manufacturers  in  Norway  and  Sweden 
Are  Cancelling  Their  Contracts. 

According  to  recent  cable  dispatches 
from  Paris,  the  Inter-Ministerial  Press 
Committee  has  been  advised  that  Nor¬ 
wegian  print  paper  manufacturers  have 
just  cancelled  their  contracts,  invoking 
as  a  pretext  force  mnjcure  in  the  shape 
of  the  German  submarine  blockade.  A 
similar  step  has  been  taken  by  the 
Swedish  manufacturers,  on  the  ground 
that  the  export  of  print  paper  has  been 
forbidden  by  the  Swedish  Government. 

As  the  French  newspapers  draw  50 
per  cent,  of  their  supply  from  Scandi¬ 
navia.  it  is  foreseen  that  they  very  soon 
will  be  obliged  again  to  reduce  the  size 
of  their  sheets.  The  recent  increase  In 
price  only  effected  an  economy  of  15  to 
18  per  cent,  in  consumption  of  paper. 


Publish  News  Print  Bulletin 
The  bureau  of  general  information  of 
the  University  of  California  has  publi.sh- 
ed  a  bulletin  on  “The  News  Print  Situ¬ 
ation”  which  is  de.signed  to  “a.ssist  .small 
newspaper  publishers  of  California  to 
meet  the  news  print  situation.” 


AUGUST  I'lGURES  SHOW 
ADVERTISING  LOSSES 

A.  N.  P.  A.  Committee  on  Paper  Issues  ' 
Statement  Covering  93  Newspapers  in 
21  Cities,  Showing  Slight  Loss — Year's 
Showing  Is  Entirely  Satisfactory, 
However, 

A.  G.  McIntyre,  special  representative 
of  the  Committee  on  Paper  of  the  Amer¬ 
ican  Newspaper  Publishers  Association, 
has  Issued  a  bulletin,  dated  September 
15,  giving  statistical  data  regarding  the 
advertising  carried  by  the  newspapers  of 
twenty-one  cities  during  August,  1917. 

This  report  which  includes  93  news¬ 
papers,  shows  that,  in  the  aggregate, 
they  carried  46,171,218  agate  lines,  a  loss 
of  103,850  lines,  or  2  per  cent. 

The  eight  months  of  1917,  however, 
show  an  Increase  of  10,308,263  lines,  an 
increase  of  4.7  per  cent. 

During  August,  Eastern  cities,  as  rep¬ 
resented  by  New  York,  Philadelphia,  and 
Buffalo,  show  a  loss  of  thlrty-slx-hun- 
dredths  of  1  per  cent.  The  Middle  West, 
repre.sented  by  Chicago,  CHeveland,  De¬ 
troit,  Cincinnati,  Milwaukee,  St.  Louis, 
and  Indianapolia  show  a  decrease  of  11.8 
per  cent.  The  cities  of  Minneapolis,  St. 
Paul,  and  Kansas  CSty  .show  an  lncrea.se 
of  6.5  per  cent.  Pacific  Coa-st  territory, 
Los  Angeles,  San  Francisco,  and  Port¬ 
land,  show  an  increase  of  7.2  per  cent., 
while  the  Southern  territory,  represent¬ 
ed  by  Baltimore,  Washington,  Atlanta, 
New  Orleans,  and  Houston,  show  an  in¬ 
crease  of  10.9  per  cent. 

Included  in  the  report  is  a  chart, 
showing  the  trend  of  advertising  by 
months,  also  tabulated  figures  of  the  ad¬ 
vertising  for  the  years  1914,  1915,  1916, 
and  the  fir.st  eight  months  of  1917. 

August  is  the  “slowest”  month  In  the 
year  in  newspaper  advertising,  and  the 
figures  given  are  in  no  way  disturbing. 

Advance  reports  now  being  received 
indicate  that  September  is  to  be  a  big 
month  for  newspaper  advertising,  and 
that  the  fall  season  starts  oft  with  a 
splendid  line  of  business. 


TO  PERMIT  SULPHUR  EXPORTS 


Canadian  Mills  Will  Be  Able  to  Secure 
Supply  from  United  States. 

The  Exports  Administrative  Board  has 
announced  a  list  of  commodities  whose 
conservation  Is  necessary  on  account  of 
the  limited  supplies  available  In  the 
United  States  and  the  needs  of  the  na¬ 
tion  In  manufacturing  war  materials. 

Sulphur,  so  necessary  in  the  manufac¬ 
ture  of  news  print.  Is  placed  upon  the 
embargo  list,  but  exports  of  this  com¬ 
modity,  in  reasonable  quantities,  to  Ca¬ 
nadian  paper  mills  will,  it  Is  believed, 
be  permitted  by  license.  In  spite  of  the 
fact  that  the  supply  is  said  to  be  lim¬ 
ited.  Under  the  licensing  rules  Is  found 
a  clause  permitting  exports  of  commod¬ 
ities  in  “certain  unusual  cases  when  such 
exports  will  contribute  directly  to  the 
immediate  production  of  important  com¬ 
modities  required  by  the  United  States.” 
This  provision  would  seem  to  cover  the 
question  of  sulphur  exports  to  Cana¬ 
dian  mills,  and  it  id  believed  that  no  dif¬ 
ficulty  will  be  found  in  assuring  to  these 
mills  their  needed  supplies. 


Journalism  Dean  Reinstated 
Will  H.  Mayes,  editor  and  publisher 
of  the  Brownwood  (Tex.)  Bulletin,  ha.s 
been  reinstated  as  dean  of  the  School  of 
Journalism  of  the  TTniversity  of  Texas 
Professor  Mayes  was  removed  by  a  for¬ 
mer  board  of  regents  at  the  instigation 
of  Governor  James  E.  Ferguson,  because 
Mr.  Mayes's  paper  had  opposed  Mr. 
Ferguson  in  his  campaign. 
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WAR  DRAINS  STAFFS  OF 
CANADIAN  NEWSPAPERS 


No  Profession  in  Canada  Has  Contrib¬ 
uted  More  Generously  to  World  Cause 
Than  Has  Newspaper  Business  Al¬ 
most  Every  Newspaper  Mourns  Death 
of  Some  Former  Employee. 

{Special  to  The  Editob  and  Pdbusheii.) 
Montreal,  September  18. — No  profes¬ 
sion  In  Canada  ha-s  contributed  more 
generously  of  its  members  to  the  war 
than  the  newspaper  fraternity  To  a 
very  large  extent  newspaper  mer.  were 
the  most  familiar  with  the  causes  and 
the  far-reaching  consequen'’'e.s  of  the 
world  war,  so  it  was  only  natural  that 
they  should  be  the  first  to  respond  to 
the  call  for  recruits. 

As  a  matter  of  fact,  Canadian  news¬ 
paper  men  from  Halifax  to  Vancouver 
have  enlisted  in  large  numbers,  and 
there  is  scarcely  a  paper  in  the  country 
that  does  not  mourn  members  who  have 
made  the  supreme  .sacrifice.  This  de¬ 
pletion  in  the  ranks  of  new.spaper  men 
affects  not  only  the  reportorial  and 
editorial  staffs,  but  the  busiicss  staffs 
as  well.  Many  of  the  bright,  alert 
young  advertl.slng  solicitors  enlisted  in 
the  overseas  forces  and  have  done  their 
bit  in  fighting  for  world  dernocrdcy. 

WIDESPREAD  SYMPATHY  W'lTH  CAUSE. 

In  a  short  article  it  would  be  impos¬ 
sible  to  enumerate  all  the  men  who  have 
gone  to  the  front,  but  a  few  out.standing 
figures  in  some  of  the  principal  centres 
will  indicate  the  widespread  sympathy 
of  newspaper  men  with  the  Allied  cau.se. 
Perhaps  one  of  the  most  outstanding 
figures  in  the  world  war  is  Major-Gen. 
Victor  Odl.um,  formerly  man.iging  edi¬ 
tor  of  the  Vancouver  World.  Gen.  0<i-' 
lum  fought  through  the  South  .\frican 
war  of  seventeen  years  ago,  as  a  pri¬ 
vate,  at  that  time  lieing  but  a  lad  of 
seventeen.  In  the  interval  between  the 
South  African  war  and  the  present 
.struggle  he  completed  a  college  eoursi' 
at  the  ttniversity  of  Toronto,  ard  then 
went  Into  journalism,  at  the  same  time 
keeping  up  an  intere.st  in  military  mat¬ 
ters.  At  the  outbi-eak  of  hostilities  he 
went  overs.»as  as  a  major,  but  quickly 
won  promotion,  and  for  the .  past  year 
or  more  has  been  in  charge  of  one  of 
the  Canadian  dlvi.sions.  Odium  is  the 
man  responsible  for  the  inaugurations 
of  the  trench  raid.s,  the  idea  being  his, 
and  it  was  under  his  personal  super¬ 
vision  thjit  the  first  raid  was  "pulled 
off." 

In  Toronto  many  prominent  news¬ 
paper  men  have  gone  overstM.-.,  a  num¬ 
ber  being  killed.  One  of  the  best- 
known  journalists  to  make  the  supreme 
.sacrifice  was  W.  Willi.son,  son  of 
Sir  John  Willi.son,  until  recently  editor 
of  the  Toronto  News.  Young  Willison 
was  himself  in  journalism  hi  pre-war 
days.  Stewart  Hyon.  formerly  manag¬ 
ing  editor  of  the  Globe,  Is  acting  as 
Canadian  Press  correspondent,  while 
several  men  from  the  Glolie  .i;id  various 
other  Toronto  papers  have  suffen-d  from 
wounds  or  death. 

MONTREAL  BDITORS  KII.I.ED. 

In  Montreal  one  of  the  outsianding 
journalists  to  make  the  supiv.ie  sacrl- 
flee  was  Lieut.  Walter  H.  Go'-den,  for¬ 
merly  city  editor  of  the  Gazette  and  at 
the  time  war  broke  out,  new.-i  editor  of 
the  Daily  Journal  of  Commerce.  He 
went  overseas  with  a  McGill  University 
battery  as  a  gunner,  won  pri-motion 
on  the  field,  and  was  killed  in  action 
about  a  year  ago.  Another  preminent 
Montrealer  was  Major  John  S.  Lewis, 
managing  editor  of  the  Montreal  Star, 
who  went  over  as  second  in  command  of 
a  Guards  battalion,  and  was  kiiied  in 


the  desperate  fighting  on  the  Somme 
last  fall.  As  an  indication  of  how  news¬ 
papers  offices  have  been  drained,  one 
need  only  mention  the  fact  that  thirty- 
eight  have  gone  from  the  office  of  the 
Montreal  Star,  and  .seven  from  a  .small 
newspaper  office,  such  as  the  .ljurual  of 
Commerce,  the  various  othe,'  jiapers 
furnishing  their  quota. 

In  Halifax,  Capt.  Itennis,  .son  of  Sen¬ 
ator  Dennis,  owner  and  editor  of  the 
Halifax  Herald,  has  been  overseas.  It 
is  not  too  much  to  say  that  the  new.s- 
paper  men  of  the  nation  have  made  a 
more  general  and  generous  rrspou.sH  to 
the  call  for  men  than  any  other  pro¬ 
fession  in  the  country. 


NEWS  WRITER  EXEMPTED 

Manacling  Editor  of  Better  Faniiiiig  Ex¬ 
cused  from  Serving  in  Draft  .Xrmy. 

The  first  case  on  record  in  Chicago 
where  a  news  writer  has  been  exempted 
from  service  in  the  National  Army  came 
to  light  recently  when  an  appeal  board 
decided  that  Glenn  Garlough  Hayes, 
managing  editor  of  Better  Farming, 
would  not  have  to  go  to  the  trenches. 
It  was  stated  his  articles  on  food  conser¬ 
vation  were  of  greater  value  to  the  na¬ 
tion  than  his  work  would  be  as  a  sol¬ 
dier. 

Fred  L.  Chapman,  president  of  the 
Farm  Press  Publishing  Company,  which 
publishes  Better  Farming,  wrote  to  the 
appeal  board  asking  that  Mr.  Hayes 
be  exempted.  He  stated  that  if  the  edi¬ 
tor  was  accepted  it  might  be  necessary 
to  suspend  publication.  Mr.  Chapman 
said  he  was  unable  to  assist  in  the  edi¬ 
torial  work,  owing  to  poor  health;  that 
his  son,  Fred  L.  Chapman,  jr.,  had  join¬ 
ed  the  Fir.st  Illinois  Engineers,  and  that 
an  a.ssociate  editor  is  now  engaged  in 
work  for  the  United  States  Department 
of  Agriculture.  He  also  declared  that 
Mr.  Hayes's  articles  on  con.servation 
were  2.  powerful  influence  in  teaching 
food  saving. 


•  NEWSPAPER  MEN  HONORED 


Are  Among  the  First  to  he  Named  Of¬ 
ficers  ill  New  National  \rmy. 

Uoy  W.  .Mcl.iaughlin,  formerly  with 
the  automobile  department  of  the  ('hi- 
cago  Herald,  was  the  first  man  to  re¬ 
ceive  appointment  at  Camp  Grant, 
Uockford.  111.,  as  a  member  of  the  Na¬ 
tional  .Vrmy.  He  was  made  sergeant- 
major  of  the  333d  Field  Artillery 
(heavy). 

Lieutenant  Jo.seph  Medill  Patterson, 
co-editor  and  publi.sher  of  the  Chicago 
Tribune,  was  among  those  w'ho  volun¬ 
teered  and  was  accepted  for  balloon  ob¬ 
servation  when  a  call  was  is.sued  re¬ 
cently  by  Col.  Henry  J.  Reilly,  formerly 
of  the  Tribune,  now'  commanding  the 
149th  Field  Artillery  at  Camp  Mills. 
.\mong  the  volunteers  for  airplane  ser¬ 
vice  who  answered  the  .sjime  call  was 
Sterling  B.  Parkinson,  formerly  of  the 
cla.ssifled  department  of  the  Chii-ago 
Herald.  Donald  H.  Robinson,  formerly 
of  the  classified  department  of  the  Chi¬ 
cago  Tribune,  has  been  made  a  sergeant 
in  Col.  Reilly's  regiment. 


Oeel  Visits  C.hicaicn 
Gt'orge  Creel,  chairman  of  the  nation¬ 
al  committee  on  ‘imblic  informationi. 
spoke  in  Chicago  recently  as  a  gue.st  of 
the  International  Lyceum  and  Chautau¬ 
qua  A.s.sociations.  It  was  bis  first  vl.sit 
to  Chicago  snee  his  appoin'ment  to 
office. 

Joins  New  York  Commercial 
liCwis  D.  Payne,  formerly  of  the  ad¬ 
vertising  .staff  of  McCall's  Magazine,  ha.s 
joined  the  advertising  staff  o*  the  New 
York  Commercial. 


W.  A.  WILLISON  TO  GO  ABROAD 

.Appointed  ('.anadian  Press  ('orrespon- 
dent  for  Canadian  Overseas  Forces. 

VV.  Willi.son,  son  of  Sir  John  Willi¬ 
.son,  formerly  editor  of  the  Toronto 
News,  has  been  appointed  Canadian 
Iiress  correspondent  for  the  Canadian 
over.seas  forces.  Mr.  Willison  succeeds 
Stewart  Lyon,  who  returns  to  his  post 
as  managing  editor  of  the  Toronto 
Glolie.  .Mr.  Lyon  only  took  the  position 


for  six  months,  and,  as  his  time  expires 
at  the  end  of  this  month,  he  is  return¬ 
ing  to  his  former  duties. 

Mr.  Willi.son  was  formerly  on  the 
News,  and  as  a  representative  of  that 
paper  vi.sited  the  French,  British,  and 
Canadian  fronts  on  two  or  three  occa¬ 
sions.  For  the  past  few  months  he 
has  been  acting  as  .secretary  to  the  Hon. 
W.  J.  Hanna,  Dominion  Food  Controller. 
He  takes  up  his  overseas  duties  right 
away. 


Your  Insurance 
Against  Fire 

Newspaper  publishers,  collectively,  spend  a  great  deal 
of  money  annually  for  fire  insurance. 

This  fire  Insurance  is  utterly  and  absolutely  useless 
and  worthless  almost  all  the  time. 

Notwithstanding  the  cost  of  these  fire  insurance  poli¬ 
cies,  a  great  deal  more  money  is  spent  in  fire  prevention, 
fire  fighting  apparatus,  watchmen  and  inspectors. 

The  reason  for  all  this  is,  of  course,  that  none  of  us 
know  when  fire  is  going  to  break  out — nor  can  we  tell 
how  much  damage  it  will  do. 

But  when  fire  does  come  along,  that  insurance  policy  is 
the  most  valuable  “scrap  of  paper”  imaginable. 

•S' 

Now  why  not  the  same 
rule  for  advertising? 

Advertising  campaigns  break  out  in  newspapers  with 
much  more  frequency  than  do  fires. 

It  is  impossible  to  tell  when  or  where  they  are  going  to 
happen — but  you  can  be  ready  for  them  when  they  do 
break  out. 

As  a  general  rule  such  campaigns  are  sprung  after  they^ 
have  been  planned — after  schedules  have  been  made  up — 
after  the  right  time  to  go  after  the  business. 

A  regular  campaign  of  advertising  in  THE  EDITOR 
AND  PUBLISHER  is  an  insurance  policy. 

You  keep  your  newspaper  constantly  before  the  big 
space  buyers  of  the  country.  You  do  not  know,  of  course, 
just  when  or  how  it  is  going  to  be  used,  but  you  do  know 
that  you  are  insured — that  you  have  your  lines  laid,  and 
that  by  constantly  furnishing  space  buyers  with  the  kind 
of  information  they  want,  you  will  be  there  when 
schedules  are  made  up,  and  not  be  compelled  to  be  satis¬ 
fied  with  the  salvage,  after  the  regular  fellows  have  got 
theirs. 

Advertising  is 
Business  Insurance 

The  Editor  and  Publisher 

Suite  1117  63  Park  Row,  New  York 
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TO  SPEND  S6,()(M),()00 

FOR  BOND  PROMOTION 

((’oiitiiiiirri  from  imt/e  5) 
i-ost  of  a  (■«>mpr«‘lionsivo  ccMinlinatcd  a<l- 
v<Ttis;nK  rampaiK-n,  friio  to  the  tx'st 
jiid^rnient  of  the  exixTt  and  disintorostod 
advortlsiiiK  mon  who  wont  to  Washing¬ 
ton  at  Mr.  Mi'Adoo'.s  roqnost,  and  laid 
ont  a  plan  which  their  expi'ricncc  dic¬ 
tated  was  economical,  ju.st,  in  line  with 
Mr.  .Mc.\d<Ki’.s  idea  that  all  forms  and 
media  mn.st  1«-  u.sed.  and  more  than  all 
would  ahsolutely  guarantee  the  sin-ce.ss 
«'  th  is.sue. 

The  War  ('redit.s  hill  anthorixes  seven 
and  a  half  hilllon.s  of  new  convertihle 
4  per  cent.  l>ond.s  subject  to  income 
surtaxes  and  war  exce.ss  profit  taxes.  Of 
these,  four  billions  are  for  the  new  loans 
to  the  .\llies.  the  remainder  to  convert 
the  !$*/4  per  cent.  I..iberty  I><ian  and  to 
refund  mi.scel  la  neons  Ismd  issues. 

The  Issuance  of  two  billions  of  war 
.savins  certificates  and  the  same  amount 
of  short  term  Treasury  certificates  of 
indebtedness  Is  also  provided. 

fonpress  refused  to  specifically  state 
that  any  particular  amount  of  the 
money  approprlatetl  for  expenses  should 
be  set  aside  for  newspaper  advertlsinR. 
Ilepre.sentative  John.son  of  Wa.shlnfrton. 
an  old  newspaper  man,  at  one  time  with 
the  Washinpton  (P.  C.)  Post,  tried  to 
Ket  an  amendment  to  the  bill  appro- 
l>riatinK  $2. 500. (too  for  newspaper  adver¬ 
tising.  The  House  refused  to  accept 
his  amendment.  Senator  Brady  of  Idaho 
attempted  to  have  the  Senate  .set  aside 
one-fourth  of  the  amount  appropriated 
for  promotion  for  advertlsinp:  purposes. 
He  took  this  action  after  the  Senate  had 
aftreed  to  use  one-fourth  of  one  per 
i-ent.  f-'r  promoting  purpo.ses  Instead  of 
on«-seventh  of  one  per  cent,  as  had 
tieen  asreed  to  by  the  House. 

Secretary  MoAdoo’s  e.stimate  of  one- 
fifth  of  one  per  cent.  Is  his  orlpinal  es¬ 
timate  and  Is  also  the  compromise  Ik‘- 
tween  the  two  percentafres  suppested 
by  the  two  hou.ses  of  Conpress. 

While  there  is  no  definite  statement 
of  the  Secretary  to  po  upon,  it  was  the 
opinion  of  many  at  Washinpton  if  the 
Secretary  does  not  use  newspaper  or 
mapiixine  advertislnp  for  the  Octobe  ■ 
loan,  he  will  eventually  use-  the  news¬ 
papers  and  mapazines  for  advertisinp 
.subsequent  loans. 

NKW  ItOfSE  Blbl.. 

Representative  Watkins,  of  Louisiana, 
chairman  of  the  Committee  on  the  Re¬ 
vision  of  the  I,aws  of  the  House,  has 
introduced  a  s<“parate  bill  known  as  H. 
R.  6' 11,  to"  appropriate  $1,380,000  to  pn 
fer  advertisinp  Lilx'rty  Loan  bonds  in 
the  newspapers.  The  bill  is  short  and 
reads  jis  follows: 

"That  there  be.  and  hereby  is,  appro- 
priattHi  out  of  the  Treasury  of  the  Cnited 
States  the  sum  of  $1,380,000  to  defray 
the  expenses  of  adverti.sinp  the  issue 
of  the  Lilierty  Loan  bonds,  now  offered 
by  the  I’nlted  States  (lovernment,  said 
advertisements  to  lx»  made  in  the  daily, 
the  weekly,  .semi-weekly,  and  tri-weekly 
newspapers  of  the  I^'nited  States. 

"That  out  of  the  above  amount  not 
leas  than  eipht  insertions  of  the  adver- 
ti.sement  shall  appear  in  the  newspapers 
deslpnated.  one-half  of  said  sum  l>elnp 
paid  to  the  daily  newspapers  and  one- 
half  to  the  other  newspapers  de.slpnat- 
ed.” 

Representative  Fitzperald  of  New 
York,  in  making  a  statement  to  the 
House  on  past  and  pending  expenses 
for  the  current  fiscal  year,  stated 
one  item  of  expense  as  follows: 

"Expenses  of  Issuance  of  additional 
bonds  and  certificates,  $17,927,064."  This 


OAKLAND  TRIBUNE  WILL  OCCUPY  ONE  OF  THE 
FINEST  NEWSPAPER  PLANTS  IN  THE  WEST 


NEW  HOME  OK  THE  OAKI.ANl)  TRIBUNE. 


WITH  the  acquisition  of  property  at  the  corner  of  Thirteenth  an(i  Kranklin 
Streets,  in  the  ja-ntre  of  the  financial  and  business  di.strict  of  Oakland,  Cal., 
the  Oakland  Tribune,  on  or  before  .lanuary  1.  I!tl8,  will  move  into  one  of 
the  largest  buildings  use<l  exclusivc-Iy  for  news|>aper  purpo.s<-.s  in  the  far  west. 

The  new  home  is  fiarticu’arly  well  suited  for  the  purposes  for  which  it  will 
be  u.sikI.  It  bas  a  frontage  of  sixty  by  one  hundred  feet,  facing  on  two  .streets, 
and  has  .six  llotir.s.  inclialing  the  meT/anine,  and  a  basement.  The  Tribune  will 
oci'Upy  the  cntir<‘  building  with  its  various  departments  and  job  office. 

The  i>res.ses  will  rest  upon  .separate  formdations  in  the  bas<'ment  and  extend 
up  through  the  first  floor  In  the  rear  of  the  building  and  be  visible  from  the 
street.  The  front  of  the  first  lioor  and  mexxanine  will  be  occu|)ied  by  the  business 
otll«-es  and  cir<'Ulntion  department.s.  Sound-firoof  partitions  will  .s<-parate  the 
presses  from  the  business  office  on  the  ground  Moor. 

The  buihling  is  of  reinforced  coiU'rete.  It  was  one  of  the  first  buildings  erect - 
<d  after  the  San  Kiancisco  fire  when  partii-u'ar  attention  was  directed  towards 
lire  and  earthquake-proof  construction.  It  was  built  with  the  idea  of  carrying 
heav.v  weights  on  the  various  floors. 

Work  of  e<iuipping  the  building  has  already  commenced  and  will  l>e  rapidly 
puslusl.  Title  to  the  proisu'H'  is  held  by  the  Tribune  Building  Com|>any,  a  .sep¬ 
arate  corporation. 


amount  may  be  Inserted  in  the  .seven 
billion  dollar  deficiency  hill  now  pending. 
Representative  Fitzgerald’s  .statement 
did  not  go  into  any  details  as  to  how 
this  money  was  to  be  spent  other  than 
It  was  an  expense  to  be  di.sbursed  by 
the  Treasury  Department. 

Following  are  some  pointed  and  illu¬ 
minating  excerpts  from  Secretary  Mc- 
.Xdoo's  te.stimony  before  the  Senate  Fi¬ 
nance  Committee  last  week,  as  taken 
from  the  official  report  of  the  hearing  on 
the  Bond  bill: 

"There  is  a  campaign  on  for  paid  ad¬ 
vertising  in  the  newspapers.  I  have 
not  committed  myself  to  any  sort  of  ad- 
vertl.sing  campaign,  but  I  wish  to  say 
if  it  fiecomes  necessary  to  sell  the.se 
bonds,  within  the  appropriation  you  may 
allow  me  for  the  purpose,  to  pay  for 
advertising,  what  difference  does  It 
make  whether  It  goes  to  the  newspapers 
or  as  compensation  to  people  for  .ser¬ 
vices  in  helping  us.  so  long  as  we  sell 
the  bonds  for  a  fifth  of  one  per  cent..  If 
we  can  sell  them  for  a  fifth  of  one  per 
cent.,  which  i.s  a  monumental  task?  Oth¬ 
ers  could  not  do  it:  Canada  could  not  do 
it.  In  Canada  they  paid  the  bankers 
three-eighths  of  one  per  cent.,  which  on 
our  la.st  loan  would  have  amounted  to 
$7,500,000.  That  is  what  Canada  would 
pay  now. 


"She  is  i)aying  that  percentage  to  the 
bankers  and  brokers  and  various  agen¬ 
cies  as  compensation.  We  pay  nothing 
to  our  bankers  and  brokers.  And  I  may 
ray  I  think  it  is  small  of  our  Govern¬ 
ment  to  refuse  to  pay  them  actual  out- 
cf-po<'kcf  expenses  for  the  services  they 
render  in  a  campaign  of  this  character. 
We  cannot  imperil  the  ability  of  this 
(!ov«‘rnmont  to  carry  forward  these 
great  flnam-ial  operations  becau.se  we 
hesitate  to  spenil  a  small  amount  on 
campaigns  and  tie  the  hands  of  men 
who  arc  carrying  forward  these  cam¬ 
paigns.  1  do  not  know  what  direction 
they  will  have  to  take,  except  to  a  cer¬ 
tain  extent,  but  I  do  know  that  what¬ 
ever  is  necessary  to  be  done  within  the 
limit  you  prescribe  for  the  sale  of  these 
bonds,  the  Secretary  of  the  Treasury 
might  to  b<>  in  a  position  to  do,  and  I 
want  fo  beg  with  all  the  earne.stness  I 
(•an  command  that  you  give  to  the  Sec- 
tetary  of  the  Trea.sury  an  appropriation 
of  one-fifth  of  one  per  cent.,  which  Is 
certainly  less  than  any  other  Govern¬ 
ment  has  required.” 

FIRST  I.IBKI’.TY  IXIAN  OAMPAIGK. 

Commenting  on  the  fact  that  there 
were  4,000.000  subscribers  to  the  first 
Liberty  Loan,  ten  times  as  many  as  had 
been  estimated.  Mr.  McAdoo  said: 

“But  free  advertising  space  was  giv¬ 


en  t'j  the  Government  in  the  campaign, 
some  of  It  by  newspapers  themselves, 
which  they  furnl.shed.  1  a.sked  for  no 
free  advertising  myself,  on  the  theory 
that  it  was  not  altogether  fair  for  the 
Government  to  request  the  new.spapers 
to  furnish  advertising  free.  Many 
newspapers  could  not  afford  to  do  It. 
."nd  those  which  could  have  furnished 
I’  free  world  have  put  tho.se  who  could 
m  t  in  a  c'ass  by  themselv’e.s.  Home 
new"pr.i>er.s,  however,  furnished  free  ad- 
ver'l  'nr,  and  many  department  stores, 
lrn’'ir.g  houses,  and  others  which  ad- 
vertls''  in  the  newspapers  used  their 
spare  for  Liberty  Bonds.  Ho,  as  a  mat- 
ti  r  of  fact,  we  got  an  immenne  amount 
of  free  adverti.sing  which  was  of  In- 
(sMmnlle  value.  A  great  deal  of  free 
advertising  was  given  on  street  cars. 
bMIbrards,  etc.  And  in  theatres.  I  con¬ 
fident!  y  believe  the  amount  contributed 
by  Individuals  and  banking  houses  and 
others  on  the  first  Liberty  Loan  cam- 
fiaign — 1  do  not  mean  only  in  money, 
but  in  volunteer  seiwice  and  in  adver- 
fi.s'ng  of  the  character  I  have  described 
—amounted  to  $2,500,000,  and  I  should 
not  be  surpirised  if  it  was  not  worth 
more  than  that  to  the  Government,  if 
that  be  true,  then  it  cost  about  $5,000,- 
000,  or  a  quarter  of  one  per  cent.,  to 
sell  the  first  two  billions  of  Liberty 
Bond.s.  It  la  true  we  had  an  over¬ 
subscription.  I  felt  that  I  could  not  ac¬ 
cept  the  amount  over-subscribed. 

“1  am  .satisfied  that  future  issues  of 
these  bonds  are  going  to  cost  a  great 
deal  more  than  the  first.” 

COST  $2,600,000? 

“The  co.st  of  tliat  (first  liberty  I.x)an) 
campaign  ui)6n  the  returns  we  have 
thus  far  had  of  actual  expenditures 
and  ur>on  the  estimates  that  the  Depart¬ 
ment  has  made  as  to  Items  not  yet  re¬ 
turned,  was  aliout  $2,600,000.  A  part  of 
that  is  e.stimated.  The  full  returns  are 
not  In.  That,  you  will  observe,  is  more 
than  one-tenth  of  one  per  cent,  of  the 
two  billion.s,  which  would  be  two  mil¬ 
lions.  i>aid  for  no  advertising  in 

that  campiaign.  We  had  the  enthusi¬ 
astic  .support  of  everybody:  banking 
houses  and  bankers  not  only  contrlbut- 
e<l  the  services  of  their  employees  In 
many  in.sjances  for  nothing,  but  they 
actually  printed  circulars  at  their  own 
expense  and  distributed  them.  Many  of 
them  suggested  that  they  ought  to  have 
the  franking  privilege,  and  I  myself 
should  have  been  glad  to  have  let  them 
have  it,  but,  of  course,  it  was  imprac¬ 
ticable. 

“The  Department  cannot  dl.scrimlnate 
if  it  goes  into  newspaper  advertising: 
it  must  adverti.se  in  every  new.spaper  of 
the  land.  Now,  the  estimates  submit¬ 
ted  to  me  .show  that  a  newspaper  cam- 
fuiign  of  fairly  respectable  proportions 
would  co.st  anywhere  from  a  million  and 
a  quarter  to  two  and  a  half  millions  of 
dollars  for  each  campaign.  That  would 
exceed  the  pre.sent  appropriation.  The 
la.st  estimate  I  had  for  an  advertising 
campaign  was  $2,600,000  for  one  bond 
issue. 

“Gbviou.sly,  I  could  not  engage  in  an 
advertising  campaign  at  that  rate,  even 
with  an  allowance  of  one-fifth  of  1  per 
cent.  But  it  may  be  necessary  to  use 
some  advertising'.  I  do  not  know  wheth¬ 
er  It  will  be  in  the  newspapers  or  In 
.some  other  form,  but  whatever  form  It  Is 
going  to  take,  it  would  have  to  be  paid 
out  of  the  appropriation  that  you  make. 
I  think  a  fifth  of  one  per  cent,  would  be 
enough  to  enable  me  to  see  daylight. 

“One-twentieth  of  1  per  cent,  will  be 
required  for  engraving,  judging  from 
the  experience  we  have  already  had. 
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"If  advertising  la  necessary,  I  want 
to  be  free  to  advertise. 

“SO.MK  ADVKRTISINQ.’' 

"My  suKBestton  is,  if  you  allow  me 
one -fifth,  1  am  Roing:  to  u.se  it  to  sell  the 
bunds,  and  if  some  advertising  would 
help  sell  them,  use  a  part  of  it  for  ad- 
verti.sing,  but  I  will  not  exceed  the  ap- 
pro{>riatiun,  whatever  it  may  be. 

"I  think  it  would  bo  extremely  un- 
wi.s<-  to  put  in  any  provision  of  law  as 
to  advertising.  That  Is  only  to  be  deter¬ 
mined  by  the  progress  of  each  cam- 
)>aign. 

"If  we  were  to  enter  upon  a  policy  of 
advertising  in  the  newspapers  it  would 
have  to  be,  as  I  .said  yesterday,  univer- 
.sal.  You  would  have  to  go  into  all  the 
paf)ers;  you  could  not  discriminate 
among  them,  and  if  you  do  it  at  all  I 
think  to  get  much  effect  you  would 
have  to  do  it  very  thoroughly.  If  such 
a  policy  were  adopted,  I  should  have  to 
a.sk  Congress  to  give  me  an  appropria¬ 
tion  in  addition  to  this  one-fifth  of  one 
per  cent.,  because,  as  I  .said  before,  upon 
the  payment  of  $2,600,000  for  advertis¬ 
ing  in  one  campaign,  I  would  have  to 
take  a  tenth  of  one  per  cent,  of  a  $2,600,- 
000,000  issue  for  advertising,  so  that  I 
would  not  have  any  leeway  under  the 
amount  allowed  for  conducting  the  cam- 
jtaign.” 

"The  one-fifth  of  one  per  cent,  is 
tentative.  I  cannot  tell  in  these  suc¬ 
ceeding  campaigns  what  the  cost  is  go¬ 
ing  to  l)e.  I  think  they  are  going  to  be 
increasingly  more  expensive,  but  in  the 
one-fifth  I  have  not  taken  into  con¬ 
sideration  the  cost  of  billboard  adver¬ 
tising.  The  la.st  time  all  of  that  adver¬ 
tising  was  given  free.  If  we  have  to  re¬ 
sort  to  that,  I  might  hold  that  we  would 
have  enough  to  pay  a  reasonable  amount 
in  that  direction.  I  think  if  we  engage 
in  paid  adverti.sing  at  all  it  is  going  to 
require  an  additional  appropriation  from 
Congress  besides  the  one-fifth.  . 

"I  am  willing  to  try  one  more  cam¬ 
paign  on  the  ba.sis  of  one-fifth  for  the 
lionds  and  a  tenth  of  one  per  cent,  for 
the  short-time  certificates  of  indebted¬ 
ness.  Now,  if  I  find  that  Is  not  going  to 
he  enoffgh  hecau.se  we  cannot  cove;"  the 
ground  fully,  or  becaxi.se  we  shall  have 
to  adopt  new  methods,  I  shall  come  back 
and  a.sk  for  another  appropriation.” 


KKOGNESS  DENOUNCES 
A.  B.  C.  AMENDMENT 

(Continued  from  page  7) 
in  advertising  which  ultimately  will 
kill  the  strangler. 

Suppre.ssion  of  the  circxilation  of  the 
"conlldential"  examiner's  report  of  the 
old  Assoi'iation  of  American  Advertis¬ 
ers  to  any  one  not  a  rnemtier,  cau.stsl 
the  death  of  that  A.s.sociation.  It  is  in 
the  hope  that  hi.story  will  not  lie  per¬ 
mitted  to  repeat  It.sxdf  that  I  am  writ¬ 
ing  you  my  views.  Too  many  as.socia- 
tions,  formed  for  the  good  of  truth  and 
advertising,  have  gone  on  the  rocks  l>e- 
cause  of  misconceptions  of  right  poli¬ 
cies  by  those  who  were  .seh'cted  to  direct 
their  courses. 

All  over  our  land  are  earnc.st,  sincere 
men  among  pulilishers  and  advertisers 
who  want  the  .screen  removed  from  be¬ 
fore  the  iight  of  truth  .so  it  may  shine 
undimmed.  It  is  universaliy  admitted 
that  dishone.sty  thrives  in  the  dark. 
Honest  men  do  not  fear  the  light. 

A  RBA-SONAHIJj  ASSUMPTIO.V. 

It  is  only  Ju.st  to  believe  that  ei'crg 
publisher  of  every  medium  which  is  a 
member  of  the  Audit  Hureau  of  tlrcu- 
lations  is  an  honest  man.  He  Joint'd  the 
Hureau  because  he  was  honest;  imd 
that  honesty  means  that  he  wants  ev¬ 
ery  advertiser  and  agent  to  know  just 


what  he  has  to  sidl  and  its  exact  quan¬ 
tity.  It  means  nothing  more,  and  it 
mi'ans  nothing  le.ss.  He  docs  not  want 
that  knowledge  restricted  to  memlK?r.s  of 
the  A.  K.  C.  He  wants  every  one  to 
know  it.  He  is  willing  that  his  com¬ 
petitors  shall  tell  it. 

If  the  publi.sher-memlK'r  of  the  A.  H 
C.  is  not  hone.st  and  masquerades  tike 
a  wolf  in  sheep's  clothing  among  hon¬ 
est  men,  nothing  will  change  his  prac¬ 
tice  more  quickly  and  more  certainly 
than  publicity  of  his  practice.  The  .\. 

H.  C.  should  not  .serve  as  a  cloak  for 
him  or  for  any  other  publisher  who 
wants  truth  suppre.s.sx'd. 

The  A.  B.  C.  by-law,  ami  particularly 
the  proposed  amendment,  protects  the 
di.shonest  publisher.  More  than  that — 
it  prohildts  the  honest  puliiisher  from 
doing,  while  a  memixer,  that  which  he 
is  at  lilierty  to  do  when  he  is  not  a 
memlM'r,  and  to  do  it  hone.stly,  justly, 
and  fairly. 

But  the  officials  of  the  A.  B.  are 
afraid  that  unre.stricted  privilege  to 
pulilish  the  auditor's  reports  and  pub- 
li.sher's  statements  by  competitors  will 
result  in  resignations  of  many  i>iiblish- 
ers  from' the  Bureau.  I  doulxt  it.  No 
hone.st  puldisher  will  resign  becau.se  of 
publication  and  circulation  of  the  truth 
alxout  his  own  puldication.  -Vnd  no 
hone.st  puidishe.r  will  print  alxout  his 
competitor  what  is  not  true.  If  he  is 
not  hone.st,  then — well,  that  is  anoth''r 
matter  which  brings  its  own  imnish- 
rnent.  As  Thk  Kditor  and  Bx  hi-ishkr 
rightly  .says  in  its  editorial,  "Tliere 
should  Iw  ample  pentxltles  for  rogues 
.  .  .  but  this  amendment  lu-opo.ses  pen¬ 

alties  for  honest  men.” 

COMX'ARISONS  VITAI,. 

The  A.  B.  C.  seems  to  think  that 
x'ompari.sons  of  circulations  are  odious. 
In  that  view  it  stands  counter  to  the 
be.st  business  practice  of  the  diiy,  which 
Ixclieves  that  cornpari.sons  Jire  vital  to 
Ixusines.s.  The  highly  specialized  cost 
.systems  of  to-day  are  ba.sed  on  com- 
pari.sons.  Without  comparisons  those 
systems  would  be  aimo.st  worthless. 

But  the  A.  B.  C.  does  believe  in  the 
practice  of  cornpari.sons  when  it  jn-o- 
motes  its  own  busines.s.  A  glance 
through  the  columns  of  the  A.  B.  C. 
Bulletins  will  dlsclo.se  th;xt  it  di.scredits 
the  accuracy  and  relialxility  of  putxlish- 
er.s’  .statements  to  the  United  State.s 
(lOvx'.rnment,  while  lauding  its  own 
.statement.s,  and  urged  the  repeal  of  the 
Federal  law  requiring  .such  statements 
of  publisher.s. 

But  for  the  present  all  newspaper  put)- 
lishers  must  make  semi-annual  state¬ 
ments  of  circulations  to  the  Unite  1 
States  Government,  and  are  required  to 
puixiish  tho.se  statements  in  their  own 
newspapx'rs.  Thus  they  become  public. 
Hut  the  United  states  (Inve.rnment  does 
not  prohibit  republieation  of  eompeti- 
tors"  or  their  oun  statements  by  pub¬ 
lishers.  There  is  no  penalty,  nor  should 
there  Ixe,  for  .pulilishing  the  truth. 

But  the  A.  B.  C.  by-law  prohibits  such 
publication.  Why?  In  the  interest  of 
"Truth  in  Advertising?"  No.  In  the 
false  Ixellef  that  thereby  it  will  perpetu¬ 
ate  'it.self. 

Is  that  the  primary  object  of  the  A. 
B.  C.  ?  I.iet  its  by-law  Sev.  1,  paragraph 
1,  an.swer; 

“Tlie  ixhjrot  of  tli«  .Audit  Hureau  of  Clreu- 
Intliins  la  to  make  examinations  bj  i|uallfle<I 
auditors,  of  any  and  all  bills,  news  agents'  and 
dealers’  reports,  papers,  and  other  records  con- 
slilered  by  Its  board  of  directors  necessary  to 
ascertain  all  the  facta  with  regard  to  the  clreu- 
latlou  of  any  and  all  ni'WHpaprrs,  magaxlnes, 
agricultural  trade  technical  and  class,  or  other 
pnblleatlons  which  are  members  of  the  Bureau, 
and  for  the  <llss<tnlnatlon  of  data  for  the  beneflt 
of  adrertlsera,  agents,  and  pa&ltskers." 

Itead  the  last  line  again:  "And  for  the  dis¬ 
semination  of  data  for  the  beneflt  of  adrertlsers, 
agents  and  pubUghert."  That  is  the  object  "for 


the  beiieOt  of  advertisers,  agents,  and  publith- 
ers,"  whether  they  la*  iiienila'rs  of  the  Bureau 
or  not. 

ItUicscll  Whitman,  the  managing  di¬ 
rector,  expressed  the  .same  thought  in  a 
letter  to  memlxers  on  (’hri.stmas  Kve, 
1914,  when  he  wrote: 

‘"I'he  iiinn  wIh>  Is  really  Interested  In  circu¬ 
lation  facts  is  the  advertiser,  and  he  thould  be 
piven  the  comjdetc  ehowiny  of  all  papers  con¬ 
cerned.  " 

Tliat  this  was  the  original  purpo.«'! 
and  object  of  the  Bureau  was  also  .set 
forth  in  its  tir.st  Brosiiectus,  ix'fore  its 
organization,  in  the  .seventh  paragraph, 
which  reads  as  follows: 

".All  are  agr«s'd  that  a  plan  should  be  evolved 
whereliy  tin-  advertiser  shall  be  able  to  know, 
wlH'n  lie  buys  space  In  a  publication,  exactly 
what  h<'  Is  buying.  And  thi:  honest  publisher 
desiris  to  be  able  to  demonstrate  to  the  satis¬ 
faction  of  all  of  his  customers  exactly  what  he 
is  s>  tlinp.  Thereby  preventing  unfair  competi¬ 
tion  with  publishers  who  have  no  repaid  for  the 
truth." 

The  result  of  that  general  agrt'ement 
and  objx'ct  was  the  A.  B.  C. 

The  A.  B.  C.  cannot  make  any  serious 
effort  to  determine  the  quality  of  any 
given  circulation  because  "(juality"  is 
too  elusive  an  element  to  measure  cr 
weigh  by  any  malhematical  proce.ss 
known  to  the  qualified  auditors  of  the 
A.  B.  C.  But  it  can  determine  quantity 
of  circulation  by  proven  mathematical 
proces.ses  because  quantity  has  measur¬ 
able  substance,  and  is  a  primary  neces¬ 
sity  to  quality.  There  can  lie  no  quality 
of  circxilation  without  quantity.  Wlien 
quantity  is  known  then  .some  e.stim'ate 
of  qxiality  can  lie  made. 

UKSTIUITINO  lUSSPl.M  I  NATION  OK  FACTS. 

And  data  on  that  qxiantity  of  circxila¬ 
tion  should  be  di.s.seminated  wiilely  "for 
the  iienefit  of  advertisers,  agents,  and 
publi.sher.s"  throughout  the  land. 


It  is  for  such  "dissemination  of  data” 
that  publishers  are  willingly  paying  the 
heavy  membership  dues  to  the  A.  B.  C. 
At  pre.sent  the  A.  B.  C.  di.saeminates 
the  data  to  aliout  90  Adverti.ser  mem- 
bers  and  85  Advertising  Agent  mem- 
ixers  of  the  .\.  B.  O. 

The  .American  New.spaper  Pulili.shers 
A.s.sociation  recognizes  more  th<an  300 
General  Advertising  Agents,  besides 
which  there  are  hundreds  of  other  good 
agents  doing  business  with  newspapers. 

Some  time  ago  the  Bureau  of  Adver¬ 
ti.sing  of  the  American  Newspaper  Pub¬ 
lishers  Association  published  a  li.st  of 
National  Advertisers  "compiled  from  the 
Bureau's  active  list,  representing  about 
three  thoxi.sand  of  the  best '  adverti.sers 
and  prosjiects  in  the  general  field.” 

Taking  these  two  lists  alone,  totalling 
S.-IOO  names  of  General  Advertisers  and 
General  Agent.s,  how  is  "di.ssemlnatlon 
of  data"  among  them  to  be  secured? 
The  Bureau  does  not  do  it.  It  distri¬ 
butes  the  data  among  fewer  than  200  of 
its  memlier.s.  Therefore  the  publishers 
themselves  must  .see  to  it  that  the  de¬ 
sired  data  ai'e  distributed  among  the 
other  3.100  advertis<*rs  and  agents  by 
such  means  as  will  be.st  secure  that 
result. 

NBW  BY-I.AW  Sl'fXiESTED. 

But  that  cannot  be  accomplished  so 
long  as  the  present  by-ltiw  exists. 
Therefore,  to  serve  and  fulfil  the  oliject 
of  the  A.  B.  C.,  as  expre.ssed  in  Sec.  1. 
Paragraph  1  of  its  by-law.s,  the  by-law 
(Sec.  11,  Paragraph  4,  sub-paragraph 
('.)  now  under  discu.ssion  should  be 
ameniled  to  read: 

".All  annual  audit  is  guaranteed  to  each 
publisher  •  member.  Publisher  •  mem¬ 
bers  shall  have  the  right  without  re- 


A  Newspaper  Cost  System? 

WHY? 

A  iiensiiapcr  iiuhiislier  slioiild  know  the  detailed  costs  of  everj 
departinetit  of  Ills  plant.  (Every  other  intelligent  large  manufacturer 
knows  his  costs.)  Otherwise  he  cannot  Intelligently  promulgate  nor 
change  a  business  or  niechanical  policy. 

An  ADEQUATE  cost  system  is  the  only  basis  on  which  a  construc¬ 
tive  system  of 

SCIENTIFIC  MANAGEMENT 

cun  be  formulated.  An  adciiiiute  cost  system  will  teach  you  where 
and  how  waste  and  duplication  may  be  eliminated. 

A.\'  ADEQUATE  COST  SYSTEl.tl  Is  the  only  method  whereby  yon 
may  k.NOtV  which  department  is  making  money  and  the  one  losing 
the  jirotit  that  the  other  department  makes. 

An  adeiinute  cost  system  is  an  INVEST.VENT  and  not  an  EXPENSE. 

An  ade(|uate  cost  system  DOES  NOT  involve  more  bookkeeping,  but 
rather  less. 

Newspaper  publishers  who  have  invested  in  our  service  declare 
iiniiualitiedly  that  it  is  the  best  INVEST.MENT  and  it  has  paid  the 
largest  dividends  they  have  ever  realized  from  a  similar  amount 
of  money. 

iVKlTE  FOK  THE  NA.WES  of  these  publishers  who  make  the 
above  statements  of  fact. 

Ours  is  the  ONLY  organization  of  its  character  serving  news¬ 
papers  exclusively. 

DICDDC  r  6TADD  SUrrSerric*  548  TRANSPORT A'HON  BLDG. 

rlCiKKL  V.  olAKK,  Corp*.  Chicago,  ill. 
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EXPERIENCES  IN  THE  ADVERTISING  FIELD 

Up-to-Date  Methods  Are  Essential  to  Success  in  These  Days  of  Sharp  Com¬ 
petition,  and  Specializiny  (Jets  Business  Much  Quicker  Than 
Generalities  Which  Fail  to  Attract  Attention. 

By  Hex  Cask. 


>(rirlion!>  to  publi>h  in  full  or  in  part, 
wiihnut  alterations  anil  without  ilercit, 
from  the  auditor's  reports  or  puhlinh* 
er's  statements  issued  h>  the  Audit  Bu¬ 
reau  of  (jrrulations." 

"Then  there  should  Ik*  ample  ix-nal- 
ties  for  roKues,"  as  The  Kuitok  anii  Bi'b- 
lasHEK  expresses  it,  who  delilM-rately 
violate  that  liy-law  in  an  effoi-t  to  de¬ 
ceive. 

In  ix-pard  to  the  "mail  vote"  on  the 
proi>o.si-d  amendment,  which  was  .«<-nt 
to  memlKTs  hy  the  Ixiard  of  directors,  it 
s<*ems  to  me  that  the  hoard  of  ilirectors 
overliMiked  a  ri-.solution  which  was 
unanimou.sly  adopted  on  June  IS,  lyiC, 
at  the  annual  meeting  of  the  Audit  Bu¬ 
reau  of  t'irculation.s,  and  which  the 
memliershi|i  has  not  since  repealed, 
which  n*ads: 

“Tliat  in  tin-  future  all  l•llUllf;e!l  to  lx-  iimde 
in  tile  liy-Iaws  vr  rules  of  tlie  A.  11.  C.  shall 
St  publishtd  ufid  submitUd  to  mtmbtrs  at 
hast  thirty  days  before  the  annual  meetimj.'' 

That  this  re.solution  is  hindiiiK  u|ioti 
the  hoard  of  directors  is  ivi-OKHized  hy 
it  in  the  A.  B.  C.  Bulletiti  No.  lit,  dated 
Ajiril  2S,  when — 

“In  arco’dancr  with  the  abate  rt  solution,  the 
board  of  directors,  at  its  meeting  of  Aiiril  14, 
unanimously  approtid  the  following  changes  in 
the  bj-laus,  to  be  inesinted  at  the  annual 
meeting,"  which  amendmi  nts  reduced  by  10 
/or  cent,  and  lo  per  cent,  the  dues  of  "reutgu- 
eines  and  pciiodicals,  including  trade,  techni¬ 
cal,  and  farm  papers,  paying  o  week  or 
more,"  and  inc'easid  newspapers  "Iwenly  per 
cent.  t-O  per  cent.)  of  the  sir-day  rate  for 
sienelar  circulation  to  be  pend  for  each  Sun¬ 
day,  weekly,  semi-weekly,  or  tri-weekly  issue." 

It  does  not  st-eiii  to  tiie  that  tlie  pro¬ 
posed  amendment  is  le/tal  at  this  tune. 

The  legality  of  that  resolution  was 
recognized  hy  the  Ixiard  of  directors  in 
the  April  5,  lill",  i.ssue  of  A.  B.  Bul¬ 
letin  No.  26,  on  the  first  page  of  which 
apiK-ared  the  following: 

**Auieuiluieuta  to  become  effective  mu.st  be 
gn-senteil  to  members  tUirty  days  in  advauci- 
of  tbe  aDu'jal  uieetiiitc,  adoptt-d  by  tbe  board 
of  directors,  ratilb'd  by  tbe  class  A  members, 
and  receive  a  two-tbirds  vote  of  all  ue-mbers 
voting  ni'ou  tiK-m  at  tbe  meeting." 

Inasmuch  as  the  proisisi'd  amend¬ 
ment  was  not  "presented  to  memlKis 
thirty  days  in  advance  of  the  annual 
meeting"  and  it  did  not  "receive  a  two- 
thirds  vote  of  all  memlx-rs  voting  ui»on 
them  tit)  af  the  meetiiiy"  it  cannot  now 
legaliy  "hi'come  eltective,’’  in  my  opin¬ 
ion. 


CANADA  ILL  PROMOTK 
LOAN  WHH  ADVEKTISINC 

(Continued  from  paye  b) 
preparing  a  si’hinlule  of  contracts  cov¬ 
ering  the  partii-ular  service  to  lx;  given 
hy  each  i>uoi;cation  in  t'anada.  This 
schedule  will  he  ready  for  sulnnis-sion  to 
us  some  time  this  wi-ek.  The  other 
three  agencies  have  meantime  s«*lected 
expert  copy  writers,  who  have  organiz¬ 
ed  thems«‘lves  into  a  copywriting  com¬ 
mittee.  As  soon  as  the  .size,  the  num- 
lx?r  and  the  character  of  the  ads  are  de¬ 
termined  they  will  si*t  to  work.  In  fact, 
they  are  already  dete.niining  the  gen¬ 
eral  tone  of  the  copy. 

"But  how  are  the  agencies  going  to 
divide  the  field?" 

"Brobahly,  according  to  some  geo¬ 
graphic  plan.  This  hasn  t  been  de¬ 
cided  yet.  There  were  two  suggestions 
— the  geographic  and  another,  that 
would  make  the  kind  of  contract  the 
determining  factor.  1  believe,  however, 
that  the  agencies  favor  th-;  geographic 
arrangement." . 

“Where  do  the  bond  dealers  come  in?" 

"The  Bond  Dealers'  Association  have 
a  publicity  committee,  which  will  su- 
ix'rvise  the  copy  to  be  used.  They  are 
providing  the  salesmen,  and  it  i«  na¬ 


tural  that  their  views  on  the  advertising 
should  In'  obtained.  In  a  sense  they 
will,  as  reiire.sentatives  of  the  Finance 
.Minister,  b3  our  employers.” 

“.\nd  the  jiublicity  bureau  of  the 
r.  I’.  A.?  ' 

PHESS  ASKED  TO  CO-OPEK.tTE. 

“We  h.4\  i  a  large  programme  before 
u.s.  In  audition  to  supervising  the  jiaid 
adverti.sing,  we  will  have  to  .see  that 
the  pre.ss  cooperates  as  extensively  as 
pu.ssible  in  other  publicity.  We  are  al¬ 
ready  bulletining  membcr.s,  pointing  out 
that  the  publicity  respon.siblity  has 
Ix'cn  practically  entrusted  to  the  pre.s.s, 
and  urging  them  to  publish  anything  we 
send  them.  We  will  supply  ideas  for 
editorial.s,  schemes  for  local  selling,  and. 
in  short,  many  items,  calculated  to  help 
place  the  issue  in  each  locality.  There 
were  37.000  sulcscribers  to  the  l.a.st  loan. 
We  want  to  increa.se  this  inirnlK'r  to 
at  lea.st  100,000.  That  difference,  if 
.secured,  will  be  the  victory  of  the  Ca¬ 
nadian  press." 

The  live  Canadian  adverti.sing  agen¬ 
cies,  which  were  selected  by  the  .special 
committee  of  the  C.  I*.  f o '  the  work 

in  connection  with  the  loan,  are: 
.McKim,  IJmitcd,  and  Desbaiats  .\dver- 
ti.sing  .\gcncy,  Bimited,  .Montiva!;  J.  J. 
Cibbon.s,  Bimited,  and  Norri.i-Bbtterson, 
Bimitcd,  Toronto,  and  .McConnidl  A 
Fergu.s.son,  Ixindon. 

It  has  not  yet  Ix-en  definitely  settled 
how  the  selling  campaign  will  be  con¬ 
ducted  by  the  bond  dealers.  In  view 
of  the  fact  that  the  (lovernmcnt  is  un- 
derbiking  such  exten.sivve  imblicity 
work,  commis.sion  to  the  brokers  will 
liroliably  cut  from  \  per  cent,  to  */4 
jier  cent.  This  will  doubtless  put  a 
.stop  to  any  advertising  by  individual 
tinanciul  hou.ses.  .\t  the  same  time, 
there  is  a  proposal  that  the  Bond  Dcal- 
er.s’  .\s.sociation  of  Canada  should,  as 
an  association,  do  .some  adverti.sing  sun- 
Iilementary  to  the  (lovernment  adver¬ 
tising. 


STOP  PUBLISHING  THE 
MONTREAL  DAILY  MAIL 


Six-Day  Morning  Newspaper  Suspciiils 
I'lililicalion  and  Provisional  Liipiiilator 
Is  .4|ipointed  by  Court  —  No  .Statement 
of  Liabilities — (xiniiers  Denies  Kiiiiior 
That  He  ^  oiild  Enter  Canadian  Field. 
.Montkkai..  September  20. — The  Mon¬ 
treal  Daily  .Mail,  six-day  morning  news¬ 
paper,  has  sus|>cnded  |>ublication  and 
its  affairs  are  being  wound  up.  The 
action  was  taken  on  a  petition  filed  by 
.M.  J.  O’Brien,  a  clerk.  There  was  no 
opiKjsition,  a  certified  ivsolution  of  the 
company  Ixdng  jiut  in  the  record 
acknowledging  in.solvency  "within  the 
meaning  of  the  winding-up  law  act  of 
Canada.” 

John  D.  Wallace,  a  chartered  accoun¬ 
tant,  was  afijiointed  provisional  liqui¬ 
dator  by  the  court  and  the  usual  notices 
will  be  given  for  the  fir.st  meeting  of  the 
creditors. 

No  announcement  has  Ix'cn  made  re¬ 
garding  liabilities. 

The  laid  annual  circulation  report 
gave  the  Mail  24.500. 


The  Kditou  and  PfBi.isHEn  is  author¬ 
ized  by  the  secretary  of  William  J.  Con¬ 
ners.  the  Buffalo  publisher,  to  deny  a 
rumor  that  has  been  current  in  news- 
pafier  circles  for  ten  days  that  Mr.  Con¬ 
ners  would  take  over  the  Montreal 
Daily  Mail  and  continue  its  publication 


There’s  .something  pathetic  about  an 
issue  of  a  newspaper  which  Is.  obvious¬ 
ly,  not  as  good  as  It  might  have  been 
made  with  the  facilities  at  hand. 


WHAT  I  believe  to  be  by  all  odds 
the  must  salient  factor  of  an 
advertisement,  especially  one  of 
the  intruductive  or  educational  nature, 
is  to  create  a  desire  in  the  reader's 
mind  to  possess  the  article  advertised 
or  take  advantage  of  the  offer  made, 
whatever  that  may  be. 

And  right  sadly  is  this  great  essential 
to  good  advertising  overlooked  by  mer- 
chandizers  in  general. 

'to  urge  tbe  people  to  buy  this  or  that 
when  in  need,  -is  nut  sutticient  in  it¬ 
self.  They  should  be  told  why  and  con¬ 
vinced  that  they  NEED  what  is  ad¬ 
vertised.  If  you  can  make  a  young 
man  I'ealize  that  he  should  go  to  col¬ 
lege  this  fall  dressed  spic  and  span, 
you  'have  an  excellent  chance  to  sell 
him  a  suit  of  clothes,  a  hat,  cane,  gloves, 
a  pair  of  shoes,  etc.  This  feature  in 
advertising  to  the  people  at  large  may 
be  rather  appropriately  compared  to 
the  epicure’s  bitters.  It  creaites  an 
afipetite. 

Not  long  ago  an  elderly,  staid,  and 
con.servative  manufacturer  of  mosaics 
in  Chicago,  was  solicited  most  persist¬ 
ently  to  install  a  typewriter  in  his  of¬ 
fice.  No  newfangled  thing  like  that  for 
him,  was  his  invariable  contention.  He 
was  used  to  a  pen  and  that  was  plenty 
good  enough.  Besides,  he  had  very  lit¬ 
tle  writing  to  do.  The  case  looked  hope¬ 
less  and  the  typewriting  company’s 
■senior  salesman  in  whose  territory  the 
worthy  gentleman  was  located,  aban¬ 
doned  the  idea  of  ever  making  the  sale. 

SEI,I.S  THE  TYPEWRITER  BY  CREATING  DESIRE 

.Vbout  that  time  a  young,  aggressive, 
and  wide-awake  junior  salesman  was 
a.ssigned  to  the  “prospect.”  He  learned 
that  the  mosaic  manufacturer  was  in 
the  habit  of  sending  hastily-penned  post 
cards  to  building  contractors,  request¬ 
ing  them  to  communicate  with  him  for 
estimates  on  any  mosaic  work  that 
might  be  called  for  in  their  spxiciflca- 
tion.s.  .\  strong  business  letter  was 
typewritten  by  the  youthful  salesman, 
on  line  quality  .stationery,  in  accord¬ 
ance  with  his  idea  as  to  what  the  mo- 
•saic  man  should  lx;  ‘  doing  in  the  way 
of  soliciting  new  contracts.  Taking 
this  letter  to  the  "prospect,"  the  sales¬ 
man  argued:  "Judging  from  the  un¬ 
businesslike  post-cards  you  have  lieeu 
mailing,  what  opinion  do  you  think  the 
contractors  form  of  your  standing  as  a 
bnsine.ss  house?  Do  you  think  they 
would  select  your  card  from  the  batch 
of  correspondence  of  similar  nature  they 
receive,  as  coming  from  a  company  be.st 
equipped  to  handle  a  big  contract?  Oet 
a  typewriter,  high-class  .stationery,  and 
get  after  every  building  contractor  in 
the  city,  systematirally.  and  in  impres¬ 
sive  fa.shion.  Then  you  will  undoubt¬ 
edly  be  given  the  con.sideration  you 
seek.  You  will  be  judged  hy  your  com¬ 
munications,  be  they  good  or  had." 

Quite  naturally  the  typewriter  was 
sold  on  the  spot.  The  desire  to  own 
and  use  one  had  been  created.  The 
sale  was  an  inevitable  consequence. 

SPECIAf.IZINC  IN  ADVERTISING. 

These  arc  days  of  specialization. 
There  is  scant  room  in  the  modern  busi¬ 
ness  establishment  for  the  man  who 
can  "do  almo.st  anything  required.”  We 
are  not  all  Julius  Cresars.  It  has  been 
ascertained  that  a  man  must  make  a 
specialty  of  one  thing  if  he  would  do 
it  up  to  present-day  requirements. 

Thinking  is  Intense  now-a-days.  The 
mind  digs  deep  right  now.  The  dream¬ 


er  and  romancer  have  had  their  flfng. 
Concentration,  individualization  is  the 
the  keynote  of  the  hour.  The  medicine 
chests  of  "cure  alls”  are  cobwebbed. 
The  "sure  cure”  is  selling  fast. 

A  case  somewhat  in  point  is  that  of 
a  real  e.state  broker  who  recently  went 
bankrupt  in  trying  to  sell  building  lots 
in  a  I..ong  Island  subdivision,  through 
large  display  advertisements.  He  was 
sfX'iiding  about  $750  a  week  for  adver¬ 
tising  until  the' end  came.  His  adver- 
ti.sements  were  too  general  In  charac¬ 
ter.  His  announcements  harped  upon 
"Ixits!  Lots!  Lots!”  People,  that  is 
the  people  he  aimed  to  interest,  didn’t 
want  “lots.”  They  wanted  ONE  lot 
uf)on  which  to  build  a  house.  It  was 
suggested  to  him  that  he  spend  about 
$18  the  next  week  and  run  a  small  ad¬ 
vertisement  in  two  leading  New  York 
morning  and  Sunday  newspapers,  read¬ 
ing:  "Will  sell  my  lot,"  etc.  He  re¬ 
ceived-  127  answers  to  the  small  "spe¬ 
cializing”  ads,  which  was  considerably 
better  returns  than  his  $750  in  “gen¬ 
eral”  adverti.sing  brought  him. 

In  no  way  does  this  reflect  upon  the 
value  of  the  large  space  at  first  used. 
The  mistake  was  solely  in  the  copy 
which  confu.sed  with  "lots.”  the  mind 
that  was  concentrated  on  buying  a 
homesite. 


NOMINATED  FOR  SHERIFF 


Vt .  S.  Haddock  of  Pittsburgh  Press  Wins 
Republican  Primary. 

(.Special  to  The  Epitor  and  Pcbi.isher.) 

PiTTSBi  ROH,  Pa.,  September  20. — Wil¬ 
liam  S.  Haddock,  circulation  manager 
of  the  Pittsburgh  Press  to-day  won  the 
Beimtilican  nomination  for  Sheriff  of 
■Vilegheny  County  in  a  spirited  contest 
over  three  opponents  at  the  primary 
election.  The  nomination  is  practically 
equivalent  to  election  in  November. 

Joi^Iih  N.  Mackrell,  political  writer 
on  the  Pittsburgh  Chronicle  Telegraph, 
who  .sought  the  Itepublican  nomination 
for  Coronor.  although  polling  a  heavy 
vote,  was  defeated. 


ASK.S  FOR  FREE  SERVICE 


Manufacturer  Wants  Mailing  List  .ind 
Press  Notire  Gratis. 

A  .scheme  for  getting  a  mailing  list  of 
prospective  customers  and  a  little  free 
puidicity  for  a  two-cent  stamp  is  out¬ 
lined  in  a  letter  from  the  Sharpies  Sep¬ 
arator  Company,  We.st  Chester,  Pa.,  to 
the  Independence  (.Mo.)  Examiner. 
request  is  made  for  the  names  of  sub- 
.scribers  to  the  Examiner  who  have  cows 
but  no  milking  machines  or  cream  .sep¬ 
arators.  The  letter  suggests  that  500 
or  1,000  names  might  be  sent. 

These  farmers  w'ould  then  receive  ad¬ 
verti.sing  matter  from  the  company,  and 
if  they  replied,  the  company  promised 
to  tell  the  local  dealers  alxiiit  it  and 
urge  them  to  advertise  the  milking  ma¬ 
chines  and  separators  in  the  newspaper. 
Besides  furnishing  this  list  of  prospects, 
the  paper  is  asked  to  run.  free,  a  notice 
that  farmers  who  .send  the  Sharpies 
Separator  Company,  their  names  will  re¬ 
ceive  a  lx»autiful  art  calendar.  The  in¬ 
centive  offered  the  paper  Is  the  proba¬ 
bility  that  the  local  dealers  will  adver- 
ti.se  to  .supplement  the  circulars  of  the 
company. 


Twenty  says,  "YES!”  Forty  says. 
— IF* — "  Sixty  say.s,  "Perhaps — 

but — " 


I. 


AD  FIELD  PERSONALS 

Howard  W.  Casler,  division  advertis¬ 
ing’  manager  for  the  metropolitan  area 
of  the  New  York  Telephone  Co.,  re¬ 
turned  this  week  from  Washington, 
where  for  four  months  he  has  been  en¬ 
gaged  in  Red  Cross  work. 

Alfred  MARSCHNEas,  for  many  years 
associate  editor  of  the  Midwest  Hotel 
Reporter,  in  Omaha,  is  now  publicity 
and  advertising  manager  of  the  Home 
Builders’  Company,  of  Omaha. 

William  Griffin,  former  editor  of  the 
Young  American  Golfer,  and  for  the 
past  two  years  a  member  of  the  ad¬ 
vertising  department  of  the  Seattle 
Pos-t-Intelligencer,  has  accepted  a  po¬ 
sition  in  the  San  Francisco  office  of 
Foster  &  Kleiser,  outdoor  advertising 
company. 

Wolcott  Hubbell,  advertising  mana¬ 
ger  of  the  Ellensburg  (Wash.)  Record, 
has  enlisted  in  the  army. 

E.  E.  Troxell,  executive  secretary  of 
the  Washington  Newspaper  Association, 
will  leave  Seattle  September  27  for  Chi¬ 
cago  to  open  a  Chicago  office  and  to 
organize  an  advertising  sales  force. 
From  Chicago  Mr.  Troxell  will  come  to 
New  York  to  open  a  New  York  office. 

Clayton  P.  Harvev,  manager  of  the 
classified  advertising  department  of  the 
Denver  (Col.)  Rocky  Mountain  News,  is 
a  member  of  the  draft  army. 

Ray  B.  Dtmoc,  advertising  manager  of 
the  Fort  Scott  (Kan.)  Tribune-Monitor, 
is  in  the  officers’  training  camp  at  Fort 
Sheridan,  111. 

Ensign  Rau-h  B.  Campbell,  of  the 
Naval  Re.serves,  formerly  with  the  Kan- 
.sas  City  Star  and  the  Minneapolis 
Journal,  has  been  appointed  publicity 
director  for  the  Northern  Division  of 
the  Red  Cross. 

John  McCool,  for  eighteen  years  con¬ 
nected  with  the  St.  Paul  Dispatch  in 
several  capacities,  la.stly  irt  ch.’irge  of 
foreign  advertising  accounts,  has  joined 
the  St.  Paul  Dally  News  staff,  where 
he  will  have  charge  of  the  similar  ac¬ 
counts. 

Samuel  P.  Johnston,  president  of 
the  San  Francisco  Advertising  Ciub,  is 
to  give  a  series  of  lectures  on  .ar  vertis- 
Ing  through  the  extension  division  of 
the  University  of  California. 

James  A.  Houijhan,  who  has  been 
with  the  Oakland  (Cal.)  Tribune  for 
eight  years  and  has  been  in  charge  of 
the  San  Francisco  branch  office  for  the 
past  live  years,  has  resigned  to  join  the 
Oakland  Enquirer.  He  will  be  in  the 
automobile  department. 

M.artin  G.  Anderson,  who  ha?  lieen 
with  the  New  York  office  of  the  Charles 
H.  Eddy  Co.  for  the  past  eight  year.s. 
this  week  joined  the  soliciting  forces  of 
Gilman  &  NicoU’s  New  York  office. 

T.  A.  Ballantyne,  former  special 
writer  on  the  Chicago  Dally  News,  is 
now  publicity  director  for  the  (3ood- 
rich  Tire  and  Rubber  Co.,  Akron,  O. 

H.  B.  Raymond,  formerly  with  the 
New  York  office  of  the  S.  C.  Beckwith 
special  agency,  is  now  in  charge  of  the 
company’s  Chicago  office. 

James  Braden,  who  has  resigned  as 
advertising  manager  of  the  Standard 
Motor  Parts  Company,  Cleveland,  is 
succeeded  by  Benton  G.  L.  Dodge. 

Hugh  Sharp,  formerly  a-ssistant  ad¬ 
vertising  manager  of  the  Harley-Davld- 
son  Motor  Co.,  Milwaukee,  has  been 
made  manager  of  the  bicycle  depart¬ 
ment. 

Charles  O.  Stumps  hns  been  trans¬ 
ferred  from  the  Cleveland  office  of  the 
\V.  F.  Davis  Machine  Tool  Company  *o 
the  main  office  in  New-  York,  and  will 
be  in  charge  of  the  advertising. 


The  Editor  »$;  Publisher  for  September  22,  1917 

Chappell,  as.sistant  advertising  Following  Newspapers  are  Members  of 

!r  of  the  De  Daval  Separator 

ly.  New  York.  Octolx'r  1  will  be-  XUI7  A  ITF^IX  Df  TDC  AIT  AC 

lanager  of  the  Winchester  Arms  I  OEl  V/f 

...n  ,.e  CIRCULATIONS 


J.  D.  Chappell,  as.sistant  advertising 
manager  of  the  De  Daval  Separator 
Company,  New  York,  Octolter  1  will  be¬ 
come  manager  of  the  Winchester  Arms 
Company,  New  Haven,  Conn. 

Clinton  A.  Down,  formerly  with  the 
William  H.  Rankin  ('ompany,  Chicag-o, 
has  succeeded  A.  M.  Franklin  as  ad¬ 
vertising  manager  of  the  E.  Kir.stein  i 
Sons  Company,  Rochester,  N.  Y’.  ; 

Howard  I,.  BEntoEN,  formerly  with  the 
St.  Louis  Republic  and  the  Post-Dis¬ 
patch,  is  now  with  the  advertising  de¬ 
partment  of  the  St.  Louis  Times. 

Fenn  H.  HossicK,  formerly  with  the 
advertising  department  of  the  Bur¬ 
roughs  Adding  Machine  Company,  De¬ 
troit,  is  now  assistant  advertising  man¬ 
ager  of  the  Nash  Motors  Company, 
Kenosha,  Wis. 

Harry  B.  Tovb,  former  advertising 
manager  of  the  Notion  and  Novelty  Re¬ 
view,  has  joined  the  advertising  depart¬ 
ment  of  Nugent’s,  the  Garment  Weekly, 
New  York. 

M.  A.  Bergfeu),  former  Eastern  rep- 
re.sentative  of  the  Chicago  Evening 
American  and  later  Eastern  representa¬ 
tive  of  the  Chicago  Herald,  has  been 
made  general  advertising  manager  of 
the  Herald,  with  headquArters  in  Chi¬ 
cago.  Mr.  Bergfeld’s  former  position 
will  be  filled  by  W.  R.  Willis,  who  has 
been  with  the  foreign  department  of  the 
New  Y’ork  American. 

F’ltna)  Darby,  former  as.sistant  adver¬ 
tising  manager  of  Beatty  Bros.,  Ltd., 
Fergus,  Ont.,  has  been  -ippointed  adver¬ 
tising  manager  of  the  Waterous  Engine 
Works  Co.*,  Ltd.,  Brantford,  Canada. 

W.  H.  Osgood,  formerly  with  Vogue, 
for  three  years  advertising  manager  of 
Vanity  Fair  and  recently  with  the  Sat¬ 
urday  Evening  Post,  h.is  been,  appoint¬ 
ed  business  manager  of  Puck. 

Will  P.  Green,  of  'Juiney,  Ill.,  has 
been  named  assistant  secretary  of  the 
National  Vigilance  Committee  of  the 
As-sociated  Advertising  Clubs  of  the 
World. 

Benton  G.  L.  IXidge  has  been  ap¬ 
pointed  advertising  manager  of  the 
Standard  Parts  Company,  of  Cleveland. 

P'reneh  Paper  Suspends 
Le  Reveil  Limitde,  a  French  paper 
published  in  Montreal,  has  gone  into 
voluntary  liquidation  without  any  state¬ 
ment  as  to  assets  and  liabilities  being 
made.  Le  Revell  was  published  under 
the  leadership  of  Tancrede  Marcil,  a 
violent  antl-conscriptlonist.  After  a 
short  time  he  changed  the  name  to  La 
Lilierte,  but  the  change  of  name  did  not 
bring  any  financial  or  other  strength  to 
the  publication,  and  it  was  soon  forced 
to  suspend.  It  had  only  a  very  small 
circulation  and  very  little  advertising 
percentage. 

Addresses  Cincinnati  Ad  Club 

Robert  E.  Ward,  publishers’  represen¬ 
tative,  of  Chicago,  last  Wednesday  ad- 
dre.ssed  the  Cincinnati  Advertising  Club 
on  “Adverti.sing  in  Smaller  Ohio  Cities.” 
Mr.  Ward  represents  forty-five  pubiica- 
tions  in  Ohio  small  towns,  and  was  'ible 
to  impart  Interesting  and  valuable  in¬ 
formation. 

Would  Protect  Flag 
.Voting  Governor  Will  P.  Hobby,  of 
Texas,  has  .sent  to  the  .special  se.ssion 
of  the  ly'gislature  a  mes.sage  recom¬ 
mending  enactment  of  a  law  amending 
the  act  passed  by  the  Thirty-fifth  Legis¬ 
lature,  providing  a  penalty  for  the  use 
of  the  United  States  or  Texas  flags  for 
advertising  purposes. 


And  grant  the  right  to  the  organization  to  examine,  through  qualified  aud¬ 
itors  or  independent  auditing  concerns,'  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  records 
considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


ALABAMA 


MONTANA 


.NEWS  . Birmingham  MINER  . Butte 

Average  circulation  for  June,  1917,  Dally  41,047; 

Siimlay,  45,.H8.  Printed  2,891,112  lines  more  Average  dally  13.781.  Sunday  22.343.  for  6 
advertlalng  than  Ita  nearest  competitor  In  1916.  months  ending  April  1.  1917. 


CALIFORNIA 


NEW  JERSEY 


EXAMINER  . . . . Los  Angeles 

A.  B.  C.  Audit  reports  show  largest  Morning  JOURNAL  . Elisabeth 

and  Sunday  circulation.  Greatest  Home  Dellv-  _ 

*'*'■  _  PRESS  CHRONICLE  . Paterson 

MERCURT-HBRALD  . San  Jose  _ 

Post  Offlee  Statement  . 11.434  rr^rToiisn 

COUHIER-NBWS  . Plalndeld 

Member  of  A.  B.  0. 


GEORGIA 

BANNER  . Athens 

A  (lit  edge  subscription — not  a  mere  circula¬ 

tion  claim. 

JOURNAL  (Clr.  55,428)  . Atlanta 

ILLINOIS 

HERALD-NEWS  (Clrcnlatlon  15.190) . Joliet 


THE  REGISTER  AND  TRIBUNE— Des  Moines 
OIrcoIation,  85.000  Dally,  70,000  Sunday. 

SUCCESSFUL  FARMING  . . Dea  Moines 

•More  than  800,000  circulation  guaranteed  and 
proven  or  no  pay.  Member  Audit  Bureau  of 
Circulations. 


KENTUCKY  . 


MASONIC  HOME  JOURNAL - Louisville.  Ky. 

(Seml-Montbly,  32  to  64  pages.)  Guaranteed 
largest  circulation  of  any  Masonic  publication  In 
the  world.  In  eicesa  of  90,000  copies  monthly. 


NEW  YORK 


COURIER  A  E.NQUIRER  . Buffalo 


IL  PROGRESSO  ITALO-AMERICANO  —  New 
lofk. 


. New  York 

The  National  Jewlab  Daily  that  no  general 
advertiser  should  overlook. 


VINDICATOR  . Youngstown 


PENNSYLVANIA 


. . 


DAILY  DEMOCRAT  . Johnstown 


TIMES-LEADER  . Wilkes-Barre 


LOUISIANA 


TENNESSEE 


TIMES-PICAYUNE  . New  Orleans  BANNER  . .Nashville 


MICHIGAN 


PATRIOT  (No  Monday  lasne)  . Jackson 

Last  Gov.  Statement — Dally,  .11,403;  Sunday. 
12,568.  Member  A.  B.  C.  and  A.  N.  P.  A. 
Flat  Rates — One  time  ads.  60  cents  Inch ;  yearly 
contracts,  85  cents  Inch;  position  20%  extrs. 


TEXAS 

CHRONICLE  . Houston 

The  Chronicia  gusrantaes  a  circulation  of 
42.000  dally  and  51,000  Sunday. 


MINNESOTA 

UTAH 

TRIBUNE,  Morning  and  Evening. .  .Mlnneap<dls 

HERALD  REPUBLICAN  . 

...Salt  Lake  aty 

MISSOURI 

POST  DISPATCH  . St.  Ix)ul8 

Daily  Evening  and  Sunday  Morning. 

Is  the  only  oew8pai)er  In  its  territory  with  the 
beautiful  Rotogravure  Picture  Section. 

The  POST-DISPATCH  sells  mure  pa|H'rs  In 
St.  Louis  and  suburbs  every  day  in  the  year, 
than  there  are  homes  In  the  city. 

Circulation  drat  six  months,  1917; 

Sunday  average  . 302,858 

Daily  and  Sunday  . 195,985 


VIRGINIA 

DAILY  NEWS-RECORD  . Harrlsonhura 

In  the  famous  Valley  of  Va.  only  paper  la 
the  richest  Agricultural  County  In  United  Staten 

WASHINGTON 

POST-I.NTELLIGENCEB  . Saattle 


ROLL  OF  HONOR 


The  following  pobllsbera  gnarantee  drcolatlon  NEBRASKA 

and  willingly  grant  any  advertiser  the  privilege 

of  a  carafnl  and  exhauatlva  Investigation.  - - - - - 

_  FBBIE  PRESSE  (Clr.  128,384) . Lincoln 

ILLINOIS  NEW  YORK 

SKA.NDINAVEN  .  Chicago  bOELLBTTINO  DELLA  SERA . New  York 
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URGE  GOVERNMENT  TO 
ADVERTISE  BOND  ISSUE 


PARAMOUNT  COMPANY 
PLANS  BIG  CAMPAIGN 


Use  from  Five  to  Ten  Thousand 
l.ines  of.  Paid  Advertisinf;  in  News* 
papers  in  Every  City  in  the  United 
S;ates  Having  a  Population  of  More 
than  Fifty  Thousand. 

The  Paramount  Pictures  Corporation, 
485  Fifth  Avenue,  .New  York,  will  u.se 
from  five  to  ten  thou.sand  lines  of  paid 
advertising  during  a  period  of  fifteen 
wwks  in  new.st>apers  in  every  city  in 
the  United  States  with  a  population  of 
more  than  50,000.  The  first  copy  will 
la-  (daced  next  month. 

This  is  a  statement  made  by  Fklwanl 
.V.  Mac.VIanus,  head  of  the  newly  organ¬ 
ized  .si)iH'ial  serial  advertising  depart¬ 
ment  of  the  Paramount  Pi<-tures  Cor- 
IK>ration,  to  a  representative  of  Tiik 
FkiiTOK  A.Ni*  P1B1.ISHKK  .Monday. 

The  Paramount  Corporation  has  an¬ 
nounced  that  it  is  going  into  the  new.s- 
papers  in  ,a  big  way  and  that  the  con¬ 
tracts  are  now  Is-ing  made  for  adver- 
ti.sing  I’aramount's  first  serial,  “Who 
Is  Number  One?" 

The  Paramount  (V)ri>oration  will  han¬ 
dle  the  adverti.sing  direct.  No  agents 
will  be  emidoyed.  When  the  first  copy 
will  be  plaivd  will  detn-nd  upon  when 
the  first  part  of  the  picture  is  re- 
lea.sed.  Mr.  .MacManus  said  Monday 
that  the  c-opy  would  l)e  placed  in  Octo- 
t>er  probably,  but  that  there  was  a 
chance  that  something  might  ari.se 
making  it  nece.s.sary  to  post|K>ne  plans 
until  Novemt»er. 

Mr.  MacManus  was  asked  ju.st  what 
.significance  could  Ih;  atfached  to  the 
fact  that  the  Parambunt  (Corporation 
has  gone  into  the  moving-pi<-ture-serial 
bu.sines;:. 

"It  means  that  the  Paramount  I’ic- 
tures  » 'orisiration  is  convinced  that  it 
must  find  .some  kind  of  a  picture  which 
can  t>e  advertised  in  the  newspapers," 
said  .Mr.  .MacManu.s.  "Uememlx-r  that 
1  am  now  talking  from  the  producers’ 
p«iint  of  view.  The  other  big  com- 
(lanies  will  Ih.-  com|H’lled  to  fall  in  line 
if  they  want  to  keei»  on  their  feet.” 

.Mr.  .M  a<-  Ma  nus  believes  in  newsiiaper 
advertising  for  motion  picture.s.  He 
knows  the  value  of  newsiiaper  .space. 
He  pr€-dicts  that  the  Paramount  account 
will  liecoine  one  of  the  leading  newspa¬ 
per  accounts  in  the  world. 


Y.  M.  C.  A.  Advertising  Course 
Frank  Leroy  Blanchard,  director  of 
♦  he  course  in  adverti.sing  offered  by  the 
Twenty-third  Street  T.  M.  C.  A..  New 
York,  announce.s  the  opening  of  the 
twelfth  annual  term  for  October  10.  Mr. 
Blanchard,  who  is  the  dean  of  adver¬ 
ti.sing  in.structors  engaged  In  Y.  M.  C. 
A.  work,  has  arranged  an  interesting 
programme  of  lectures  on  various 
phases  of  advertising  work,  to  run 
throughout  the  sea.son,  to  be  given  by 
men  of  di.stinction  in  the  advertising 
field. 


Church  Advertising  Cels  Results 
St.  John's  Universalist  Church,  at 
Muncie,  Ind.,  has  announced  that  it 
will  continue  its  newspaper  advertis¬ 
ing  another  year.  It  says  newspaper 
advertising  for  the  past  year  increased 
church  attendance  more  than  400  per 
cent.  The  pastor  has  been  experiment¬ 
ing  with  display  advertising  In  the 
newspapers,  and  he  says  returns  have 
lieen  so  gratifying  that  a  larger  volume 
of  advertising  will  be  placed  in  the 
next  year. 


Few  things  are  ever  put  forward 
through  Ijeing  put  oft. 


FRANK  F.  HILSON 
MADE  SPACE  BUYER 
FOR  H.  K.  McCANN 


Frank  F.  Hibson  has  been  appointed 
manager  of  the  media  department  of 
the  H.  K.  McCann  Co.,  61  Broadway, 
New  York.  Mr.  Hilson’s  first  experience 
in  merchandi.sing  was  as  branch  mana¬ 
ger  of  the  New  York  office  of  an  .-luto- 


Frank  F.  Hiuson. 

mobile  acces.sory  concern  where  he  ac¬ 
quired  a  valuable  foundation  of  s-dling 
knowledge. 

Nearly  six  years  ago  Mr.  Hibson  en¬ 
tered  the  employ  of  the  McCann  agency 
and  has  worked  through  practically 
every  department  until  for  the  last  year 
and  a  half  he  has  had  the  responsibility 
of  junior  .space  buying,  a-ssisting  J.  H. 
Hallman,  former  space  buyer,  who  is 
now  giving  all  his  time  to  his  duties  a.i 
treasurer  of  the  company. 

Mr.  Hilsoft  is  an  cnthu.siastic  believer 
in  newspaper  advertising. 

NORTHCEIFFE  ACTS  AS  HOST 


NeH>paper  Men  Guests  at  Lunelieon  in 
Honor  of  New  South  Wales  Minister. 
Lord  Northcliffe  was  host  at  a  lunch¬ 
eon  given  Tuesilay  at  the  Hotel  Gotham, 
New  York,  to  William  A.  Holman,  once 
a  mechanic,  then  a  labor  leader,  then  an 
editor,  and  at  present  Prime  Minister  of 
.New  South  Wales,  Australia- 

Included  in  the  list  of  invited  guests 
were  .Melville  K.  iStonc  and  Frederick 
Boy  Martin,  of  the  Associated  Press; 
Boy  W.  Howard,  of  the  United  Press 
.\ssociations;  Fred  J.  Wilson,  of  the  In¬ 
ternational  News  Service;  Carr  C.  Van 
Anda  and  F.  T.  Birchall,  of  the  New 
York  Times;  Bradford  Merrill,  of  the 
New  York  American;  Ogden  Beid  and 
Frank  H.  Simonds,  of  the  New  York 
Tribune;  H.  L.  Stoddard,  of  the  New 
York  Evening  Mail;  A.  IX  Noyes,  of  the 
New  York  Evening  Post. 


Advertising  Women  Meet 

The  first  regular  business  meeting  of 
the  I..eague  of  Advertising  Women  of 
New  York  was  held  Tuesday  at  the 
Adv'crtlsing  Club  of  New  York.  During 
the  winter,  the  programmes  will  con¬ 
sist  of  two  parts,  one  to  be  devoted  to 
a  practical  subject  in  advertising  and 
the  other  to  one  of  the  ethical  sides  of 
advertising. 


Head.s  Press  Club 

Julius  Liebman  has  been  elected 
president  of  the  Milwaukee  Press  Club 
to  sm-ceed  Lieut.  C.  C.  Manly,  who  has 
joined  his  regiment  at  (Jamp  Douglas.  ' 


.Norlliern  Indiana  Editorial  Association 
(ioes  on  Record  as  F'avoring  .4ppro- 
priation  to  .Advertise  Next  Issue  of 
Bonds  Dean  L.  Barnhart,  of  Roches¬ 
ter,  Named  President. 

The  Northern  Indiana  Editorial  As- 
.sociation,  at  its  annual  meeting  at  Wa- 
ba.sh,  on  ScptemlH-r  14  and  15,  adopted 
a  re.solution  favoring  paid  adverti.sing 
of  the  next  Lil)erty  Ix>an.  The  resolu¬ 
tion  follows: 

“In  the  huge  task  of  raising,  equip¬ 
ping,  an<i  maintaining  an  army  to  take 
part  in  the  struggle  to  make  democ¬ 
racy  safe  in  the  world,  our  Government 
has  found  the  jiress  an  indi.spen.sable 
medium,  and  in  the  floating  of  the  Lib¬ 
erty  bonds  and  the  enforcement  of  the 
Conscription  law  it  has  jtractically  com- 
mandeen-d  the  columns  of  our  news- 
liaper.s.  We  Ix-lieve  that  in  the  cam- 
l>aign  for  the  .sale  of  the  second  I.ib- 
erty  loan  issue  the  Gowmment  should 
make  an  appropriation  .sulHcient  to 
cover  an  advertising  campaign  embrac¬ 
ing  every  paper  in  the  United  States." 

Dean  L.  Barnhart,  of  the  Hochester 
S<-ntinel,  was  elected  pre.sident  of  the 
As.sociation,  and  other  officers  elected 
were  as  follows:  Vice-Presidents, 

Charles  Foster,  Monticello,  and  Harry 
F.  Boss,  .Xttica;  secretary,  Morton  B. 
Sfult.s,  Waba.sh;  treasurer,  Harry  Palm- 
<r.  North  Manchester. 

Harry  Hillman,  of  the  Inland  I’rint- 
er;  N.  A.  Huse,  of  the  .American  Pres.i 
.X.s.socialion.  and  S.  E.  lioy.s,  of  the  Ply¬ 
mouth  Bei)ublican,  made  “shop  talk.s" 
at  the  convention. 


FINE  PRDGRAMME  IN  MAKING 


Former  President  Taft  to  Atidress  Ad 
vertising  .Affiliation  Meeting. 

Programme  plans  for  the  coming  con¬ 
vention  of  the  Adverti.sing  Affiliation  to 
lx-  held  at  Bo<-hester,  N.  Y.,  October  26, 
27,  and  i)robably  28,  are  rapidly  taking 
sha|K-.  Some  big  nten,  including  former 
President  William  Howard  Taft,  have 
promised  to  si>eak. 

-Among  the  men  the  programme  com¬ 
mittee  have  in  line  are:  Thomas  Wat- 
.son,  president  of  the  t^mi)uting-Tabu- 
lating-Becording  Co.;  George  Hopkin.s, 
fon.';‘-r  sales-manager  of  the  Loose- 
Wiles  Bi.scuit  (.’o.,  now  .sales  manager  of 
the  ('olumbia  Graphoplione  Co.,  New 
A'ork;  Tim  Thrift,  of  the  American  Mul- 
tigraph  Sales  Co.,  Cleveland;  Charles  B. 
AA’iers,  of  the  I.,iirkin  Co.,  Buffalo;  Merle 
Sidener,  chairman.  National  Vigilance 
Committee,  A.  A.  C.  W.;  L.  G.  Wright, 
managing  editor.  Printers  Ink,  New 
York;  Ivy  L.  I>.e,  chairman  of  the 
Bockefeller  Foundation;  Douglas  Mal- 
IfK'k,  of  the  American  l.umtierman, 
Chicago,  and  former  President  Taft. 


.Advorales  Advertising  Boycott 

James  M.  Beck,  former  a.ssisatnt 
United  States  Attorney  General  and  a 
widoly  known  publicist,  advocated  ad¬ 
verti.sing  boycotts  of  disloyal  newspapers 
in  an  address  AVednesday  before  the 
American  Defence  Society  in  the  Hotel 
Mc.Alpin,  New  York.  Mr.  Beck  would 
have  a  committee  decide  that  the  pa- 
IH-r's  policy  was  continuously  disloyal 
liefore  the  advertising  would  be  with¬ 
drawn. 

Texas  Newspaper  Men  to  Meet 
The  Gulf  Coast  Press  Club  will  meet 
at  Port  Arthur,  Tex.,  CK'tot)er  12  and 
13.  The  member.ship  of  the  club  is  lim¬ 
ited  to  active  newsi>aper  men  in  the 
Guif  Coast  section  6f  Texas. 


TO  REPRESENT  TRIBUNE 
IN  NEW  ENGLAND  STATES 

Chalmers  L.  Pancoast,  fur  Two  Years 
Chicago  Tribune's  Representative  in 
the  Northwestern  Territory,  .Appointed 
to  Cover  New  England  To  Have  Of¬ 
fice  in  New  York. 

Chalmers  L.  Pancoa.st  has  been  ap¬ 
pointed  New  England  representative  of 
the  Chicago  Tribune.  He  wili  make 
the  Tribune’s  New  York  office  his  head¬ 
quarters. 

.Mr.  Pancoa.st  has  been  with  the  Trib¬ 
une  for  five  years.  For  two  years  he 
has  been  representing  the  Northwestern 
territory.  He  was  the  flr.st  editor  of 
The  Co-Operator,  the  bulletin  i.ssued  by 
the  retail  service  bureau  of  the  Tribune. 
He,  with  \A’.  J.  Merrill,  has  done  an 
important  work  in  developing  the  Trib¬ 
une’s  famous  merchandising  s«;rvice  de¬ 
partment.  He  has  played  an  important 
])art  in  the  building  up  of  the  Tribune’s 
retail  .sersdee  bureau. 

Mr.  Pancoast  is  the  man  who  handled 
the  Steele- AA’edeles  account.  This  com¬ 
pany,  whole.sulc  grocers,  was  the  Ilr.st 
in  the  Held  to  undertake  a  comprehen¬ 
sive  newspaper  advertising  campaign. 
.Mr.  Pancoa-st  did  remarkable  work,  also, 
in  handling  the  Boyai  Tailors’  cam¬ 
paign,  the  Pillsbury  Health  Bran  cam- 
I>aign,  and  the  Creamettes  campaign. 

Before  going  to  the  Tribune,  Mr.  Pan- 
c(ja!rt  was  adverti.sing  manager  of  the 
(tsilumet  Baking  Powder  Company,  of 
Chicago,  and  previous  to  that  was  a  free 
lance  writer,  specializing  in  advertising, 
business  management,  and  window 
trimming.  He  has  written  for  practi¬ 
cally  all  of  the  trade  publications  in  his 
Held. 

Mr.  Pancoast’s  appointment  as  New 
England  repre.sentative  is  regarded  as 
a  promotion  fully  merited,  Ix'cau.se  of 
his  creditable  work  in  the  Northwe.st- 
ern  territory. 


(;OV.  EDGE  TALKS  TO  AD  MEN 

Advises  that  National  Spirit  Be  Develoii- 
eil  Through  Copy  Having  Right  .Appeal. 

“I  can  imagine  no  type  of  man  more 
valuable  in  solving  the  great  problems 
created  by  the  war  than  the  adver¬ 
ti.sing  man,  because  of  his  wide  vision 
and  keen  in.sight  into  economic  condi- 
tion.T  and  public  affairs,”  declared  Gov¬ 
ernor  Walter  E.  Edge  of  New  Jersey,  to 
the  members  of  the  .Advertising  (lub  of 
New  York  at  their  weekly  luncheon 
Thur.sday. 

“Even  war  must  be  conducted  on 
bu.'-ine.ss  principle.s,"  .said  Governor 
Edge.  “The  only  way  to  win  the  war  is 
to  have  busine.ss  continue  as  usual, 
and  you  are  the  men  to  continue  it. 
We  must  prosper  behind  the  lines  to 
support  our  hundreds  of  thousands  of 
boys  at  the  front.  Only  a  small  num- 
l)er  of  us  may  fight  in  uniform  .so  we 
must  keep  our  industries  going  that 
our  millions  here  may  live  in  thrift 
and  not  in  idleness. 

“Try  to  develop  the  national  spirit 
in  your  copy  and  make  the  people  un¬ 
derstand  the  problems  we  have  to  face 
and  then  help  to  solve  them.  Be  ac¬ 
tive  in  your  own  community  and  do 
your  bit  for  the  nation  in  whatever  way 
you  can  so  that  America  will  be  made 
the  deciding  factor  in  an  early  victory.” 


Establish  News  Bureau 
To  furnish  camp  news  to  Southern 
newspaper.s,  the  Greenville  (S.  (' )  News 
has  e.stablished  a  news  bureau. 

Big  men  are  always  simple  and  demo¬ 
cratic — the  haughty  and  over-dignified 
men  are  office  boys  at  heart. 
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ADVERTISERS  PLACING 
FALL  AND  WINTER  COPY 


‘*Bu!<ineK8  Betler  than  Usual’*  Is  Slojiaii 

of  a  Good  Many  Advertisers  Nation¬ 
al  Advertisers  N®"'  Makinjs  Plans  for 

Winter  Campaigns  Tips  for  the  Ad 

Manager. 

Adverti.sing  agents  report  that  most 
of  their  clients  have  made  plans  for 
fall  campaigns  and  arc  planning  winter 
campaigns  this  year  as  in  previous 
years,  and  that  many  national  adver¬ 
tisers  have  increased  their  apr  ropria- 
tions  and  plan  to  spend  more  money 
than  ever  for  national  advertising. 
‘■nu.sine.ss  Better  Than  Usnai”  is  the 
aiogan  of  a  good  many  natto.ial  adver¬ 
tisers. 

Kvery  day's  news  of  the  busim.ss  Ix;- 
ing  piaced  empha.sizes  the  fact  that  na¬ 
tional  advertisers  are  becoming  more 
and  more  appreciative  of  the  snperioi 
value  of  newspapers  as  adve.  ti.sieg  rne- 
dium.s. 

Ankenceu  AnvEiiTiaiNu  Co.,  Uailway 
Kxchange  Building,  St.  Louis,  Mo., 
handles  the  advertising  of  the  Grain 
Prenlucts  Co.,  "Bran-Eata,”  Bi.scuit.s,  St. 
Louis.  Again  piacing  orders  with  new.s- 
papers  in  .selected  .sections. 

K.  Waujs  Akmstkono  Advektisinu  Co., 
North  American  Building,  Philadelphia, 
handles  the  advertising  of  the  S.  1... 
Allen  &  Co.,  ‘‘Flexible  Flyer,”  Philadel¬ 
phia. 

N.  W.  Ayer  &  Son,  300  Chestnut 
Street,  Philadelphia,  is  now  plaeing  or¬ 
ders  with  new.spapers  in  large  cities  for 
a  combination  of  colleges  and  univer- 
.sities. 

.1.  W.  Barher  Advertising  Agency.  338 
Washington  Street,  Bo.ston,  Mass.,  han¬ 
dles  the  advertising  of  the  A.  .1.  Tower, 
“Tower  Brand  Slickers,”  IS  Simmons 
Street,  Bo.ston.  Again  placing  3-inch, 
one-time  a.  w.  9-tlme  orders  with  news¬ 
papers  in  selected  .sections. 

Bt.ack MAN- Boss,  95  Madison  Avenue, 
New  York,  handies  the  advertising  of 
Mayo  Mills,  “Mayo”  10  Bib  Underwear, 
346  Broadway,  New  York.  I’lacing  or¬ 
ders  with  newspapers  in  eight  of  the 
larger  cities. 

Chas.  Bi.um  Advertising  Corporation, 
608  Chestnut  Street,  I’hiladelphia, 
handles  the  advertising  of  the  Breathe- 
O-Tol  Co.,  1309  Arch  Street,  Philadel¬ 
phia.  Placing  orders  with  Sunday  mail¬ 
order  newspapers. 

BIxACK Man-Boss,  95  Madison  Avenue, 
New  York,  handles  the  advertising  of 
N.  K.  Fairbanks  &  Co.,  “Cottolene,”  9 
South  I>earborn  Street,  Chleago.  Will 
shortly  place  orders  with  newspapers  in 
selected  States. 

('oLi-iER  Advertising  Co.,  Dwight 
Building,  St.  Loui.s,  Mo.,  handles  the 
advertising  of  Boger's  Fur  Co.  Plaeing 
orders  with  some  We.stern  weekly  news- 
pa  jiers. 


The 

Pittsburgh  Post 

ONLY 
Democratic 
Paper  In 
Pittsburgh. 

CONE,  LOKENZEN  t  WOODMAK. 
Syirisl  RapraMoUtivM 
New  York,  Dotroit,  Kaotaa  City,  Ckicaan 


Clarkson  A.  Coluns,  120  Broadway, 
New  York,  handles  the  advertising  of 
the  Individual  Drinking  Cup  Co.,  220 
W'est  19th  Street.  New  York.  Placing 
trial  orders  with  Indianapolis  newspa¬ 
pers. 

lX)RBMi:s  &  Morse,  31  Nassau  Street, 
New  York,  handles  the  advertising  of 
the  White  Tar  Moth  Co.,  White  Tar 
Moth  Bags,  104  John  Street,  New  York. 
Placing  orders  with  large  city  Sun¬ 
day  newspapers,  and  in  the  .small  cities 
are  using  weeklies. 

E.  N.  Erickson  Advertising  'Agency, 
21  Park  Bow,  New  York,  handles  the 
adverti.sing  of  Allcock  Manufacturing 
Co.,  “Allcock’s”  Pla.sters,  and  “Brand- 
reth’‘  Pills,  274  Canal  Street,  New 
York.  Generally  consider  newspaper 
adverti.sing  at  this  time  of  the  year. 

•  Fowler-Si.mpson  Co.,  1900  Euclid  Av¬ 
enue,  Cleveland,  O.,  handles  the  adver¬ 
tising  of  the  Outlook  Co.,  “Outlook 
Windshield  Cleaners,”  Cleveland,  O.  Be- 
ported  are  making  an  advertising  at)- 
proprlation  to  be  placed  through  the 
above  agency. 

Gardner  Aiatjrtisi.ng  Co.,  Kinlock 
Building,  St.  Loui.s,  Mo.,  handles  the 
advertising  of  the  Fownes  Bros.  &  Co., 
“Fownes  Gloves,”  119  West  40th  Street, 
New'  York. 

Ernest  J.  Goci-ston  Advertising 
.VoENCY,  18  Tremont  Street,  Boston, 
Mass.,  handles  the  adverti.sing  of  the 
IMy mouth  Bubber  Co.,  ‘‘Slipknot  Bub- 
l)er  Heels,”  Canton,  Mass. 

Hanser  Agency.  Kinney  Building. 
Newark,  N.  J.,  handles  the  advertising 
of  J.  C.  Brownstone  Co.  (Collins  Co.) 
84  Fifth  Avenue,  New  York.  Placing 
orders  with  .some  Southern  newspapers. 

W.  T.  Hanson  Co.,  “Dr.  Williams 
Pink  Pill.s,”  Schenectady,  N.  Y.,  handles 
own  adverti.sing. 

Vanderhook  &  Company,  Marquette 
Building,  Chicago,  handles  the  adver¬ 
ti.sing  of  the  Bunte  Brothers,  confec¬ 
tioners.  720-738  West  Monroe  Street. 
Chicago. 

iREi.AND  Advertising  Agency,  925 
Chestnut  Street.  Philadelphia,  Pa., 
handles  the  advertising  of  the  S.  B.  & 
B.  W.  Meishcr,  Inc.,  “Flelsher,”  worsted. 
Eighth  and  Chestnut  Streets,  Phlla- 
deli>hia. 

H.  W.  Kastor  &  Sons  Advertising  Co.. 
Mercantile  National  Bank  Building,  St. 
Loui.s,  Mo.,  handles  the  advertising  of 


Says  the 

NEWS-TRIBUNE 

of  Duluth 

“Our  service  from  you  has  been 
uniformly  good.  We  may  want  to 
Increase  It  at  a  later  date  by  the 
addition  of  other  features.” 

Central  Press  Ass’n 

New  York  Cleveland 


In  Minneapolis,  St.  Paul,  Omaha 

The  Daily  News 

Mas  first  call  among  wise  .space  buyers. 
Circulated  in  the  most  prosperous  sec" 
tion  of  the  world. 

C.  D.  BERTOLET 

1110  Boyce  Building,  Chicago 

New  York.  n<-iir<wnt»tlv(n : 

A.  K.  H.\.MMONn  K.  K.  WOIifOTr 
3(W5  FifUj  Avenue. 


the  lA'mp  Brewing  Co.,  “Cerva“  soft 
drink.  St.  Louis.  Are  now  placing  copy 
with  newspapers  in  selected  sections. 

Frank  Kiernan  &  Co.,  135  Broadway, 
New  Y'ork.,  handles  the  advertising  of 
.-V.skin  &  Marine,  clothing. 

Willis  Sharpe  Kilmer,  “Swamp 
Itoot,”  Binghamton,  N.  Y.,  handles  own 
adverti.sing. 

Lord  &  Thomas,  220  West  42d  Street, 
New  York,  handies  the  advertising  of 
the  Cha.s.  A.  Tyrell,  “J.  B.  L.,”  Cascade, 
570  West  150th  Street,  New  York. 
Again  placing  new  copy  with  news¬ 
papers  on  contract!?. 

J.  W.  Morton,  jr.,  21  Irving  Place, 
New  Y'ork,  handles  the  adverti.sing  of 
tlie  Kops  Bro.s.,  “Nemo”  Corsets,  120 
East  16th  Street,  New  York.  Benewing 
.some  contracts  whore  they  h^ve  ex¬ 
pired. 

J.  P.  Mi  ller  &  Co-.  220  West  42d 
Street,  New  York,  handles  the  advertis¬ 
ing  of  “Aborn  CIa.s.so.s  for  Operatic 
Training.”  Placing  28  one-inch  two- 
time  orders  witli  a  few  newspapers  in 
selc'cted  sections. 

Marci's  M.  Nve  .Ydvektising  Agency, 
1777  Broadway.  New  York,  handles  the 
adverti.sing  of  the  Tanform  Cigar.  Plac¬ 
ing  orders  with  some  Southern  news¬ 
papers. 

Harry  Porter  Co.,  18  East  41st  Street, 
New'  Y'ork,  handies  the  advertising  of 
the  Emer.son  Shoe  Co.,  Bockland,  Mass. 
.\re  only  placing  orders  with  news¬ 
papers  in  the  following  cities:  Louisville, 
Memphis,  Cleveland,  Chicago,  and 
Newark. 

Frank  Prksrrey  Co.,  Philaociphia. 
I’a.,  handles  the  adverti.sing  of  the  Wels- 
itach  &  Co.,  Gas  M;intel.s,  Gloucester, 
N.  J.  Again  placing  orders  with  news- 
paiiers. 


Service  Flags 

I'l’HLISIIKIlS — rince  yoiir  or<!er  ntiw  for 
SKIEVICK  KIaAGS  ami  iiitnotinre  to  the  world 
the  niin)l»er  of  e!np1oye(>8  you  have  fciven  to 
the  Ctovernimnt  aervlce.  This  flag  ahowa  a 
Htar  for  every  mendier  of  a  family  or  Arm  In 
the  aiTvice  of  rnole  Sam.  Klaga  furniahed 
Mlih  any  iiumher  of  atars  without  extra 
<‘hiirg(‘.  Can  aupply  coiton  huuting,  Sam«on 
tuintlng  or  Standard  Wod  bunting  at  very 
low  Write  to-day  for  samples  and 

priees. 

S.  BLAKE  WILLSDEN 

2I>  E.  MadiBon  St.  ChIcaKO 


The  Evening  Star 
with  one  edition  daily, 
has  a  greater  circu¬ 
lation  inWashington, 
D.  C. ,  than  that  of 
all  the  other  Washing¬ 
ton  papers  combined. 


PHILADELPHIA 

America’s  Greatest 
Industrial  City. 

The  PRESS 

Philadelphia’ s  Great 
Industrial  Paper. 

Foreign  Representatives 
GILMAN  &  NICOLL 
1103  World  Building  1030  Tribune  Building 
NBW  YORK  CHICAGO 


Badway  &  Co.,  “B.  B.  R.,”  208  Centre 
Street,  New  Y'ork,  now  placing  new  copy 
with  newspapers. 

Franklin  P.  Shumway  Co.  453 
Washington  Street,  Bo.ston,  .Ma.s«.,  han¬ 
dles  the  advertising  of  the  Noithfleld 
Hotel,  Boston,  Mass.  Placing  orders 
with  some  newspapers  in  East. 

Stroi'D  &  Brown,  303  Fifth  .\ venue, 
New  York,  handles  the  adverti.sing  of 
Brown-Durrrl!  &  Co.,  Forest  Mills,  Un¬ 
derwear,  1’  West  19th  Street,  New  York. 
Places  orders  with  newspapers  in  .se¬ 
lected  sections. 

E.  E.  VREra.AND,  344  West  38th  Street, 
New  York,  handles  the  advertising  of 
the  Crown  Corset  Co.,  “Bengj  Bi  it  Cor- 
.sets,”  170  Fifth  Avenue.  New  York. 
Again  placing  orders  with  newspaiiors 
in  selected  sections. 

Dei'te-Tyler  Co.,  Dekum  Building, 
Portland,  Ore.,  handles  the  advertising 
of  the  H.  M.  Wade  Co.,  makers  of 
“Drag-Saw.“ 
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^  If  .voti  have  an.v  iinxliu’t  or 
$  ^  Aprvh-e  to  offer  to  the  Khtpplng  ^ 
^  ^  frmle.  you  onn  ailvertlae  It  moat  ^ 


r 


I 


advantngpously  In 

THE  NAUTICAL  GAZETTE 

the  re<H)gnlze«l  weekly  journal 
of  KhipM*  fillippent  and  abip 
building.  The  great  presuot 
RtimiiluR  to  the  ahlpplDg  Indua- 
try  ineann  liicreMsed  buaines* 
for  advertisers  In  thla  high  ^ 
class  medium. 

$tnbiirrl|»tloii  $3.00  a  year 

20  Veacy  Street.  New  York  ^ 


The  Evening  Mail 


New  York 

Last  year  GAINED 

1 78,965  lines 

of 

Dry  Goods  Advertising 
Only  one  other  N.  Y.  evening 
paper  exceeded  this  record,  and 
three  of  them  showed  losses. 

The  New  York  Evening  Mail 


A  Gain  of  73% 


During  the  past  four  rears  the  Detroit 
Free  Press  has  enjoyed  a  gain  of  13%  In 
Hreulatlon.  Character  and  solidity  explain 
this  Increase.  Adrcrtlaing  MUtfT  pay  la 
a  iiie<lliuD  which  calls  forth  such  a  tiw- 
nieiidons  response  from  the  public. 

®f)e  Betroit  Jfree 

"IfioMfBB't  Ormtmt  Wmtpmtw." 

VERREE  A  iFeraita  ) 

CONKLIN  ilepreaealali...  >  OmSk 


Food  Medium 

of 

New  Jersey 

Trenton  Times 

A.  B.  C. 

2  c - 12c  Per  Week 

KELLY-SMITH  COMPANY 


220  Fifth  Avenue 
NEW  YORK 


Lyttoa  Baildlag 
CHICAGO 
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TIPS  FOR  DEALERS 


New  <!onremt'  anil  OIil  That  Are  or  Will 
He  in  the  Market  for  Supplies. 

St.  Ixiris,  Mo. — Textile  I’uhli.shins 
Co.;  capitalization,  $10,000. 

Kansas  City,  Mo. — Farm  Tractor 
I’utdishinK  Co.>  caidtalization,  $10,000; 
incorporator.s,  Artnur  Stephenson, 
He.nry  .Strickland,  and  W.  It.  ('louRh. 

Nkw  Yokk — WTiite  Eatrle  Piihli.shintJ 
t'o. ;  publishing,  prlntinp;,  and  Reneral 
advertl.sinp  bu.siness;  capitalization, 
$10,000;  lncor|K>rators.  S.  A.  Machinski, 
It.  Zei.ski.  Kruno;  place  of  business, 
111  Hast  Si-venth  Street. 

Nkw  Yoi’.k. — Ooivlyear  Kook  Co.,  Inc., 
luiblisher  and  stationer;  capitalization, 
$r>0.000;  incA>ri>orators:  Joseph  Hirsch- 
man.  Theresi'  K.  Krown,  and  Walter 
Ctoodyear. 

Nkw  York. — Heuben  H.  I>onnelley 
Corp. ;  peneral  publi.sher.s,  printers,  ad- 
vertisinp  apents;  capitalization,  $200.- 
000;  incorporators:  A.  E.  Moore,  A.  .T. 
Cathercole,  F.  1>.  Stoba. 


<;ii  \>(;ks  in  intkrkst 

Ai.ta,  la.-  Mrs.  E.  C.  Thatcher  and 
W.  .1.  Kyons  have  sold  the  .\dvertiser 
hen'  to  I>‘lloy  \.  Itader. 

.\i.nioN,  Neb. — C.  <5.  Karns  has  .sold 
the  .XrpuR  here  to  (Jeorpe  M.  (laskill. 

PhrrRoiT,  Tex. — .1.  K.  I.aiicy  has  pur- 
ehasisl  the  Herald  here  from  .lames  I.. 

I  'ro.sliy. 

I>K  Witt.  la. — W.  I^eonard  Simmer,  of 
Troy  Center,  Wi.s..  has  jmrchased  the 
Ob.si-rver  here  from  .1.  W.  K.  Mctli'C. 

•  'i.AY  Ckntkr,  Neb. — V.  K.  Chitmian  is 
the  new  owner  of  thi'  Patriot  here. 

Skwarii,  Neb. — .\rthur  V.  Shaffer  is 
the  new  owner  of  the  Tribune  here. 

.\i.ij-:n.  Neb. — Millard  M.  .Martin  ha-s 
purchiusi-d  the  News  here  from  Henry 
K.  Kaleer. 

Tockka,  Kan. — .1.  Chark'S  O’Connor, 
of  Kansas  City.  Mo.,  has  pureha.sisi  the 
V-Kays  Oemociat  here  from  P.  Tone 
Wiison. 

Paiat),  Kan. — W.  Tui-ker  has  leasivl 

the  News  here  from  Miss  I.ulii  K.  Ko.ss. 

CoNYKUS.  (ia. — Jack  E.  Patterson,  for¬ 
merly  with  the  Orittin  (Ca.)  News  and 
Sun.  has  imrcha.si'd  the  Times  here  from 
Krown  Tyler,  who  was  accepted  for 
the  draft. 

Cali’.mkt,  Okla. — Elmer  Petree  has 
purcha.sed  the  ('hieftain  here  from  P. 
E.  I>.  I’nderwooil. 

STOCKfiALK,  Tex. — E.  M.  Krownlee  has 
purcha.sed  the  Times  heiv  from  Mrs. 
-Mary  .\.  Haskell. 

Norwich.  Kan. — C.  C.  Pape,  of  Wich¬ 
ita.  Kan.,  has  purchasi'd  the  Herald 
here  from  Oeorpe  E.  Smisor. 

Stoi'ktox,  Mo. — W.  Hawkins  has 
lea.sed  the  I/eader  here  from  F.  L. 
Church. 

.MANCHtsiTEK,  N.  Y. — The  Enterprise 
is  the  name  of  a  newspaiier  here. 

(kiui  Keach,  Ore. — J.  Huntley  has 
.‘■old  the  Hold  Kiaih  Ueporter  to  E. 
M.  Kopardus. 


Too  ML’ST  Use  the 

L.OS  ANGELES 

EXAMINER 

to  ca««r  th«  GREAT  SOUTHWEST 

150,000 


NEW  ENTERPRISES 

Miu-town,  Ga. — The  Advocate  here, 
which  suspended  some  time  ago,  has  re¬ 
sumed  publication  with  Jack  Powell  as 
editor. 

HrxLET,  la. — The  New  Era  Is  the 
name  of  a  new  paper  here,  published  by 
Woods  and  Hendrickson. 

Okiaho.ma  City,  Okla. — J.  Luther 
L'lnp.ston  will  start  a  new  Socialist  daily 
here  .soon. 

c.onsomdations 

Sti'rcis.  Mich. — The  Journal  has 
iMiupht  the  Times-Democrat  and  the 
two  paiHM's  have  lieen  con.solidated,  to 
Ik‘  publi.shed  as  the  Journal,  an  after¬ 
noon  daily.  .Mark  P.  Haines  is  the 
ow  ner. 


SUSPENSIONS 

PiKPiiONT,  Kan. — The  News  here  has 
susiiended.  The  Eureka  iKan.)  Demo¬ 
cratic  Messenger  has  purchased  the 
subscrijition  lists. 

HhniMi.EicH,  Tex. — The  Hermleigh 
Enteriirise,  published  by  K.  L.  Rlack- 
burn.  has  suspended  publication  on  "ac¬ 
count  of  the  stringency  of  the  times.” 

Kkavkrton.  Ore. — The  Times  has 
.susiiended. 

North  Pi,ains,  On*. — .\fter  strupplinp 
along  for  live  years,  the  Optimi.st  has 
su.spended. 


TIPS  FOR  THE  AI)  MANAGER 
The  Power,  .\i>:xANniTi  &  Jenkins 
Co.Mi'ANY.  Di'troit.  handles  the  advertis¬ 
ing  of  the  .‘Nteamotor  Truck  Company, 
f'hicapo.  manufacturers  of  .steam  trucks 
with  Double  power-plant  equipment;  the 
Di'troit  Pressed  Stei'l  ('ompany,  manu¬ 
facturers  of  steel  disk  wheels  for  motor 
cars;  the  Commerce  Motor  I'ar  Com- 


pttBburg  Biottatrl; 

Has  been  a  potent  factor  in 
the  success  of  Pittsburg’s  big 
stores. 

tVAI,L.\CE  G.  BROOKE 
Ilrunswick  Building,  New  York 
THE  FORD-PARSONS  CO., 
Peoples  Gas  Building,  Chicago 
H.  C.  ROOK. 

Real  Estate  Trust  Building,  Philadelphia 


The 

Louisville  Herald 

Kentucky’s  Greatest  Newspaper 

Has  the  largest  net 
paid  circulation  i  n 
I..ouisville,  Kentucky, 
and  southern  Indiana. 

With  continuous 
luonthly  advertising 
gains  extending  over 
the  past  24  months. 

Charter  Member  AimUi  Bureau  of  Circulationa 


pany,  Detroit,  manufacturers  of  Com¬ 
merce  one-ton  trucks;  the  Aca.son  Truck 
(’ompany,  Detroit,  makers  of  Aca.son 
truck  and  Ford  tractor  units;  the  Day- 
ton  Kubiier  Manufacturing  Company, 
manufacturers  of  the  Dayton  Thorough¬ 
bred  tires;  P.  W.  Drackett  &  Son.s,  Cin¬ 
cinnati,  manuacturers  of  Diamond  "D” 
chlorinated  life  and  other  household 
chemical!’.. 

W.  D.  McJunkin  Advertisinq  Agency, 
Midlers  Kuilding,  Chicago,  handles  the 
advertising  of  the  Kuilding  Materials 
Exhibit,  Insurance  Exchange  Kuilding, 
Chicago. 

Wm.  H.  Hankin,  Monroe  Building, 
(’hicago,  handles  the  advertising  of  the 
American  Correspondence  Schools.  Now 
placing  copy. 

Wood,  Putnam  &  Wood  Co.,  Ill  Dev¬ 
onshire  Street,  Ko.ston,  handles  the  ad¬ 
vertising  of  the  Legalite  Co.,  manu¬ 
facturers  of  the  “Legalite  Auto  Light.” 

Gardiner,  Atkinson  &  Weli.^,  150 
Madi.son  Avenue,  New  York,  handles 
the  adverti.sing  of  the  Ru.sh  Terminal 
International  Exhibit  Kuilding,  New 
York. 

The  .Stkrijno  .Advertising  Service,  110 
VVest  40th  Street,  New  York,  bandies 
the  advertising  of  the  Derry  vale  IJnen 
(V).,  “Derryvale  Genuine  Iri.sh  Linens," 
New  York. 

Dakk  .Advertising  .Agency,  Inc.,  121 
Second  Street.  San  Franci.sco,  handles 
the  adwrtising  of  the  Santa  .Monica- 
Dcean  Park  Chamber  of  ('ommerce. 


Colorado  Springs 

and 

THE  TELEGRAPH 

An  A.  B.  C-  Paper 

J.  p.  McKinney  a  son 

New  York  Detroit  Chicago 

The  True  News 

— FI^T— 

Always- Accurately 

International  News  Service 

World  Bldg.,  New  York 


USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

Geoerml  Oftcw,  World  Bldg..  New  York 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clipping  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  Warren  St.,  New  York  City 
Established  a  Quarter  of  a  Century 


Santa  Monica,  Cal.  To  use  newspapers 
and  magazines  during  the  fall  and  win¬ 
ter  to  attract  tourists  to  Santa  Monica 
and  Ocean  I’ark  during  the  winter  and 
spring  months. 

Vandbrhoop  &  Co.,  Marquette  Build¬ 
ing,  Chicago,  are  placing  contracts  for 
U.  S.  Cereal  Company,  Upper  Sandusky, 
O.,  manufacturers  of  “Butter-Wheat," 
with  newspapers  and  painted  bulletins; 
for  Alex.  Sheppard  &  Son.s,  Inc.,  Phila¬ 
delphia,  manufacturers  of  “Morning- 
Sip”  coffee,  with  full  pages  in  new.s- 
papers;  with  the  Wilt  Sales  Comiiany, 
Chicago,  manufacturers  of  Wilt  cleaner 
for  kid  gloves  and  shoes,  in  newspapers; 
with  Commonwealth  Motors  Company, 
Chicago,  manufacturers  of  Ultra- Four 
plea-sure  cans,  in  new.spapers. 

Krbarley-Hamilton,  Inc.,  Perkins 
building.  Grand  Hapids,  Mich.,  handles 
the  advertising  of  the  Superior  Labora¬ 
tories  CAjmpany,  of  Grand  Rapids,  man¬ 
ufacturers  of  “Stovoil.”  Plan  large  ad¬ 
vertising  campaign.  To  use  newspa¬ 
pers,  magazines,  and  trade  papers. 

Fowler-Si  MPSON,  Inc.,  1900  Euclid 
Avenue,  (’leveland,  O.,  handles  the  ad¬ 
vertising  of  the  Reflex  Company,  Cleve¬ 
land,  O.,  makers  of  “Reflex  Spark 
Plugs.”  To  u.se  newspapers,  magazines, 
and  trade  papers. 


The  Baltimore  News 

Leads  in  Automobile  Advertising 

During  the  first  six  months  of  1917 
THE  BALTLMORE  NEW  S  carried  au¬ 
tomobile  display  advertising  to  the 
amount  of 

418,993  Lines 

This  was  a  gain  of  100,877  lines 

over  the  same  period,  1916. 

For  years  THE  NEWS  has  carried 

month  by. month  more  automobile  ad¬ 
vertising  than  any  other  local  newspaper, 
morning,  evening  and  Sunday  combined. 
Often  the  total  figures  amount  to  more 
display  advertising  than  carried  by  the 
two  morning  papers  combined. 

The  Baltimore  News 


Net  Daily  Circulation  August,  1917,  89,711 
GAIN.'over  same  period  1916,  14,183 


DAN  A.  CARROLL 
Eastern 
Representative 
Tribune  Bldg. 
New  York 


J.  E.  LUTZ 
Western 
Representative 
First  Nat.  Bk. 
Bldg.,  Chicago 


Readers  Decide 

— The  HABIT  of  appreciation 
shows  in  circulation  gains. 

Get  the  features  that  have 
WON  the  biggest  audience. 

Let  us  send  you  samples  of  our  col¬ 
ored  comics,  daily  and  Sunday 
pages  in  black  and  colors. 

New.spaper  Feature  Service 

M.  KOENIGSBERG,  Manager 
37  WEST  39TH  ST.,  New  York 


DOMINATES 


ita  fleld  In  purcbaslDg  ability 
per  family  an,)  yet  at  lowest 
advertising  mat  per  thousand. 

^TO-DAY’S  HOUSEWIFE” 

GEORGE  A.  McClellan 

Oenerml  Mantbffer 
VArk 
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WITH  THE  AD  AGENCIES 


F.  Pratt  Kuhn,  of  the  A.  McKim  Ad¬ 
vertising  Agency,  with  oflices  in  Mont- 
reiil,  Toronto,  and  Winnipeg,  has  gone 
from  Montreal  to  take  charge  of  the 
tirm’s  Winnipeg  office.  He  succeeds 
Thomas  Hell,  who  left  the  Canadian 
Pacific  Hallway  five  years  ago  to  open 
the  Winnipeg  office  for  McKim. 

Elon  G.  Pratt,  former  vice-fu-esident 
and  director  of  the  J.  Walter  Thomp¬ 
son  Co.,  New  York,  has  re.signed,  and 
on  October  I  will  join  the  .staff  of  Col¬ 
lin  Armstrong,  Inc.,  New  York,  with  the 
office  of  vice-president.  Prior  to  his 
Joining  the  J.  Walter  Thompson  Com¬ 
pany,  five  years  ago,  Mr.  Pratt  was 
associated  with  the  Hutterick  Pub¬ 
lishing  Company,  operating  from  the 
New  York  headquarters  of  that  organi¬ 
zation. 

Duncan  1’.  Maepherson,  formeny  with 
the  H.  I.  Ireland  Adverti.slng  ,\gency, 
Philadelphia,  has  enlisted  in  the  famous 
Black  Watch  Hegiment  in  Scotland,  of 
which  his  grandfather  was  colonel. 

Henry  Jay  Stephens  has  r<-‘.signed 
from  the  advertising  .staff  of  the  Smith 
Motor  Truck  Corporation  to  ioir  the  J. 
Holand  Kay  .\dvertising  Agency,  of 
Chicago. 

Fred  H.  Gillespie,  formerly  with  the 
Sales  Service  Comi)any,  of  ('hicago,  has 
resigned  to  join  Erwin  &  Wasey  Co.,  of 
that  city.  He  will  be  with  the  .service 
department. 

Carl  Spter,  formerly  with  Frank  S<'a- 
man,  Inc.,  has  joined  the  .staif  Cif  George 
Batten  Company. 

Ho.sco  Moon,  for  the  last  eh  vci'  years 
with  the  Cramer-Krasselt  AJvei'tising 
(’ornpany,  Milwaukee,  has  rt  .sigin'd  to 
enter  the  firm  of  Mojonnier  Bro.s  ('om- 
pany,  Chicago,  daii->'  api)ara’us  dealers. 

Andrew  E.  Coburn,  formerly  Cliicago 
adverti.sing  manager  of  the  .Maxwell 
Motor  Company,  has  Is'cn  idled  to  the 
.staff  of  the  William  H.  Kankin  .\dver- 
ti.sing  (’ornpany,  Chicago. 


Suffragette  Leases  Paper 
Mr.s.  ('lara  King.sley  Fuller,  owner 
and  editor  of  the  Bitfle  Falls  (Minn.) 
Daily  Transcript,  who  was  among  the 
suffragettes  twice  arrested  for  picket¬ 
ing  the  White  House  grounds  in  Wash¬ 
ington.  has  leased  her  paper  for  two 
years  to  E<1.  .M.  Be  Fond,  her  manager, 
in  order  to  devote  her  whole  time  to 
work  for  woman  suffrage. 


HELP  WANTED 

AilrerlUementu  under  tAi«  cla»»i/lratinn,  tvrntii 
cenit  per  Hne.  each  iiuertUin.  Counf  eix 
uorris  to  the  line. 


WANTED: 


A  lIlKlit 

\riii  .\Imo  tlio 
ItriiliiM  |o  I'Me  It 

KKtil  I  K  K>I  K\TS.  KxtHTipii<.v  in  |>nl>liHliiii^ 

ndvortlHiiiK.  clmilatiGii.  (ilitorial. 

Shoiihl  lx*  (liplninatic  (*t>rri>««iM)ii<lent  utnl  rlpiir 

tulkt'r,  with  plpiiHin^  tnidrvHN ;  executive  and 

Grifaiiixer,  ainl  aide  to  manage  detail. 

Salary  will  Ik*  (vuiiinenHiirate  with  the  ability 

of  the  man  W‘leoted. 

All  excellent  op|M»rtunlty  for  rapid  develepineiit 
for  a  thoroiiirhly  (‘oiiiiK>teiit  and  experh-nced  ninii 
(‘apable  of  actini;  aa  conndentlal  aHsixtant  to  pnb- 
IlNhern  huvinjf  large  interest**. 

Write  HtatliiK  <iuulltleationN,  nil  letters  held  sac- 
n*dly  contldeiitlnl. 

Address  Puldlahers*  AxNlMtant,  V.  ri410,  care 
pAlitor  and  PiibllshtT. 


Kl  H'lN  MlI.Mi  WKITKH  for  nr»ridnjf.  lo(‘at<‘d  In 
eoiiservative  section  of  middle  smith.  Must  fur¬ 
nish  referene«*s.  past  r«*<‘opd.  and  state  Rnlery  ex- 
IKfted.  .\dtlr«'ss  V.  .'141b.  eare  K*!lt«»r  and  Pub¬ 
lisher. 


HIGH  GT-VSS  UKI'OUTKK  on  six 
day  inorniin;  |m|N*r  in  a  city  of 
in  tin*  east.  Must  have  ex 
IM'.pletice.  Ik*  aide  t»t  write  an  inter 
estlnt'  and  readable  story  and  have 
the  tact  and  einTiry  essential  to  a 
ir(sM|  in*wH  iratherer.  I'ennanent 
place  fiir  the  rliiht  kind  of  a  man. 
Addri'ss  V.  Prill.  <*are  K^tlitor  and 
Publisher. 


WANTKI>.— An  advertising  s*dlcit<.r  by  news- 
pafN'r  in  southwest  pnbllslnsl  daily  and  Sunday, 
circulation  lo.tMMi  in  city  do.Obb.  Man  must  be 
tireb*Rs  worker.  jf^Hsl  pro<liieer.  able  to  write 
c  ipy  and  caniisiiLms.  1h>  of  pleasing:  address,  on** 
able  to  co-oiM*rate  with  a  staff  of  three  (dber 
linstliinr  yoiinir  adi'ertisinir  sal*'*’‘nn‘n.  .\ddr»*ss 
V.  '1411,  care  F.4lltor  ami  Publisher. 

WANTKI>-- <'opv  and  nnikenii  (slitor  for  na¬ 
tional  mairaxine  of  Ideliest  eharnct<T.  Not  only 
t«*ehnl<‘ally  exiHTt  bur  soundly  educated  and 
widely  infornnsl  Preferably  not  iind«*r  'L".  sev¬ 
eral  years  happily  married,  with  Idirh  ideals  of 
citiz^mship.  marrinire  and  the  home.  Not  just  a 
job.  A  iH^rnmnent,  progressive  !M*sltion  f«»r  a 
man  of  souiM  NmI.v,  clean  mind.  i:«K»d  habits, 
tact  and  indirinent.  who  will  make  tin*  most  of 
an  nm'soal  opportunity  to  lit  fdinself  for  re- 
s|M>ns|lTlllties  in  a  biif  oreaniratlon  Full  de¬ 
tails.  ideas**.  Addrf'ss  I’.  .'»4<rj.  rare  Editor  and 
Publisher. 


MISCELLANEOUS 


Adrertieemenle  under  this  claeelftcation  ticenty 
eentf  per  line,  each  tneertiin.  Count  tii 
to  the  line. 

W.WTKP  TO  IlfY— .\rtiT'ii>on  pntHT  In  mill 
dll'  wint.  Town  of  niioiit  i’.-i.OnO.  .Xddri'sn 
ri3i>7,  rnro  Kiiitor  nnd  I’nidi^lior. 


FOR  SALE 


Ad  Men  Help  Red  Cross 
The  Advertising  Association  and  the 
Kedpath  Bureau,  of  Chicago,  have  do¬ 
nated  $1,200  to  the  Bed  Cross  as  a  re¬ 
sult  of  the  recent  Chautauquas  in  Chl- 
(ago,  according  to  an  announcement  by 
S.  DeWitt  Cloiigh.  pre.sident  of  the  .\s- 
.sociation. 


Law  I’roterls  Flag 

.\  new  law  in  Georgia  makes  it  a 
mi.sdemeanor  "to  coi)y,  print,  publish, 
or  otherwise  u.se  the  flag  or  national 
emblem  of  the  Cnited  States  of  .\meri- 
c.a  for  the  purposi'  of  adverti.sing,  sell¬ 
ing.  or  promoting  the  siile  of  any  article 
of  merchandi.se  whatever  within  this 
State.” 


AdrertUemente  under  thte  claeeitlcation.  twenty 
..cents  per  line,  each  tnsertion.  Count  sis  words 

to  the  line. 

rX)n  SAI.R. — A  ramphell  New  Mmiel  Pri'i.s 
nnd  Stereotype  outfit  eompiete.  Rehnl't  fire 
venrn  niro  by  R.  Ifoe  A-  Co.  and  enaranteed  to  be 
in  perfect  roniiitlon  Print*  four  or  eielit  pane*. 
R.  7  nr  s  eolnmna  to  tlic  pnBP  and  can  bp 
Been  rnnninc  dniiy  in  onr  plant.  Reason  for 
aelline  la  that  we  are  about  to  inatall  a  larger 
press  Small  rash  payment  and  hnlnnep  In 
mnnibir  Installmenta.  Pirat  reasonable  offer  gets 
it.  Address  I'-3.1(1S.  care  The  Editor  and  Pnb- 
liaher. 

MNOTTPB— Model  No.  3.  Serial  No.  lOIOft. 
magaslne.  aaaortment  of  matrices.  Fort  Warn* 
Printing  Co..  Fort  Wayne.  Ind. 

IiINOTYPR— Model  No.  1.  Serial  No.  SOlO, 
ami  Model  No.  1.  Serial  No.  8011.  with  1  maga 
line.  Ilnera.  elector  blade*,  foot  of  matrices 
(for  each  maehlne).  Tribune  Printing  Ce  . 
Charleston.  W.  Va. 

I.INOTYPB— Three  Model  1  machines  with 
complete  equipment  of  melds,  magazines  snd  mat¬ 
rices.  New  Haven  t’nion  On.,  New  Haven.  Conn. 


f.OSS  HIGH  SPFF.D  FIVE  ROLL  .STRAIGHTLINE 
FOUR  PAGE  WIDE  PRESS  with  Two  Folders 

P'or  Sale  by 

WALTER  SCOTT  &  COMPANY,  Plainfield,  New  Jersey 


SITUATIONS  WANTED 


Advertisementi  under  this  eUis$ifieation,  ten 
cents  per  Hne,  each  insertion.  Count  fix 
words  to  the  Hne,  For  those  unemploped, 
not  to  exceed  50  %cordSs  two  insertions  FHEK. 


MANAGINC,  KIUTOR  of  two  (laUii-R  in  cast 
cm  city  of  H(*oks  a  clianff**.  llaji  a  re¬ 

markable  record  for  industry  and  rcjiulnrlty,  ex 
tcinliiitr  over  \X  y<‘ars.  with  niidividlni;  lnt(*rcsts. 
.Vlways  on  the  job.  Ncv»*r  al»sciit  throiuili  lllncsK 
or  any  other  cans**.  Oil  «*noni;h  for  jud^mient. 
V  *niu;  enoiu:h  for  eiithusiastie  service.  Salary 
ninsf  be  cmnnicnHurate  with  aidlity.  Uefereii<H*K. 
present  ami  past  einplG.vers.  .VddresH  V.  .341.'!. 
fire  Kdll  r  and  Pnhlixlier. 

Is,\I»Y  MII»I>!iK  A«iKIb  of  new«pniK*r  family. 
eolb*>r»‘  i:radtnit<‘.  wants  |Misiti  m  with  paper.  Mair- 
iixiiie  or  iHHik  (hr  art  (‘oncern.  Mas  done  maira- 
z.lne  writin*;.  G(»(m1  cr<*de'itlMls.  .XbMternle  miI- 
nry.  Adiln*ss  V.  <are  Kdllt  r  and  Pnb 

Usher. 

MANAGINi;  KMI'MlU  with  pep  an  I  ex|»eri- 
eiice  for  esteblished  afterinMUi  pap*r  in  irr«iwiiuf 
Soiithw(*st  city.  Want  man  bK>kiinr  opimrtnn- 
ity  to  si>ttb*  down  in  healthy  iib>asant  locatl  n 
on  iiKNlerate  sai:ir>-.  ami  »ible  te  lnv**st  a  coupb* 
of  thousand  d«dlars.  Write  fully  A*ldresB  V. 
‘Up7.  eare  K<litor  and  Ihiblisher _ 


KKPOUTKU  ANI*  PIH  m  MJH APMKH  wants 
jHisHion  'll  lariter  Held.  Mr.rri***!  niaii.  27.  Illes- 
tratisl  feature  werk  a  s|M*clalty.  Klifht  years' 
♦•\lH»lienee.  .\t  pH'Selit  liiulu'st  paid  street  man 
In  city  of  rUMUIP,  Address  V.  dlOH.  rare  Ksli 
ter  and  rnbllsln'r. 


AMVKKTISIM;  MANAtJKU  SoLirrmU.  mov 
emfdoviKl  de*dre<>i  change.  M'oiild  ;:<•  S«»nth  or 
aiMwh«*r»*  else.  A-1  ref»*r<*iic**s,  Ad«lress  V. 
‘Uop.  e**}.*»  Ktliitir  anl  IbiblNher. 

tTHfl'I.ATION  .MANAtM-'.K.  res.mreefni.  sm*- 
c<>ssfnl.  luisiiM’ss  cetttT  iisinir  oriirinal  cHmpaii;n 
inethofN.  12  years’  exiM.rleuce  eii  hirue  ell  1 
small  daili«‘S.  At  pr*‘sent  employed  but  desire 
a  ehaiiire,  Atblress  V.  ’ill.',  eare  Kdlt»  r  and  I’lib- 
Usher. 

WASMINtnON  <’<mHKSI'ONIH:N'r  desir-M  to 
send  dally  oP  w»*ekly  letter,  tile  tpierles.  o"  serve 
ndlable  oa?H*rs  on  n  per  w****’  <  *•  so*  scrl’»^’  n 
basis.  Hnyniond  I.ecraw,  40^5  N.  11.  Avo., 
Washinirtoii.  I).  C. 


.\  Y<H  -NG  I>.\I>Y.  flin*  stenouraiilier  anl  typ¬ 
ist  with  a  k<mm|  deal  of  <*xperlenee  in  the  ad 
vertisliuf  emi  pnbllsliini;  tb  1  Is,  tboronuhly  fa 
miliar  with  all  kinds  of  detail  ami  treiieral  r«  n- 
lim*  viirk  se«>ks  |K>sition  with  piild'eation  or  n«1 
vertisliii'  ahreiiey.  Mllllmr  t<»  ?«*ave  city,  .\tl- 
dress  r.  rUOl.  care  The  Ktlitor  an  l  riibllsber. 

Kl»ITOUI.\L  ASSIST.XNT  or  similar  pisitlon 
ExiH'rlcinKKl  in  edltlnu  copy:  readintr  nnnvf:  re 
|M»rtinL':  wrltine  artleb  s-  steii  »e’ra!dn*r :  college 
iiradiiate:  tmitiine  In  llliisira'lntr :  now  wlfti 
tr"de  Wi*ek!v  .Address  V.  lUtld,  care  The  Edi¬ 
tor  nnd  Ibibllslier. 

H  r  S I N  ESS  M  A  N  AG  EH.  —  W  ide  a  wa  ko  ad  ver- 
tislmr  or  business  rnaiiairer  on  dail,v.  deslr'-s 
ebai»"e,  now  <>mT)|oyed  -\1  Heferences.  I’Vir 
details  or  Interview,  addnss  1'.  dido,  ran*  'PIh* 
Edit  r  ami  iMiblisber. 

EMITtHl,  20  venrs*  ex|M*riene<*.  city  ami  roiin 
try,  desires  eltv  or  manauint:  etiltorshlp  in 
county  s«‘nt  20.000  poonlnten:  refer'iieis.  .\il- 
dress  T'.  3401.  care  Editor  and  Publisher. 

fllHTLATroN  MANAGER  ef  tiften  .A.ars* 
experience  with  stronir  is^r^tuiiUty  and  eX'eiitive 
•ddlity.  .v<*ars  of  aire.  neirrhsl  an<|  slricMv 
st>lN*r.  desires  larcer  fiehl.  If  yon  are  In  need 
of  a  man  eapabb*  of  iiistalliiiu  an  np-to-tlu‘-niin- 
iit<»  system.  creatiPK  new*  bnsii)«>ss  and  mnlnt-dn 
Inir  an  etbeleiit  sales  ft»rce  von  cannot  afTord  t» 
overlmik  tfP'Inir  me  an  Interview.  T»e  not  com 
mnniente  wlHi  m«*  imlcs(4  you  want  a  hiir’i  cbi'-s 
naylutf  circidatioii  which  w|tl  stand  the  rc’d  t‘'st 
of  tlo*  H.  C.  .\dtlri*ss  I'.  3ltio.  t»arc  h’dltor 
**nd  Piddisbcr _ 


fwt  VOE  W.\NT  \  Circnlatb  ii  Mnir*irer  ho 
has  fipide  ‘'mkI?  Now  circulation  mriiMi.nr  of  a 
dally  of  12.000  circulation  where  ho  has  raised 
std»scrh)tion  rate  ami  strt*ct  sab*  t*rlcc  without 
anv  loss  of  circnlathm.  lf”vo  had  many  v»-ars 
ev?M*rleneo  on  hlir  cHr  dallies  Want  la»’iror 
Oehl  .Address  T'.  .3300.  care  Editor  and  I*nb- 
llshcr. 

WHITER  doing  ETiITORIATS:  liumnr;  In 
tt*rvlcws :  verse:  sr>eeilica11v  ••p’»lle<l  art|ch*s  on 
salesTuanshlp :  crlirinnl  w  |n»b»w  d'splny :  can 
serve  another  client  Work  bv  mail  or  reniave 
to  Phiindeirdiia.  .\ddr»*s«  O  K.  Rush.  001  Rer- 
jjen  Ave..  .Torscy  Pity.  N.  .T. 


PUBLISHERS’  NOTICE 


The  Rditor  and  l^nbllnher  sells  rertOtirlv 
St  10c.  a  COPT.  $3.00  per  rear  In  the  Enlted 
J^tafes  and  Colonial  Possesslona.  $3  50  Id  Can 
ada  and  $4.00  toretirn.  and  Is  on  anle  each  we^ 
at  the  following  news  stands: 

New  York— World  Bnlldlnc.  Tribune  BnlMlnr 
Park  Row  Bnlldfne.  140  Nassau  Street.  Man 
nfnK’s  (opposite  tke  World  Biilldlnffi.  33  Psek 
Row;  The  Wonlworth  Bnlldinff.  Times  Biilldlnr 
Forty-second  Street  and  Broadway,  at  hasement 
entrance  to  Subwar:  Brentano’s  Book  Store 
Twenty-nixth  Street  and  Fifth  Avenue  snd 
Mark's.  Mary's  rorner,  at  Tldrty-fourtb  Rt.  an 
ersne* 

Baltimore — B.  K.  Kdwards.  AmeHran  BulMtnr 

Phlladelnhla  — L.  O.  Ran.  7th  and  rhestnnt 
streets;  Wm.  Robel,  Bulletin  Biilldlnf  News 
Stand. 

BfvsrAft — Parker  House  News  Stand. 

Pittsbnrah — T>avla  Book  Shop,  415  Wood 
Street 

W«,hineton.  n.  r — F  tvenis  511  Pon- 
teenth  Street.  N.  W.,  Rfm  Bid*.,  News  Stand. 

Chl^fo — Powner'a  Book  Store  37  N.  Glass 
Street*  Post  OfHr#  News  Mn«rne  Street* 

Ches  Tievr  Cirr  Co..  27  N  Fifth  Avenue 

Heveland — Schmeder's  News  Store  Superior 
Street  opposite  post  Oflire:  flolomou  Newa  Co.. 
1111  Wsinnt  Street 

— Sr*l#enon  News  dp  T  erae^  Sf  ^ 

San  Francisco — R.  J.  Btdwell  Co.,  742  Mar¬ 
ket. 


$20,000  cash  available  for  first 
payment  on  a  daily  newspaper  prop¬ 
erty.  Ohio,  Indiana  and  western 
Pennsylvania  locations  preferred. 
Proposition  P.  N. 

Charles  M.  Palmer 

Newspaper  Properties 

225  Fifth  Avenue,  New  York 


DAILY  NEWSPAPERS 

We  have  at  this  time  several  at¬ 
tractive  opportunities  to  buy  Daily 
Newspaper  Properties  in  New  York 
and  adjacent  states.  Cash  payments 
required  range  from  $10,000  to 
$200,000. 

The  owners  of  all  the  properties 
in  question  are  represented  ex¬ 
clusively  by  this  firm. 

HARWELL  &  CANNON 

Newspaper  and  Magazine  Properties 
Times  Buildinf,  New  York 


EASY  MONEY 

Only  paper  in  modern  Central  West  city 
of  ne.irly  20,000;  splendidly  equipped  and 
showing  annual  profit  to  owners  about 
$.10,000.  Three-fifths  interest  offered  for 
$75,000.  Ask  for  Proposition  623  X  and 
give  financial  references, 

ll'ho  xvants  to  take  advantage  of  a  real 
newspaper  opportunity  i«  North  Carolina 
t'alucd  at  $20,000?  I*rop.  089  X. 

H.  F.  HENRICHS 

S etespaper  Properties 
I.ITCIIFIKI.D.  II.I,. 


YOU  MAY  NEED  TO  KNOW 

How  you  can  get  in  touch  with  the 
right  man  for  a  position  vacant,  or 
How  yon  can  find  a  suitable  opening 
for  yourself  or  some  friend  whom 
you  can  recommend. 

Keep  in  mind  the  scope  of  our  work. 
Ours  is  a  service  bureau  for  employ¬ 
ers  and  emplojycs  in  all  departments 
of  the  Publishing,  Advertising  and 
Printing  field,  east,  south  and  west. 

No  charge  to  employers;  registration 
free;  moderate  commissions  from 
successful  clients. 

FERNALD’S  EXCHANGE,  Inc. 

Tlilril  Nntlnnnl  Bank  Rldg..  Sin-lngfleld,  Maaa. 


Canadian  Preu  Clippingg 

The  problem  of  corerlDC  tb*  Canadla* 
Field  la  anawered  by  obtalDlDS  tb*  aeryte* 
of 

The  Dominion  Press 
Clipping  Agency 

wbicb  glrea  tb*  cllpplon  on  all  matter*  of 
lDlere*t  to  you.  printed  In  over  98  par  eant. 
of  the  newspapers  and  publications  af 
CANADA. 

Wc  coTpf  every  foot  of  Conada  tad  Now- 
fonudland  at  our  head  office. 

74  Td  CHURCH  ST.,  TORONTO,  CAN. 

ITIce  of  aervlca,  refuiar  preaa  OHppfuf 
rat«*p — ape<‘ial  rate#  and  dlacoonts  ta  Trad# 
and  Newapapera. 


Hemst  reel’s 

PRESS  CLIPPINGS 


Tenth  Avenue  At  45th  Street 
New  York 
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CLARENCE  L.  Cl  MMINS  DIES 


Wril  Known  Indianapolis  Reporter  Dies 
at  Banninp[,  Cal^  Aged  Thirty-four. 
('i.ARENr^  L.  Cummins,  one  of  the 
liest  reporters  Indianapolis  ever  turned 
out,  died  at  lianning.  Cal.,  on  Septem¬ 
ber  H  from  tuberculo.sls,  after  a  Ions: 
illness.  He  was  thirty-four  years  old. 
For  .several  years  he  was  City  Hall  re- 
IKirter  for  the  Indianapolis  Star,  and 
later  for  the  Indianapolis  News,  until 
his  health  failed  and  he  went  to  Cali¬ 
fornia,  two  years  apro,  seeking  reeov- 
ery.  In  addition  to  his  reportorial 
work,  Mr.  Cummins  was  for  years  In- 
dianaiiolis  corresramdent  for  a  strinpr 
of  alM)ut  thirty  trade  journals. 


DBITI  ARY  NOTES 

JosiAii  H.  Shinn,  aRisl  sixty-three 
years,  for  ten  years  editor  and  pub¬ 
lisher  of  the  .Vrkansas  Teacher  and 
Southern  S<'hofjl  Journal,  writer  for  the 
IJttle  Hock  (Ark.)  Oazette  and  author 
of  Itooks  of  history  and  education,  died 
rec-ently  at  his  home  in  Weshinfjton, 
I>.  C. 

Authi  r  Asa  Him,, a^ed  sixty-four.  e<li- 
tor  of  the  .Automobile  Dealer  and  Re¬ 
pairer,  and  of  the  Blacksmith  and 
Wheelwrifrht,  died  recently  at  his  home 
in  New  York.  Mr.  Hill  was  one  of  the 
I'harter  menil»ers  of  the  New  Y'ork 
Press  (Tub. 

Mrs.  Harriet  Kknnehy,  formerly  of 
ChicaBO,  who  was  correspondent  for  .sev¬ 
eral  newspajiers  on  the  Pacific  Coast, 
died  recently  at  Colton.  Cal. 

Ansh.  H.  Hi  i.i.N(!.  ai;ed  seventy-nine, 
for  thirtec'n  years  islitor  of  the  Cnder- 
writers’  Review,  lies  -Moines,  la.,  died 
recently  at  his  home  in  .Alhambra,  ('al. 

.Asa  K.  Hi  nt,  ape-d  forty-four  years 
and  for  the  la-st  twenty-five  yc^rs  an 
employee  of  the  1  alias  (Tex.)  MorniiiK 
News,  died  recently  at  his  home  in  I>al- 
las.  Mr.  Hunt  bej;an  work  for  the  Dal¬ 
las  News  as  a  c-ollecfor  in  the  adver- 
ti.sinB  department.  He  rose  from  that 
(Mi.sitinn  to  that  of  adverfisinjj  mana- 
irc-r.  He  held  that  po.sition  until  a  few 
months  N'fore  his  death. 

•Martin  Rvc'k.man  Winchkm.,  old-time 
Chiiaao  newspaper  man  and  court  rc>- 
IHirter.  died  recently  in  Chic-aito  at  the- 
aire  of  tifty-three.  He  was  for  many 
yc-ars  with  the  reisirtorial  staff  of  the 
Tribune. 

The  Rev.  .Iohn  Wimjams,  retiri-d  min- 
i.stc-r  of  the  .Methodist  Kpisco|>al 
Church  and  former  newspais-r  man 
died  rec-ently  at  Ibxon.  Ill.  In  his  ear¬ 
lier  life  he  was  with  the  reportorial  de¬ 
partments  of  the  New  Y'ork  Herald  and 
Sun.  and  was  at  one  time  reliirious  edi¬ 
tor  for  the  Herald. 

^Kei.ix  S.  Hincmc,  of  Pointe-a-la-Hache, 
Plaquemines  Parish.  I.,a..  died  Frida.v, 
Septc*inl>er  14.  in  New  Orleans.  He  was 
iKirn  in  In  1880  he  foundc'd  the 

Protector,  which  he  directcsl  for  many 
years  until  its  susjiension  after  the  preat 
hurricane  of  Septcmb<*r  29.  1915. 

\Viu.iAM  Edward  Beer,  a^ed  sixty-two, 
for  thirteen  years  editor  of  the  Boston 
Standard,  died  recently  at  the  residence 
of  his  sister  at  Ishpeminir.  Mich. 

Jacxib  .Apple,  eighty-two  years  old,  ad- 
vertl.slng  manager  of  the  Milwaukee 
Journal  in  earlier  days,  died  last  week 
in  that  city.  He  was  the  father  of  J. 
.A.  Apple,  editor  of  the  Wisconsin  Mo¬ 
torist.  1  * 

Robert  Tract,  aged  seventy-seven,  of 
the  St.  Joseph  (Mo.)  Herald,  died  re¬ 
cently  at  his  home  in  St.  Joseph. 

H.  McCot  Winters,  for  several  years 
on  the  staff  of  the  Texarkana  (Tex.) 
Four  States  Pre.ss,  died  recently  in  Au¬ 
gusta,  Ark. 

Captain  Shirlet  M.  CYuwidrd,  news¬ 
paper  man  and  special  writer,  died  rs- 


c<*ntly  in  San  Francisco  from  Injuries 
received  a  month  ago  when  he  fell  and 
bnike  his  leg.  ('omplicatlo"s  that  fol¬ 
lowed  caused  his  death.  He  was  a  vet¬ 
eran  of  the  Spanish- American  War  and 
had  lieen  in  the  United  States  Consular 
Service  in  South  America.  He  was  a 
native  of  iBiul.svllle,  Ky.,  and  had  en¬ 
gaged  in  newspaper  work  in  many  cities. 

Mrs.  Fmirence  Johnson,  wife  of  Stan¬ 
ley  Johnson,  exchange  editor  of  the  De¬ 
troit  Frc*e  Pre.s.s,  died  recently  at  her 
home  in  Birmingham,  Mich. 


Newspaper  Man  Killeil 
Word  was  received  recently  that 
IJeut.  David  K.  Billing.s,  a  flyer  in  the 
Royal  Aviation  Corps,  and  a  former  Chi¬ 
cago  newspaper  man,  had  met  death  in 
an  accident  near  Castle  Bromwich,  near 
Birmingham.  England.  Although  only 
thirty-fotir  years  old  at  the  time  .of 
his  death,  he  was  formerly  Sunday  edi¬ 
tor  of  the  Chicago  Inter-Ocean,  and  be¬ 
fore  his  enli.stment,  editor  of  the  To¬ 
ronto  World.  Toronto,  Canada. 


WEDDINE  BELLS 

Mai’ricb  Early,  day  police  reporter  oi 
the  Indianapolis  Star,  and  Miss  Jose¬ 
phine  Zartman,  will  be  married  at  In¬ 
dianapolis  on  September  27. 

Madison  Worth  Colwell,  New  Y'ork 
writer  and  publicity  man,  and  Ml.ss 
IKirothy  Weld  Raymond  have  announc¬ 
ed  their  engagement.  I.,ately  Mr.  Col¬ 
well  has  been  doing  recruiting  publi¬ 
city  work. 

Paul  S.  Dee,  city  wlitor  of  the  C'on- 
cordia  (Kan.)  Blade,  was  married  re- 
i-ently  to  .Miss  Fern  Callowa.v. 

Harry  M.  Stock,  owner  of  the  Bun- 
kerhill  (Kan.)  .Advertiser,  was  married 
ncently  to  .Miss  Inei;  Frogge,  of  Oak¬ 
ley.  Kan. 

Fre<t  .A.  Hill,  city  editor  of  the  Sa¬ 
vannah  ((ia.)  Brt-ss.  was  married  re¬ 
cently  to  .Miss  Ethel  Umise  Harms,  of 
Savannah. 

C.  K.  (lUmmer.son.  editor  of  the  Mo- 
nongahela  (Pa.)  Times,  was  married 
reis-ntly  to  Mi.ss  Gladys  P.  Scott,  of 
Washington.  Pa. 

Oliver  Wi-2<ley  Tittle,  of  the  edi¬ 
torial  staff  of  the  San  Francisco  Ex¬ 
aminer.  was  married  recently  in  San 
Francisco,  to  Mi.ss  Marie  Hazel  Denely. 

C.  K.  Ciummerson.  editor  of  the  Mo- 
nongahela  (Pa.)  Time.s.  and  Miss  Gladys 
1*.  Scott,  of  Washington,  Pa.,  were  mar¬ 
ried  recently. 


The 

PITTSBURG  PRESS 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

I.  A.  KLEIN.  Metropolitan  Tower,  N.  Y. 
John  Glaii.  Peoples  Cat  Bldg..  Chicago 
Foreign  Advertinne  RepretentatiYea 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  aad  Publitker 

~Tha  only  Bufalo  nevirtpaper  that  caa- 
lor*  ilt  advertiebig  column*.  Many  of 
our  advertiten  u«e  our  column*  exclu*ive- 
ly.  Tlie  above  i*  one  of  the  many  ron¬ 
ton*  rvhy." 

MEMBER  A.  B  C. 

Fortign  Aivtrtxnng  Rtgristntmttvii 
KELLV-SMITH  COMPANY 
tan  Fifth  Avenue  Lriton  Buildio* 

NEW  YORK  CHICAOO 


(Fovernor  Cox  Marries 
James  M.  Cox,  Governor  of  Ohio  and 
puhli.sher  of  the  Dayton  (O.)  News  and 
the  Springfield  (O.)  News,  was  marrietl 
la.st  Saturday  In  Elmhur.st,  III.,  to  Miss 
Murgaretta  Blair,  daughter  of  Thomas 
S.  Blair,  jr.  The  ceremony  was  per¬ 
formed  at  Cherry  Farm,  the  country 
re.stdence  of  the  lirldc’s  family.  Dr. 
Washington  Gladden,  o'  Columbus,  O.. 
Iicrformed  the  ceremony.  Gov.  Cox  and 
his  bride  are  spending  their  honeymoon 
at  Hot  Springs.  Va.  L,ater  they  will  bo 
at  home  at  the  Cox  re.sidence  near  Day- 
ton,  O. 


CLEVEL.AND  STAFF  CHANflES 


Sale  of  Six-Day  Leader  to  Plain  Dealer 
Results  in  Reorganization. 

The  following  are  the  various  changes 
made  when  the  .six-day  ('leveland  Lead¬ 
er  was  .sold  to  the  Cleveland  Plain 
I  k-aler: 

A.  E.  M.  Borgener,  former  city  editor 
of  the  lA'ader,  is  now  city  editor  of  the 
New.s,  having  as  his  as.sl.stants,  Hugh 
Kane,  formerly  night  city  editor  of  the 
I,eader,  and  A.  M.  Corrigan,  formerly 
city  editor  of  the  News.  George  l>e- 
Witt,  former  head  of  the  I^'ader  copy 
desk,  and  E.  C.  Bacon,  former  State  ed¬ 
itor  of  the  Ix'ader,  are  both  on  the 
News’  I'opy  de.sk.  Harlowe  E.  Hoyt, 
columnist  of  the  I^iader,  is  now  moving- 
picture  editor  of  the  Plain  Dealer.  F.  F. 
Duncan,  former  financial  editor  of  the 
I.A*ader,  and  Tom  Kelly,  market  editor, 
h.ave  as.sumed  similar  po.sitions  on  the 
.News.  Joe  Williams,  former  copy  read¬ 
er  on  the  News,  is  now  moving- picture 
editor  of  the  News  and  the  Sunday 
I^eader,  with  Miss  Helen  Muckley  as  as- 
.si.stant.  George  Callahan,  marine  editor 


HieTimes-Dispatch 

Richmond,  Virginia 

A  five-inch  single  column  adver¬ 
tisement  appearing  every  day  in  the 
year  in  the  Times-Dispatch  will  cost 
$4.20  an  insertion  daily  and  $5.60  an 
insertion  Sunday — a  total  cost  of 
$1,601.60  for  the  year,  which  means 
that  it  costs  to  reach  75%  of  the 
families  in  Richmond  only  about  7 
cents  per  family  per  year. 

Story,  Brooks  &  finley 

SpcciaJ  Repretenutivet  ' 

200  Fifth  Ave.  New  York 

People’s  Gas  Building  Chicago 
Mutual  Life  Building  Phila. 


The  New  Orleans  Item 

Largest  afternoon  Circulation  in  the 
entire  South 

(April  A.  B.  C.  Net  Paid  Statement) 

Sunday  68,875 
Daily  55,041 


POWERS^ 


•4  HOVI 

iovT  or 


hb  nhsmrl 
BNGEAVmS^ 
ON  EAKTI 


iQN’rVCALLTnt 


PWTDCNgim 


of  the  I.ieadpr,  now  has  a  like  position  on 
the  Plain  Dealer.  Edward  Thierry  and 
John  Evans,  rewrite  men  on  the  Leader, 
are  now  doing  similar  work  on  the 
News.  C.  J.  Murray,  Leader  copy  read¬ 
er,  is  now  on  the  Chicago  Examiner 
copy  de.sk,  and  Hoger  Stafford,  make-up 
man  on  the  I.ieader,  is  news  editor  of  the 
Canton  (O.)  News. 


Germany  Suppresses  Papers 
Three  Berlin  morning  papers  were 
suppressed  by  the  censor  last  week,  ac¬ 
cording  to  recent  cable  dispatches  from 
The  Hague.  The  papers  arc  the  He- 
ventlow  organ,  the  Deutsche  Tageszei- 
tung;  the  once-famoiis  Radical  evening 
paper,  the  Freisinnige  Zeitung,  and  the 
.Moderate  Liberal  Boer.sen  Zeitung.  No 
reasons  for  the  suppre.ssion  were  given. 


(Jets  Gerard  Story 

The  Chicago  Examiner  is  the  only 
Chicago  newspaper  printing  the  Gerard 
story. 


The  newspaper  maker  travels  up-hill 
■ — always.  The  best  numtier  of  a  news¬ 
paper  ever  issued  is  merely  a  presage 
of  the  lietter  one  of  to-morrow. 


The  McClure  Method 

Our  fpfitiiroN  arp  Bold  on  Individual  merit. 
Any  Rervice  inny  Ik»  ordered  aingly. 

THIS  MEANS: 

The  fcrt'HtiHt  |»OHBible  variety  from  which  | 
to  cliDOM*.  I 

The  Kiit»niltting  of  each  feature  to  your  I 
own  editorial  Judgment.  I 

The  o|>|»ortunity  to  order  a  budget  con-  I 
Kiating  only  of  what  you  want.  | 

A  material  reduction  from  Individual  I 
(irieea  on  budgeta.  j 

H'ri/f?  V9  fot  gamplee  of  our  Sunday  Col-  I 
ored  comict,  daily  comics,  women^s  /ea-  I 
turrs,  bedtime  stories,  fiction,  e:o.  I 

The  McClure  Newspaper  Syndicate  ! 
120  West  32nd  Stieet,  New  York  City  I 


MANHATTAN 

PHOTO- 

FNGPAVTNGCV 


R.J.B1DWELLC0. 

Pacific  Coast  Represantativa  of 

DAILY 

NEWSPAPERS 

SAN  FRANCISCO  OFFICE 

of  tha 

Editor  and  Publisher 

742  Market  Street 

SAN  FRANCISCO 


To  tell  it  in  Ohio  is  to  sell  it  in  Ohio 

“OHIO 
FIRST” 

A  DVERTISERS  should  not 
lose  sight  of  the  importance 
of  OHIO’S  agricultural  dis¬ 
tricts,  which  really  are  the  back¬ 
bone  of  the  state’s  great  wealth. 

As  all  of  these  districts  are  covered 
by  this  list  of  Newspapers,  adver¬ 
tisers  can  get  their  story  before  all 
the  people. 

OHIO  IS 

Fifth  in  number  of  farms 
Sixth  in  value  of  farms 
Sixth  in  production  of  corn 
Third  in  production  of  wool 
Fifth  in  value  of  hay 
Sixth  in  value  of  potatoes 
Sixth  in  milk 
Third  in  eggs 

Eighth  in  density  of  population 

Ohio  produces  vast  quantities  of  vegetables,  cereals,  hay,  fruits, 
nuts,  dairy  products,  wool,  honey,  wax  and  live  stock,  amounting 
annually  to 

$37  1,343,644.00 

Ohio  ranks  FIRST  in  number  of  cities  having  a  population  of 
10,000  or  over. 

Ohio  has  510,435  wage-earners,  who  earn  annually 

$3  18,924,000.00 

Thus  the  combined  brawn  of  the  farm  and  the  brawn  of  the 
shop  produce  in  cash  each  year 

$690,267,644.00 

These  enormous  figures  emphasize  the  oft  repeated  statement 
that  “Ohio  people  have  money  to  spend.” 


Net  paid 

2,600 

10,000 

Circulation. 

linea. 

linea. 

Akroa  llearon- Journal  .  , 

...(E) 

20.300 

.04 

.04 

Akron  Tiniea . 

.  .  <E) 

18.375 

.03 

.026 

Cincinnati  Com. -Tribune 

.  .  (  M  ) 

00,723 

.11 

.08 

Cincinnati  Coni. -Tribone 

.  .  (S) 

20.330 

.14 

.12 

Cincinnati  Kniiulrer,  Sr. 

( .MAS  ) 

55,070 

.14 

.12 

Cleveland  Ne^va  . . 

.  .  (El* 

132.4HO 

•  IS 

•  IS 

CIcvcIhimI  I.cnilcr . 

,  .  ts)» 

1  17,101 

.lO 

.10 

Cleveland  Plain  Dealer. 

.  (Ml* 

1  T.'.OOO 

.18 

.18 

Cleveland  Plain  Dealer 

.  .  .  (S) 

102  801 

.22 

.22 

Coinnibna  Diapatch  .  .  .  . 

,  .  .  (E) 

75.402 

.11 

.lO 

Colnniboa  Diapatch  .... 

.  .  .  <S) 

71,110 

.11 

.lO 

Colninboat  O.)  State-Journal  (  M  ) 

52.(133 

.oo 

.08 

Coinnibna (O. )  State- Journal.  (  S) 

35,000 

.00 

.08 

Dayton  >'ewa . 

- (  E ) 

*,35,857 

.055 

.055 

Dayton  Aleiva . . 

. (S) 

*22,531 

.035 

.035 

l.ima  Xeiva  . 

...(E) 

0,322 

.02 

.0172 

Marion  Dally  Star  .... 

.  .  . (E) 

7,728 

.0120 

.0120 

Aiewark  American-Tribune.  ( E) 

0,287 

.0086 

.0086 

Plqua  Daily  Call . 

...(E) 

4,012 

.(KI80 

.(K>8« 

Portamoutta  Daily  Tiniea 

...(E) 

1(1.280 

.02 

.02 

Sandnaky  Reniater . 

.  .  (M) 

4,301 

.0008 

.0008 

SprinKfleld  Neiva . 

.(EAS) 

*  1 2,752 

.025 

.02.% 

Steubenville  Gasette  ... 

...(E) 

3,020 

.0143 

.0071 

Toledo  Blade . 

...(E) 

61,071 

.12 

.lO 

Yonnicatown  TrleKrain  . 

...(E) 

1 10.002 

.036 

.086 

Younicatown  Vindicator 

...(E) 

715.380 

.035 

.035 

YonnKatoivn  Vindicator  . 

. . . (S) 

til,  102 

.08 

.08 

Zanraville  Siicnat . 

...(E) 

11,462 

.02 

.02 

*  Pnblintarra’  Statement— Smorn  net  paid. 
tA.  D.  C.  atatement  (laat  audited ). 

Other  ratlnaa  (iovernnirnt  atatement  April,  1017. 


OHIO’S  SOME  STATE  ! 


New  York  Advertising  Situation 

Showing  distribution  of  volume  of  advertising  in  the 
daily  newspapers  during  August,  1917, 
by  these  firms : 


B.  Altman  &  Co. 

Gimbel  Brothers 

R.  H.  Macy  &  Co. 

Arnold,  Constable  &  Co. 

Greenhut  Sc  Co. 

Oppenheim  Collins 

Best  &  Co. 

Hearn  &  Co. 

Stewart  &  Co. 

Bloomingdale  Bros. 

Lord  &  Taylor 

Franklin  Simon  Sl  Co. 

Bonwit,  Teller  &  Co. 

McCreery 

John  Wanamaker 

Stern  Bros. 

Evening  newspapers  (agate  lines): 


The  Globe  - 
World  -  . 
Mail  -  -  - 
Sun  -  -  - 

143,554 

136,525 

119,180 

115,444 

Journal  -  - 

Telegram 

Post  -  -  - 

85,663 

63,169 

44,365 

Morning  newspapers 

(excluding  Sundays): 

The  Times  - 
Herald  -  - 

World  -  . 

35,110 

29,262 

11,100 

Tribune  -  - 

Sun  -  -  - 
American  - 

7,456 

7,440 

5,706 

Sunday  newspapers: 

Times  -  - 
World  -  - 
Herald  -  - 

*79,011 

68,423 

*40,495 

A  nierican  - 
Tribune  -  - 

Sun  -  -  - 

36,506 

21,209 

12,072 

The  New  York  Globe 

leads  all  newspapers  in  volume  of  this  business  dependent 
on  direct  response  from  women 

CHICAGO  O’MARA  &  ORMSBEE,  Inc.  new  york 

People’s  Gas  Bldg.  Special  Representatives  Brunswick  Bldg. 

*  Republished  to  correct  clerical  errors  in  last  week’s  ad. 


